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won use tube . 





y F Flavors can be sealed in, moisture sealed out, 
exact dosage dispensed — with the easy-to-open 
BA WIRZ Monopak* single-use colla metal 
_ tube. Ideal for individual or sample units of 

Lie __ coffee, dehydrated soups, pastes, hydroscopic 
| a powders and granular products. Contents 
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UNCO SIMILE PRODUCTS’ 


BOUVARDIA 


A multi-purpose specialty 
of the intensive floral type 
The sweet, penetrating 
note has both delicacy and 


pe rmanency 


Send tor samples of these simulatio 


OFT 


MIGNONETTE 


An exceptional base with 
powerful richness suggest 
ing the truc exquisiteness 


of its tropical lower name 


sake 


SY RI NGA 


An Oriental floral note, 
sweet and powerful, lean 
ing to the exotic 


watch how they pass any test fron 


laboratory to connoisseur. Consult us for additional items in’ this. line 
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MYSORE 
SANDALWOOD OIL 


Since 1913, when the Mysore Department of One of the most famous of Mysore’s many prod- 
Industries was instituted, the industrial Se ucts is Sandalwood — Santalum Album 
and agricultural development of My- f , (Linné). Obtained from selected My- 
sore has gone steadily ahead. Plans to ST CROUS ESA EE sore heartwood, Genuine Mysore 
develop Mysore’s vast resources will con- ) : / Sandalwood Oil, distilled at our 
tinue a record of progress that has earned for My- Linden, N. J., plant, is the chosen standard 


sore its proud title of “The model state of India.” of purest quality by all leading Perfumers. 


“Y* Ofdefte Sffence Diftilftrs” 


WwW. J. BUSH & CO. 


INCORPORATED 
Essential Oils * Aromatic Chemicals * Natural Floral Products 


11 EAST 38TH STREET, NEW YORK 16, N. Y. * LINDEN, N. J. 


NATIONAL ciTy, €ALUIPORRtA . LONDON 


MITCHAM ‘ wiones 
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PRODUCED AT OUR BROOKLYN FACTORY 


CLOVE 

NUTMEG 

ORRIS LIQUID, Conc. 
STYRAX 
CASCARILLA 


LINALOOL 











OILS 


BALSAM PERU OPOPONAX 
CELERY PIMENTO 
GERANIOL OLIBANUM 
CITRONELLOL SANDALWOOD 
PATCHOULY 


also 


CITRAL EUGENOL 
RHODINOL 


RESIN LIQUIDS 


OLIBANUM STYRAX 


LABDANUM BALSAM PERU 


OPOPONAX BALSAM TOLU 


ORRIS 


TONKA 


Essential Oils e Aromatic Chemicals e Perfume Materials ¢ Colors 


OFFERING ROSE ABSOLUTE 
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Editorial 


Comment 


Clouds on the Horizon 
for Fair Trade 


Due chiefly to a misunderstand- 
ing of the meaning of fair trade and 
a confusion of that term with price 
fixing, the offensive against all forms 
of price maintenance by consumer 
groups, economists and others is 
likely to cause considerable trouble 
before it is ended. The principle of 
fair trade has demonstrated over the 
years of the depression, the war and 
the post war period that it serves a 
useful social and economic purpose 
in the public interest as Senator 
Herbert H. Humphrey recently so 
ably stated. While thoughtful ob- 
servers are of the opinion that the 
Miller-Tydings enabling act will 
not be repealed and that the fair 
trade laws will survive when the 
anti-monopoly subcommittee of the 
House judiciary committee resumes 
its study in the next Congress it is 
to be hoped nevertheless that the 
fair trade policy and planning com- 
mittee of the National Association 
of Retail Druggists will carry out its 
suggested survey to determine the 
effect of fair trade on prices charged 
consumers so that the truth about 
fair trade may be furnished to the 
public. In connection with the three 
year advertising program of the as- 
sociation an immense amount of 
good may be done in this way. 


Soap Perfumery & Cosmetics 
Comes of Age 


To our neighbor across the seas, 
Soap, Perfumery & Cosmetics of 
London, ably edited by Mr. F. V. 
Wells, we extend congratulations 
on its twenty-first anniversary. 
Throughout the trying years of its 
life this useful publication has 
served its readers well, searching out 
and making known whatever was 
new and useful to the related indus- 
tries. Always high in tone and al- 
ways interesting, from its chatty, in- 
formative editorials to its well pre- 
sented articles and news, it is wel- 
comed by its many readers in all 
parts of the world like an old and 
trusted friend for whom they wish 
many more years of useful life. 


Nothing is ever accomplished by 
a committee unless it consists of 
three members, one of whom hap- 
pens to be sick and the other absent. 
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This flint glass, machine made bottle is identified as No. 434 in 
the Carr-Lowrey line. 


Its graceful contours and restrained decorative treatment rec- 


ommend it as a suitable container for better quality perfumes 


and cosmetics. 
A Carr-Lowrey representative will give you full information 
about this number or suggest other containers from our wide as- 


sortment of stock designs. 


CARR-LOWREY 
GLASS CO. 


Factory and Main Office: BALTIMORE 3, MD. * New York Office: 40 W. FORTIETH ST. * Chicago Office: 1502 MERCHANDISE MART 
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how about a lift? 


Wouldn't you like to give a lift to your 
perfume . .. give it a fresh, new quality 
and life it has never had before... 

all without altering its true character? 
You can... thanks to NEO-FASCINAL, 
a brilliant, new development of 

Felton Laboratories. 

Based on new aromatics combined with 
aliphatic aldehydes, but blended 

with such skill that only the most lovely, 
flattering qualities of the aldehyde 
aroma are present, NEO-FASCINAL 
imparts a delightful ‘“frenchy” 

note to complement even the most 
skillfully compounded perfume. 


NEO-FASCINAL 


Economically priced at 21.00 per pound 
at 1ml al a 1.50 


AROMATIC CHEMICALS © ESSENTIAL OILS © PERFUME OILS © FLAVORS 


ELTO CHEMICAL COMPANY, INC. 
599 Johnson Ave., Brooklyn 6, N. Y, 
BRANCHES IN BOSTON * PHILADELPHIA * LOS ANGELEi 

ST. LOUIS * DALLAS * CHICAGO * MONTREAL * TORONT( 
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In each of these great centers of the Soap, Perfumery and Cosmetics industries there 
is a Chiris company, with a complete production and distribution service. These com- 
panies pool all the experience and coal; technical resources which nearly 
200 years of outstanding leadership re in the World’s Essential Oil and 
Aromatic industries have made on available to the House of CHIRIS. 


ANTOINE CHIRIS 


119 WEST 57th STREET, NEW YORK 19, N. Y. 


/ 


ESTABLISSEMENTS ANTOINE CHIRIS ANTOINE CHIRIS, LTD 
GRASSE- PARIS LONDON 
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building blocks 


FOR THE PERFUMER... 


Todays Research Leads to Tomorrows Success 


AROMATICS DIVISION 


\ 


26 VERONA AVENUE, NEWARK 4, NEW JERSEY 
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LIKE THE FLAVOR 
OF A FRESH-CUT 
LEMON.... 


When it’s lemon you want, Exchange is 
the Oil! 

More than 80% of all the lemon oil used 
in the United States is Exchange Lemon 
Oil. This overwhelming endorsement by 


the trade is your assurance that Exchange 


348 November, 1949 


cr 


Lemon Oil delivers flavor... clarity 


and uniformity not found in any other 


Lemon Oil. 


Always specify it by the brand name 
when you order — Exchange Oil of 
Lemon. And to insure your satisfac- 


tion, accept no other brand. 


Distributed in the United States exclusively by 
DODGE & OLCOTT, INC. 
180 Varick Street, New York 14, N. Y. 


FRITZSCHE BROTHERS, INC. 
76 Ninth Avenue, New York 11, N. Y¥. 


Distributors for: 
CALIFORNIA FRUIT GROWERS EXCHANGE 
PRODUCTS DEPARTMENT, ONTARIO, CALIF. 


Producing Plant: 
EXCHANGE LEMON PRODUCTS CO., CORONA, CALIF. 
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I. CREATE YOUR PERFU 
2. SUPPLY YOUR READ 
3. SOLVE YOUR ODOR 
4. PROTECT YOU AGAIN 
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FRITZSCHE 
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PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, 

SREATORS eof MADE-TO-ORDER FRAGRANCES 

@r PERFUMES, TOILETRIES 


BRANCH OFFICES and *STOCKS: Aélanta, Georgia, 
and COSMETICS 


Boston, Massachusetts, *¢ bicago, Ulinois, C. 
Obio, Clevelamd, Obio, Dallas, Texas, Detroit, Mic bigan, *Los Angeles, California, Philadel phia, Penn 


San Francisco, California, *St. Louis, Missouri, *Toronto, Canada and 


Mexico, D. F. FACTORY: Clifi 


Pa: BOOTED 





LET OUR LABORATORIES CREATE ITS FRAGRANCE! 


WE have every facility for handling the creation 

of your product's fragrance—skilled perfumers, unlimited experience 

and intimate contact with the world’s best sources of supply. 

This is a combination that guarantees efficient, satisfying service at moderate cost. 
Let good fragrance—supplied by us—team up with 

good merchandising—supplied by you —to make 

your next perfumed product a profit leader in your line. 


PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N. Y. 


BRANCH OFFICES and *STOCKS: Atlanta, Georgia, Boston, Massachusetts, *Chicago, Illinois, Cincinnati, 
Obio, Cleveland, Obio, Dallas, Texas, Detroit, Michigan, *Los Angeles, California, Philadelphia, Pennsylvania, 
San Francisco, California, *St. Louis, Missouri, *Toronto, Canada and * Mexico, D, F. FACTORY: Clifton, N. J. 
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de Laire...time honored name 
among perfumers brings to America 
their famous Parisian stylized perfume specialties 


under the care of a renowned perfumer. 


Reared in the Grasse traditions under the 
tutelage of his father, Joseph Robert... 

associated for years with famous Parisian 
perfume houses...experienced in American 

~~ perfume tastes... HENRI ROBERT heads 
the new de Laire Division of Dodge & Olcott Inc. 
With the de Laire Laboratory in Paris 

and the new de Laire Division Laboratory at his 
service, M’sieu Robert is prepared to assist 

the imaginative toilet goods manufacturer in 


creating captivating fragrances. 


PERFUME SPECIALTIES 


DIVISION OF 


DODGE & OLCOTT, INC, 


180 Varick Street + New York 14, N. Y. 
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Essential oils were first disti i ast —t est opm! tH anc 
into a tremendous, scientific industry. Penick ¥&s long bee lea 
modern industry. 


PRIMARY DISTILLERS AND PRODUCERS OF 
ESSENTIAL OILS AND AROMATIC CHEMICALS 


NEW — Penick has added complete modern production and distillation facilities 
at its Montville, New Jersey Plant. 





EXPERIENCE -— From source to finished product, long-experienced Penick technicians super- 
vise production and laboratory controls. 


QUALITY~— N.F., U.S.P., Penick Standards—every product bearing the name Penick is 


the purest modern science can deliver. 


SERVICE Penick—primary distillers and producers offer the complete line 
of Essential Oils and Aromatic Chemicals. 


A few Penick Essential Oils 

ALMOND SWEET U.S.P. (EXPRESSED) » ANGELICA ROOT , BERGAMOT N.F. » CARDAMOM N.F. 
CLOVE U.S.P. y COSTUS + JUNIPER BERRY N.F. ¢ NEROLI , PEPPERMINT U.S.P. » WORMSEED N.F. 
WORMWOOD ; YLANG YLANG 


A few Penick Aromatic Chemicals 

ALDEHYDES , ANETHOL » EUGENOL , GERANIOL , HELIOTROPINE , JASMONINE , LINALOOL 
LINALYL ACETATE , MUSK AMBRETTE » PHENYL ETHYL ALCOHOL , RHODINOL , TERPINEOL 
Write for the Penick Catalogue—listing the full line of Essential Oil lromatic Chem 


rT ; ’ ’ 7 t ’ 7 ’ 
erpeneless Oil {bsolute and Soluble Resins, Oleoresins, Spice Oil 


». B. PENICK \& COMPANY 


50 CHURCH STREET, NEW YORK 7, N.Y. 735 WEST DIVISION STREET, CHICAGO 10, ILL. 
Telephone COrtiandt 7-1970 Telephone MOhawk 4-565] 
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“Formula of the Month’... 


A high pearl cream that 
cuts down packing costs 


O/W HOT POUR VANISHING CREAM 


Stearic Acid (triple pressed) . . 18.0% 
Mineral O:i1 65/75 .... s+ 20% 

a a ee ee 
| Arlacel 83 (Atlas emulsifier) . 2.0% 


Potassium Hydroxide ..... 0.7% 
Sorbo (Atlas D-sorbitol solution)* 3.7% 
WOO? 0 vw 8 ee ew ee THAD 
Preservative... 2s. 2s sss Ge 


ee ee ee ee 


*Sorbo is here employed as a humectant and to provide smooth 
emulsion inversion (O/W to W/O) during application. 


Preparation: Heat (A) to 90° C. Heat (B) to 95° C. Add 
(B) to (A) with stirring. Stir to 60° C., perfume and pour. 


Phess’s a formula in which the Atlas emulsifier, 
Arlacel 83, acting as an assistant to the usual soap 
emulsifier, enables you to produce a high pearl facial 
cream that can be poured /ot, a feature not attained 
with the ordinary soap emulsifier alone. 


This is just a single sample of the scores of formulas 
you'll find in the newest revision of the Atlas book 
DruG AND Cosmetic Emutsions. These formulas offer 
you guides to new opportunities, not only in improv- 
ing production methods, but also in enhancing cos- 
metic elegance through use of the versatile series of 
Atlas emulsifiers. 


Write for your copy of this valuable book on your 
company stationery. 


Arlacel and Sorbo—Reg. U. S. Pat. Off. 


INDUSTRIAL CHEMICALS DEPARTMENT 


ATLAS POWDER COMPANY, WILMINGTON 99, DELAWARE ¢ OFFICES IN PRINCIPAL CITIES + CABLE ADDRESS + ATPOWCO 
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PERFUME SPECIALTIES FOR COSMETICS 


667, Washington Street NEW YORK 14, (N.Y.) 


AROMATIC CHEMICALS - PERFUMERY SPECIALTIES - ESSENTIAL OILS 
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— & alsifiers 


OF QUALITY AND UNIFORMITY 







NOW READILY AVAILABLE 






FOR SOAPLESS, NEUTRAL AND ACID EMULSIONS 





TEGIN- Glyceryl Monostearate — Self emulsifying. For neutral 
greaseless creams, lotions and ointments. 


TE G ACID — Glyceryl Monostearate — Acid emulsifying. 


For greaseless anti-perspirant creams and ointments. 


TEGIN Pp- Propylene Glycol Monostearate — Self 


emulsifying. For brushless shave creams, greaseless creams, 
lotions, ointments and cosmetic stockings. 


TEGIN LD — Glyceryl Monostearate — 


Non-emulsifying. 








PRESERVATIVES Esters of Parahydroxybenszoic Acid 
TEGOSEPT E TEGOSEPT M TEGOSEPT P BENZYL TEGOSEPT BUTYL TEGOSEPT 






Drrereoetontonteatoatodinecentorteeroereatoasoszecceeceagoaioasoezeezecgeeeacoatoeseceesedtoecoegenge 


LANOLIN ABSORPTION BASES 
PROTEGIN X—For Nite Creams and Ointments. 
1SO-LAN—For Creams, Lotions and Ointments. 


GOLDSCHMID 


Cc H E M CAL CO RPORAT IO 
153 sanhdahee? PLACE, NEW YORK 14, N. 
SALES REPRESENTATIVES 







I 






Y. 























TORONTO 





LOS ANGELES CHICAGO ST. LOUIS 





MONTREAL BOSTON 
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spring sales strategy 
begins with 
Dreyer essences for 


BATH SALTS, ™ 
POWDERS 
AND LIQUIDS 


Spring’s perennial favorites are ready 

for you...or if you desire, essences may be 

blended to your special requirements. 

The Dryer Perfume Stylist awaits the opportunity of 
serving you...with the fragrances preferred by the 
fashion-wise... priced for today’s toiletry needs. 


~ 


PINE, GARDENIA, APPLE BLOSSOM AND OTHERS 
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119 WEST 19th STREET 








Name__ 
Company_ . 
Street_ 


Ci _ 





NEW YORK 
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A GREAT OAK «++ 


LIKE THE PROVERBIAL OAK, Avon Allied Products, 
Inc. has its roots deep-down... nourished in the basic 
traditions of our industry. Firmly foundationed on 
the founder’s ideals of integrity, sincerity and crafts- 
manship, the Company has flourished and matured 
into the largest manufactory of Private Brand Cos- 


metics in the world. 


Today, Avon Allied’s 


coast and into Canada to serve you more efficiently. 


branches extend from coast to 


Yet, its efficiency is never dissipated by over-eager 
attempts to serve a vast number of clients, lest the 
results fall short of the ¢ 


Yompany’s purpose: To pro- 


duce and assemble products built to the highest 


standard known to the American cosmetic industry. 


When you are considering improving a product or 
creating a new one, it is good to know these things 
about Avon Allied. Take advantage of the opportu- 
nity to use the superior facilities and knowledge 
which Avon Allied’s technical staff puts at your dis- 
posal: Men with a wealth of experience and special- 
ized skills and the most modern scientific equipment 


that can be bought or developed. 


By utilizing Avon Allied’s highly specialized service, 
developed during more than sixty years of successful 
operation, you too may confidently look forward to 


the fulfillment of your own long line of “Great Oaks?” 


Aon Md Ppodictt we. 


Makers of the World’s Finest Cosmetics + Private Brand Speciatists 
30 ROCKEFELLER PLAZA, NEW YORK 20, N. Y. 
Plant and Laboratories: SUFFERN, N. ¥. « PASADENA, CALIFORNIA + MONTREAL, CANADA 
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Albert Verley & Comp 
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enhances any floral 
composition—or provides a base for 


modern perfume creation 


Employed alone, Floranteme most nearly reminds one of the 
total fragrance of a florist’s shop laden with fresh blossoms. It 
is impossible to single out the fragrance of any one flower in 


this intriguing combination. 


Floranteme has unlimited possibilities of enhancement for 
all floral compositions—but it is of even greater value to you 
as a base upon which to fashion a modern creation that is 


uniquely your own. 


For new inspiration and new appeal in your favorite formulas, 
experiment with Floranteme. Write for working sample and 


prices. 
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FOR 
Maximo A. Kuderli, 
Rodriguez Pefia 233, 
Buenos Aires, Argentina 
Karl Peter Klagsbrunn, 
Rua Ministro Viveiros de 
Castro 122, Apt. 10, 
Rio de Janeiro, Brasil 
Roberto Rapp, Caixa Postal 
563, Sao Paulo, Brasil 
Carlos Bobbert, Casilla 9660, 
Santiago, Chile 
Agencia de Papeles y 
Ferreteria, Ltda., 
Apartado Aéreo 4608, 
Bogota, Colombia 
Agencia de Papeles y 
Ferreteria, Ltda., 
Apartado Aéreo 899, 
Medellin, Colombia 
Fidel Quintero Rubio, 
Fabrica de Perfumes, 
“Rio Rita’’ Calle 35 #44-25 
Apartado Aéreo 525, 
Barranquilla, Colombia 
Herrera Jenkins, Ltda., 
Apartado 687, 
San José, Costa Rica 


Juan Gonzalez, Sitios 355, 


Habana, Cuba 
H. G. Zevallos Menéndez, 


Casilla 602, Guayaquil, Ecuador 


N REPRESENTATIVES 
Julio Lopez Martinez, 


Apartado 229, 
Guatemala, Guatemala 


José Farres, Apartado 7233, 


México, D.F., México 
Messers Linner & Co., Ltd. 
P. O. Box 305, 

Managua, Nicaragua 

La Quimica Suiza, S.A., 
Casilla 1837, Lima, Peru 


Jaime Verdaguer 


Santa Barbara a la Fe §1 
Oficina #1, Caracas, Venezuela 
Arthur Feith & Company, 
501 Latrobe Sr., 
Melbourne C. 1, Australia 
Sapriel & Douek, 

16 Sheikh Hamza Street, 
Cairo, Egypt 

Indiana Trading Corp., 
Motan Building, 
Mahatma Gandhi Road, 
Karachi 2, India 

Assem Beyhum, 

King Fouad Avenue, 
Beirut, Lebanon 

Modern Pharmacal 
Products Co., 886 Rizal Ave 
Manila, Philippines 

I. Spitzglass & Sons 

(Pry) Lrd., P.O. Box 3976, 
Cape Town, South Africa 


Synthetic Aromatic Products and Organic Isolates ¢ Synthetic Flower Oils and Aromatic Bases ¢ Bouquets and Finished Compositions 














Underwood & Underwood 


The Bridge to Quality 
in Cold Wave... 


Ammonium Thioglycollate 


UALITY in cold wave implies three things: (1) 
ightness and lastingness of the curl; (2) stability 
of the solution; (3) freedom of the solution from ob- 
jectionable odor and discoloration. Attainment of all 
three is governed by the purity of the active material 
in the solution. 
(Quality-minded manufacturers of cold wave solution 
have found in the unvarying purity of Ammonium 
Thioglycollate by Summit the bridge that leads to 


by Summit 


quality in cold wave, and to a stable market for their 
product. 

Summit is the largest producer of Ammonium Thiogly- 
collate. Its technical organization and its mechanical 
equipment are integrated into a smooth-working unit 
geared to fast large-scale precision production. Its cus- 
tomers therefore get Ammonium Thioglycollate by 
Summit when and as they want it; their production 
schedules aren’t disrupted by delays in deliveries. 





SUMMIT CHEMICAL PRODUCTS CORP., Belleville 9, New Jersey 


Los Angeles 12: 1282 Sunset Boulevard 
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the Kiaht Fragrance 
Mtvacts the Right People 


That’s why the selection of the right fragrance for ence in Basic Perfume Materials and Aromatic 


a new product is of such great importance to the Chemicals, and they will be glad to work with you. 


manufacturer—and to his sales manager. 
8 They can show you how to mask or denature 


If you have a troublesome perfuming problem unpleasant odors of raw materials. They can show 
why not consult with our chemists at Naugatuck you how to add an acceptable fragrance—or neu- 


Aromatics? These men have a wealth of experi- tral tone—to your finished product. 


Write, or call us—now! 


ne NAUGATUCK © AROMATICS 


SOAPOLS —For bar, paste and liquid soaps DIVISION OF UNITED STATES RUBBER COMPANY 


a liquid, cream and paste 254 Fourth Avenue, New York 10, N. Y.—701 South La Salle Street, Chicago 5, Ill. 

shampoos 

MODERN BASES—For fine perfumes, colognes, 
toilet waters, toilet preparations, etc. 

CREAM ODORS—For all types of creams and lotions. 

MANUFACTURERS OF AROMATIC CHEMICALS— 
IMPORTERS OF ESSENTIAL OILS 


Toronto — Montreal 
Sole Distributors for: 
BRUNO COURT, S. A., GRASSE, FRANCE 
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CAUSTIC Ne 
LIQUID FF 45% Special Quality 


SOLID « FLAKE « CRUSHED « BROKEN « WALNUT « 90% 


CARBONATE OF POTASH 


CALCINED 99-100% HYDRATED 83-85% 
LIQUID 47-48% 


These products are of highest quality, prac- 








tically free of chlorides, sulphates and iron. 


INNIS, SPEIDEN & CO. 


117 LIBERTY STREET, NEW YORK 6, N. Y. 


BOSTON + CHICAGO . CINCINNATI ’ CLEVELAND 


GLOVERSVILLE * PHILADELPHIA 
Subsidiary: E. S$. BROWNING CO., SAN FRANCISCO and LOS ANGELES 






jg * All grades manufactured by our 
Ry. ISCO CHEMICAL DIVISION, 
a Niagara Falls, N. Y. 
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fReape Man 


Tomorrow’s Sales Start Today 


BOUT $80,000,000 will be spent for advertising in newspapers, in maga- 
zines, in farm papers, on the radio and in television and other forms of 
publicity to promote the sale of all types of toilet preparations in 1950 ac- 


cording to a preliminary survey. 


Already the rising tide of sales as revealed by the cosmetic tax collections, 
has run over ten million dollars ahead of 1948 for the fiscal year ended 
June 30, 1949; and the treng continues—upward. Total sales are still below 
the peak of the lush war years but the margin is being whittled down with 


each passing month. 


Sales are increasing but the ultimate customer is more choosey than be- 
fore. It is no longer necessary to take what is offered or do without. Today 
the ultimate customer insists on quality. Increased sales will go to manufac- 
turers who offer quality products. Those who specify Synfleur highest 
quality perfumers’ and soapmakers’ materials will be assured of offering 
quality products. Tomorrow’s sales start today with the manufacture of 
quality toiletries. And don’t forget, our broad experience and the resources 
of our well equipped laboratories are at the disposal of our customers to 


help them fully meet today’s and tomorrow’s exacting requirements. 


U.S. PAT. OFF. 


syntleur-S cientitic Laboratories, Inc — Monticello/MY. 


FOUNDED 1889 BY ALOIS VON ISAKOVICS 


ATLANTA DETROIT HAVANA - RIO DE JANEIRO + MEXICO, D.F, 


CHICAGO e MELBOURNE . BURMA a HONG KONG » BOGOTA * SAN JOSE 
CIUDAD TRUJILLO . GUAYAQUIL . GUATEMALA CITY ° CALCUTTA * WELLINGTON 
MANAGUA * PANAMA & ASUNCION . MANILA € SAN SALVADOR * MONTEVIDEO 
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weed ON RAITT EC 


has an enviable reputation, hav- 
ing made a marked contribution 
to the success of so many per- 
fumes, colognes and toiletries which contain alcohol. 
It really removes the sharpness of alcohol odor and lets the 
fragrance come through. 
If you aren’t already using it, write us for a sample of Tonkaire 


and directions for use. You'll really be amazed at the results! 


COMPAGNIE PARENTO 


IMCORPORATED 
CROTON-ON-HUDSON, NEW YORK 


NEW YORK @ CHICAGO @ DETROIT @ LOS ANGELES @ SAN FRANCISCO 
SEATTLE @ PHILADELPHIA @ TORONTO @ MONTREAL @ LONDON, ENGLAND 
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Civet Paste W 


Civet has long been famous for supplying 
the quality that brings a perfume to life. 


The valuable aromatic, Civet Paste W, brings 
that brightening quality into the reach of 
lesser priced perfumes, and in addition serves 
as a more effective fixative than genuine civet. 


Non-discoloring, soluble in benzyl benzoate, 
alcohol and similar solvents. 








sehnunme}l & CO.. ine. 


601 West 26th Street, New York, 1, N. Y. 


CHICAGO—CINCINNATI—ST. LOUIS—DALLAS—LOS ANGELES—SAN FRANCISCO 
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own Customers count Ow 
lus good, scents 


.o md Your chemust counts 
on toda, 


Products sell right if they smell right. Your 
chemist can make your perfumes, soaps, de- 
odorants, colognes more and more popular. 
He will—when he works with Norda. 


He can do wonders for your sales with \orda 
Citronellol Extra. This unique Norda aro- 
matic will blend warmly and sweetly with 
all fine floral scents—rose compounds, espe- 
cially. Its stability and enduring fragrance 
are important in quality soaps. As a base for 
rose and geranium, it is notably excellent. 


Test this Norda achievement yourself. It will 
pay you today to send for free samples of 
Vorda Citronellol Extra. 


Come to Norda, first to talk good sales scents, 
with your new product plans and present 
product problems. Our experience might 
help you make money. Tell us your needs... 
get your free samples. Ask Norda now. 


Nor da ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


601 West 26th Street, New York 1, N. Y. 


CHICAGO * LOS ANGELES * ST. PAUL * MONTREAL * TORONTO * HAVANA * MEXICO CITY * LONDON © PARIS 
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ES ROR TLE ONS RIS ATER 





Specification of the right perfume is vital 
in the planning of any perfumed product 


destined to live successfully. 


The van Ameringen-Haebler perfume chemists 
will work with you to create the perfume for 
your particular market, a foundation for 


beauty and lasting success. 


Ba GEN" BLAEBLER, INC 
VAN MERIWN ’ ° 
4 f/ / 
weanifacli Ak t+] a At vad J} Vi fou al feefurmee weil 4 


SiS FOURTH AVENUE, NEW YORK 10, N. Y. 

























FOR YOUR FLORAL PERFUMES 
oe ve WE SUGGEST 


ROURE BERTRAND FILS & JUSTIN DUPONT’S BASODORS 
CASSIE FLEUR 
GENET FLEUR 
JACINTHE 1128 
ROSE 23 
TUBEREUSE 60 


ROURE-DUPONT, INC. | 


ESSENTIAL OILS, AROMATIC CHEMICALS AND PERFUME BASES 
GENERAL OFFICES 
366 MADISON AVENUE, NEW YORK 17, N. Y. 


CHICAGO BRANCH LOS ANGELES BRANCH 
510 NORTH DEARBORN ST. 5517 SUNSET BOULEVARD, HOLLYWOOD 


SOLE AGENTS IN UNITED STATES AND CANADA FOR 


ROURE-BERTRAND FILS et JUSTIN DUPONT 
GRASSE (A. M.) FRANCE ARGENTEUVIL (S. & ©.) FRANCE 
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bath crystals 
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She'll buy your bath crystals . . . if they are irresistibly 
beautiful, free-flowing, water-softening, attractively 
colored and fragrantly scented. 

. .« It’s easy to make your product conform with 
all these requirements when you use Solvay 
SNOWFLAKE CRYSTALS. 

These fine quality crystals offer you—and your 
customers—many desirable features. Take advantage of 
these sales-creating properties . . . use Solvay 
SNOWFLAKE CRYSTALS for your bath crystals. 
You'll see the difference in increased sales. 


SOLVAY SALES DIVISION 


ALLIED CHEMICAL & DYE CORPORATION 
40 Rector Street, New York 6, N.Y. 
—_——— BRANCH SALES OFFICES: 
Boston ¢ Charlotte * Chicago © Cincinnati © Cleveland 
Detroit © Houston * New Orleans * New York © Philadel 
Piusburgh ¢ St. Louis ¢ Syracuse 







pe Uniform size and brilliant sparkle in each crystal 






Readily absorbs dyes 


"~SOLVAY 


TRADE MARK REG. VU. S. PAT. OFF. 





Takes perfume easily 

Dissolves instantly 

Softens water promptly and effectively 

Will not change physically or chemically in the package 
Non-caking 

Low cost 

Mild and non-irritating to the skin 


Special detergent properties help soap lather better 


*Reg. U. 8S. Pat. Off. 
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Wa: 


To Have 
Your Nose 


In Our Business 


THE 
EXOTIC 
ESSENTIAL PERFUME 
AROMATICS oie el 
ze) ; 
FLAVORS 
PERFUMES 


Our Research Laboratory Is at Your Service 


ALEXANDER KATZ & CO. Divs 


7 TULL ie 


LOS ANGELES 27 NEW ORLEA 
SEATTLE 22 


VANCOUY 
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NON-ALLERGIC COSMETICS 

Everyone with the knowledge of 
skin sensitivity or allergy resulting 
from the application of an external 
preparation or from the ingestion of 
some material orally, knows that the 
antihistaminics have played an im- 
portant roll in relieving the discom- 
forts associated with this manilesta- 
tion. Several of the pharmaceutical 
houses manufacture ointments con- 
taining antihistaminic drugs, but 
with the advent of the sale of such 
products over the counter, in the 
treatment of the common cold, one 
cannot help but wonder if such a 
product could be incorporated into 
a cosmetic prepared and sold as a 
drug-cosmetic. The 
such a material in cosmetics could 
conceivably render them more non 
allergic than they ever have been. 
Of course the results of continued 
use of such preparations and by 
many people would have to be deter- 
mined first. In any event, the idea is 
not as crazy as it May seem. 


inclusion of 


BETTER WETTING AGENTS 

The principal supplier of the de- 
rivatives of Lauryl Sulphate is now 
offering a more refined triethano- 
lamine derivative containing about 
33 per cent active material with a 
cloud point below the freezing 
point of water. Water solutions are 
practically neutral. 

Che same supplier is offering a 
new sodium derivative as a clear yel- 
low liquid with a pH of 8.5 and con- 
tains 30 per cent active ingredient. 
The sodium derivative is a better 
foamer than the triethanolamine 
derivative. Unfortunately, — the 
cloud point of the concentrated so- 
lution is about 43 deg. F. but the so- 
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lution does not clear until re- 


warmed to 72 


deg. F. Somewhat 
more diluted solutions have a lowe 
cloud point as well as a lower tem- 


perature at which they clear up. 


NEW U.S.P. REVISION DIRECTOR 

This column joins the scores of 
others in wishing Dr. Lloyd C. Mil- 
ler success as the new Director of 
Revisions for the U.S.P. It is a high 
honor and with it goes a tremendous 
responsibility, because today, the 
U.S.P. is probably used as a standard 
in more countries than any other ol- 
ficial compendium. 

Great strides were made under the 
guidance of Dr. E. Fullerton Cook 
during his tenure of 29 years, but by 
the same token, there have been 
many who did not see eye to eye with 
him in carrying out the scope of 
work intended for the U.S.P. 

These are changing times. Many 
new things are being developed. 
Many new ways have been found 
for doing things. The best and most 
sound of current advances should 
find their way into the U.S.P. Any 
tests recommended by it should be 
as fool-proof and authoritative as is 
humanly possible to make them. In 
lieu of a poor test, there should be 
none at all, for often times the in- 
dustries affected by the U.S.P. can 
set up better standards for them- 
selves. Wherever possible, chemical 
tests should replace bioassay and the 
human factor should be removed in 
making tests. 

Let us not overlook the one for- 
mula in the U.S.P. most significant 
from a cosmetic viewpoint; namely, 
cold cream, also known as ointment 
of rose water. Much can be done to 
bring this formula up-to-date. And 


ig 


M.G. DeNavarre at work in his laboratory 


this is but one instance of a need of 
greater understanding of these 
changing times as they affect the 
U.S.P. 


{MMONIATED DENTIFRICES 


Trade letter No. 19 from the De- 
partment of National Health and 
Welfare of Canada states that “for 
the present the department consid- 
ers to be misleading any assurance 
that ANY dentifrice, with or with- 
out the ammonium ion, will or will 
help to (a) stop or prevent tooth de- 
cay; (b) have any effect on existing 
tooth decay; (c) reduce the inci- 
dence of caries. Claims for the am- 
monium ion should be limited to 
its effect on lactobacillus acidophi- 
lus, and then only if actual demon- 
strable results have justified the 
claims for the particular finished 
product as advertised.” 

Would that our F. D. A. would 
make a statement on ammoniated 
dentifrices and any other types con- 
taining fluorine, urea or chloro- 
phyll. There is much need for dem- 
onstrative results. 

Perhaps the public is giving these 
results, in what is at the moment at 
least, a wane in sales of these new 
dentifrices. 


1MINO ACIDS 


There is some data to substanti- 
ate the value of dl-methionine as an 
aid in healing stubborn — skin 
wounds. While it is true that the 
data refers to oral ingestion of the 
amino acid, it is not out of the 
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first to make tubes 


for toothpaste (Ct | 


first to make tubes 
for Ammoniated 


toothpaste 


3 _ 














tube-packaged product—see Sheffield first. Prac- 
tically a century of experience is at your service 


to help you find collapsible tubes exactly right 


Development of a special type collapsible tube for your product. 


to withstand chemical reaction and assure full 


efficacy of ammoniated toothpastes was a prob- For consultation . . . without obligation . . . call 
lem in cooperative research first solved at Shef- or write your nearest Sheffield office. 


field. Illustrated literature on tin, tin-coated, lead, 


If you have a problem in tube packaging . . . if Sheffalloy, and aluminum tubes is yours for 
you have need to be first to market with a new the asking. 


HOME OFFICES - NEW LONDON, CONN. 


W. K. SHEFFIELD, V. P CHICAGO 16, ILLINOIS T. C. SHEFFIELD N \ 
NEW YORK 18 N.Y 500 FIFTH AVENUE 3132 CANAL STREET LOS ANGELES 38, CAL., 7024 MELROSE AVE 


EXPORT: 500 FIFTH AVE. N.Y. CABLE “DENTIFRICE NEW YORK 





*Formerly Named New England Collapsible Tube Co.. Not to be construed as a change in ownership, management, personnel or policies. 
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realm of possibility that this same 
material applied locally might also 
have a similar effect. For if there is 
some specificity in the behavior of 
methionine (it has SH _ radicals) 
available for use by the body, then 
it is reasonable to expect some local 
effect in much smaller concentra- 


| 
| 
| 
es 


774. BATH OILS 


Q: Bath oils have seldom been 
mentioned in your publication. 
We have noted the regular reports 
of bath salts, colognes, deodorants, 
shampoos and still other products. 
Can you give me some informa- 
tion on bath oils, sales volume, sea- 
son of best sales, complete direc- 
tions for use, prices, most popular 
fragrances, and a few suggestions on 
formulas for a best quality product? 


Y.V.M.—ILLINOoIs 


A: Unfortunately we can give 
you no information on the sales 
volume for bath oils because the 
product is made by relatively few 
companies. The usual people offer- 
ing them are houses making salon 
lines. Bath oils are sold mostly dur- 
ing the winter months of course for 
they are generally used in tub baths. 
The price of bath oils varies from 
$1.00 upward, depending on the 
company and the price and concen- 
tration of the fragrance used. All 
fragrances seem to be popular, al- 
though, generally speaking, pine, 
rose geranium, and mixed bouquets 
seem to have been most popular in 
recent years. Many bath oils are 
made by dissolving the perfume oil 
in a sulfonated castor oil, together 
with color. Others are made to float 
on the surface of the bath and ap- 
pear to contain alcohol, perfume 
compound, mineral oil and other 
insoluble, but lighter than water 
materials. 


775. MILK SHAMPOO 

Q: We have read with some inter- 
est the book, “The Chemistry and 
Manufacture of Cosmetics,’ to see 
whether it contains a formula for 
shampoo made with milk, or the 
use of milk in shampoos and the ef- 
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tion than is necessary by oral inges- 
tion. When taken internally a dose 
of any therapeutic substance is so 
diluted by the time it comes to a 
given point on the body’s surface, 
that low concentrations in exter- 
nally used products may _ give 
the same results. 


Questions and Answers 


fect thereof, if any. Please let us 
know whether you have such for- 
mula, or whether you can direct us 
to some source where we may obtain 
such information as to the use of 
milk in shampoo formulas. 


M.R.I.—NeEw York 


A: There is no formula in the 
book, “The Chemistry and Manu- 
facture of Cosmetics” for a shampoo 
made with milk. It would be our 
opinion that milk in any form 
would be essentially a super fatting 
agent and would tend to reduce the 
amount of foam. It might give the 
hair some softness as a result of the 
super fatting. We do not not know 
of formulas containing milk, but 
suggest that you try any soap sham- 
poo formula and add milk to it. 
The proof will be in the tests made 
on various kinds of hair. It would 
be our opinion that your product 
would have to contain at least 5 per 
cent of milk solids from whole milk, 
to be of any value. 


776. HAIR COLOR RESTORED 


Q: I have a request for a hair 
color restorer of the type manufac- 
tured by the Consolidated Royal 
Chemical Corporation, Chicago, II- 
linois. If you have any information 
at all that you can give me, or if 
there is a general formula from 
which we can build our own for- 
mula, I would appreciate very much 
your sending it to me at your earli- 
est convenience. 

C.M.S.—NeEw York 


A: We do not know the composi- 
tion of the hair dye that you men- 
tion. It is probably one of the me- 
tallic dye preparations of the lead, 
bismuth or silver types. The com- 
monest type is the lead-sulfur type. 


Many of the lead dyes are a suspen- 
sion of sulfur in a dilute solution of 
lead acetate. The amount of lead 
acetate varies, but is usually in the 
neighborhood of 1 percent. The 
amount of sulfur used is usually 
double that of the lead salt. 


777. WAVE SET 
Q: Would you advise us on a 
method of clarifying a wave set? 
Does water hardness have anything 
to do with its clarity, and if so, what 
is the minimum degree of hardness 
necessary to produce a clear prod- 
uct? Is it customary to filter this 
produce? 
R.M.—MeExico 


A: A wave set made with gum 
karaya can be clarified by the use 
of either borax or ammonia water, 
equivalent to the free acidity of the 
gum which is usually 10 to 15 per 
cent of the weight of the gum. The 
clarity is affected by the quality of 
the gum and, therefore, only the 
highest grade gum should be used, 
to be as free from ground bark as 
possible. 


778. PERFUMED DEODORANT 


Q: I would like a simple formula 
for a solid perfume, anti-B.O. type. 
I would prefer something in which 
I would incorporate my own blend 
of perfume. Would you please sug- 
gest some popular fragrances for 
gentleman use? 

P.D.M.—MAssACHUSETTS 


A: A solid perfume can be made 
by dissolving the appropriate 
amount, 6-20 percent of perfume 
oil, in a vehicle consisting of petro- 
latum, wax and mineral oil. The ve- 
hicle should be formulated so that 
you get the necessary drag, the right 
melting point and the firmness that 
you desire. These qualifications 
vary between manufacturers, and it 
is impossible to give you any recom- 
mended formula accordingly. As a 
starter, however, you might try 25 
per cent of ceresin 64 deg. C., 50 per 
cent of light mineral oil and 25 per 
cent of petrolatum. A little car- 
nauba wax will give you a higher 
melting point and greater hardness. 
As for the perfume type, we suggest 
that you contact one of the sup- 
pliers who advertise in the Ameri- 
can Perfumer, stating your prob- 
lem. These suppliers will give you 
any type of fragrance you desire. 
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Climbing trees and observation towers . . . looking 
through telescope and binoculars will not help you find 
the perfect scent for your particular product. But here's 
how you can find it: Set your sights on D&O... 
Here you will find more than 150 years of experience, extensive 
world resources, modern research and compounding laboratories, 
skilled master perfumers. Here, too, you will find myriads of new, 
exciting fragrances being created .. . new and unusual 
perfumery materials being developed to meet new conditions, 
to solve new problems, to anticipate tomorrow's trends. Here, then, 
at D&O is where you will find the Profitable, the Correct, the Perfect 
scent for your product... and the happy solution to your most 
complex perfuming problems. Consult D&O. 


Ja Fe 


| 


1X03 DODGE & OLCOTT, INC. 


ESTABLIS . 
180 Varick Street - New York 14, N. Y. 
ATLANTA + BOSTON + CHICAGO + CINCINNATI + DALLAS + LOS ANGELES + PHILADELPHIA + ST. LOUIS +» SAN FRANCISCO 
ESSENTIAL OILS « AROMATIC CHEMICALS « PERFUME BASES «+ VANILLA « FLAVOR BASES 
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Ammoniated Dentitrice Tren 


Appearance of ammoniated dentifrices has started a revolu- 


tion in the field . . 


likely to go? . 


HENRY C. 


HE RECENT INCREASE in sales of ammoniated 

dentifrices may not indicate a major change in 

people’s dentifrice habits. However, the introduc- 
tion of this new ingredient has already created a revo- 
lution in the dentifrice field. 

Just how great has been the effect so far? And how ex- 
tensive is it likely to be? 

To the first of these questions we have the answer, 
given by the periodical Psychological Barometer. This 
Barometer, originated by The Psychological Corpora- 
tion in March 1932, is made quarterly with 10,000 per- 
sonal interviews in as many households from coast to 
coast. It covers about 30 different product classifications 
in the grocery, drug, and major appliance fields. 

In the dentifrice field the basic question asked in every 
survey of 10,000 interviews is as follows: 

What brand of tooth powder or dentifrice did you buy 
last? 

Is it a paste, powder, liquid, or other type? 

Experiments have shown that this question, which 
emphasizes the last purchase, is a more sensitive measure 
of new or changing habits than a question about the 
brand used regularly, or about the brand being used now. 

lable I shows the Barometer results as of the first 10 
days in February during which the 10,000 interviews 
were completed, and the first 10 days in May and August 
1949. In the interests of brevity, many brands in our 
regular reports to clients have been combined, and the 
principal brands are shown by letter. It will be seen that: 
all toothpastes are down 5.2 per cent; Amm-i-dent rises 
from .3 per cent to 3.7 per cent; Amurol rises from .7 per 
cent to 2.4 per cent. The increase in powders was entirely 
for those using the new ingredient. These increases repre- 
sent increases in people or customers, not necessarily in 
total sales. The Psychological Barometer measures units 


° Vice-President, the Psychological Corp 
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How far has it gone—and how far is it 


. Significant results of intensive market study. 


LINK* 


of people, not units of sales or sales volume. Thus, the 
reports may show increases in the percentage of custom- 
ers for a certain brand even when the sales of this brand, 
or the total sales volume of all brands, are declining. 
However, in the long run, an increasing number of cus- 


TABLE | 


May °49 Aug. "49 
BRANDS 


Brands named 
by less than 1% 
in August 
Total Pastes 


Kee 

Lee 

M* (Amm-i 

dent ) 

Nee 

O* (Amurol 
Brands named 
by less than 1% 
in August 


Total Powders 


OTHER 
Total 


TYPES 
Sales losses for pastes and gains for powders due chiefly to the ap- 





pearance of the new ammoniated powders are shown by Psychologi- 
cal Barometer figures for February, May and August 1949. In the 
lugust survey people were asked whether their latest purchase was 
an ammoniated dentifrice or not. The answers were clear cut in the 


case of the leading ammoniated brands but showed confusion in others. 


® Completely ammoniated. 
*® Sold in both ammoniated and non-ammoniated form. 
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tomers means an increase in sales, regardless of general 
sales trends. 
In respect to people’s changing habits, the Barometer 
reports reflect these possibilities: 
1. A person whose latest dentifrice purchase was Amm-i- 
dent may be trying the new dentifrice for the first time. 
This may or may not represent the start of a new habit. 
A respondent whose latest purchase was Amm-i-dent 
may also have purchased Amm-i-dent on two previous 
occasions. This may indicate a habit already under way. 
A respondent whose latest purchase was Ipana tooth- 
paste may have purchased Amm-i-dent previously. He 
has tried Amm-i-dent and gone back to his former den- 
tifrice. There may be many cases of this kind. If so, it 
would mean a large temporary increase in Amm-i-dent 
sales without a corresponding increase in permanent 
Amm.-i-dent users, and the Barometer may be misleading. 
The accompanying graph 
shows the trends of types 
of dentifrices since 1936. 
The increase in tooth pow- 
ders in May and the drop 
in toothpastes, is the sharp- 
est change shown by the 
Barometer in 10 years. Does 
this change represent a 
trend which will continue? 
Or does it represent a tem- 


licenses to Pepsodent, 


porary change in people's 
habits? 

We have sometimes been 
able to answer questions 
like this and to predict the 
future course of a brand or 
collection of brands. As psychologists, our primary inter- 
est is naturally in analyzing people so that we may pre- 
dict their behavior. We have often defined psychology as 
the “scientific study of habits, first so that these habits 
will be better understood; second, so that they can be 


better controlled.” 


CASE OF DR. LYONS 


When Dr. Lyons’ toothpowde1 was having its phenom- 
enal success and m; iking heavy inroads on the toothpastes, 
we advised our principal client against staking his future 
on a powder. From our analysis of the Psychological 

}arometer and supplementary findings, we concluded 
that Dr. 


being a powder. We found that its success was due to 


Lvons’ success was due to factors other than its 


unique causes which could not be duplicated. 


+ PSYCHOLOGICAL BRAND BAROMETER TT 
THE PSYCHOLOGICAL CORPORATION 
oan (wm ated ow rom, © 


+ 
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Thirteen year trend in uses of types of dentifrices based on 46 


surveys. Each line represents a survey of 10,000 interviews made. 
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DENTIFRICES ON AMMONIATED BANDWAGON 


The rush to get on the ammoniated dentifrice band- 
wagon is continuing. The University of Illinois Foun- 
dation which licenses the use of its formula has issued 
Colgate-Palmolive-Peet Co., 
Bristol-Myers Co., Lehn & Fink, Inc., Sterling Drug 
Co., Walgreen Co., Amurel, Dybasik, Comfort Manu- 
facturing Co., Sparkle Products and other leaders. In 
addition some smaller concerns are offering ammo- 
niated dentifrices, It is estimated that since February 
total sales of ammoniated products have accounted 
for 10% or more of total dentifrice sales and in some 
markets the figure has gone beyond the 20% mark. If 


TABLE II. Types of Dentifrice by Age 


Under 608 

Type 30 30-39 40-49 50-59 Over 
% % % % %o 

Pastes 78.3 73.4 73.9 70.3 66.2 

Powders 20.6 24.6 23.9 26.1 25.9 

Liquids oe 1.0 1.2 1.2 2.3 

Other Types 6 1.0 1.0 2.4 5.6 


An analysis of respondents by age often indicates trends in habit 
formation. The above shows that the use of powders has remained 
a habit with the older people more than with the younger people 


This conclusion was reached in 1936 and about two 
years before Dr. Lyons reached its high point. Neverthe 
less, our client and many others spent large sums on pro- 
moting new powders. Yet, except for a short period 
during the war when tubes were scarce, powders have 
steadily declined until this year (see graph of 13-year 
trends). Even Dr. Lyons fini uly introduced a toothpaste. 

Since circumstances have 
made it easier to introduce 
the new ingredient into 
powders than into pastes, it 
has given the powders a 
temporary advantage. This 
advantage may carry the 
ammoniated powders for- 
ward for some time. 

Moreover, the advantage 
is of such force that tooth 
pastes will probably find it 
desirable to use the new in- 
eredient as soon as feasible. 
the toothpastes follow 

suit, it seems quite likely 
that the underlying trend 
toward pastes instead of powders will be resumed. 

The force of this new ingredient is especially strong 
because it comes at a psychological moment. W ith the ex- 
ception of the explosive appearance of Teel, and the in 
troduction of irium into Pepsodent, there has been little 
excitement in the dentifrice field. Certainly there have 


TABLE IIl. Ammoniated Powders and Other Powders by Age Groups 


Under 608 

Type 30 30-39 40-49 50-59 Over 
% % % % % 

Ammoniated Tooth Powders 7.2 7.8 6.8 5.8 2.8 

Other Powders 13.4 17.1 1.1 20.3 23.6 


Here, the age 


people are the first to change over to the new ammoniated powders 


breakdown for May, 1949, shows that the younge? 


been very few radical improvements in the product. This 
makes the introduction of ammoniated dentifrices all 
the more dramatic. But even more potent is the fact that 
this ingredient is sponsored by the University of Llinois 
Foundation, after two years of supposed) exhaustive 
tests, thus adding treme ndous prestige. 

If and when the scientific studies of other universities 
in this field show results, we may see a battle royal of con 
flicting claims. So far, the claims made have been mostly 
on what we may call the advertiser’s level. For instance, 
‘““whitens teeth in three days,”’ 
“removes that film,’ ‘“‘sweetens the breath,” ‘do as youl 
dentist does.” These are the kinds of claims for which ad 
vertising has been most often condemned. 

Now, we are likely to see increasing use of scientific 
claims based on the studies of universities. 


“removes all seven stains,’ 
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Emulsion Based Make-up Foundations 


Advantages of and how to make a greaseless, emollient vehicle for 


cosmetic materials, holding large percentages of solids in suspen- 


sion but containing intrinsically only 4 per cent of solid material. se D. N. BURTON 


& Essential Oil Review 


HE FORMULATION of make-up for enhancing the smoothness and color of 
the complexion, and for professional use on the stage and screen, has probably 
occupied the attention of cosmeticians more than any other toilet preparation. 

‘The modern trend in facial make-up is the application of a foundation combining 
color and covering action, surmounted by face powder of an identical shade. Make-up 
now favored for everyday and professional use falls into seven major classifications: 
a) face powder; b) liquid powder, aqueous; c) liquid powder, oily; d) greasy stage 
and screen foundation; e) grease pencil; f) powder cream; g) cake. 

Face powder has been in use at least since the ancient Egyptian civilization, and 
many women today use little other facial make-up. Its most practical modern appli- 
cation is in combination with a foundation such as cake make-up. By patting on 
lavishly and removing surplus powder with a powder brush, a flattering effect can 
be attained which cannot be equalled by any other method. It seems unlikely that 
any other make-up could entirely replace powder for formal use by women, since the 
same matt and smooth effect is not attainable otherwise than with the application of 
considerable skill. 

Liquid powder based on water and humectants can be used for a foundation if 
skillfully applied, though the complexion is not substantially improved by the ma 
jority of these preparations, and their use on dry skin is almost precluded. Such cos- 
metics are favored by women whose faces need little attention, and the desired effect 
can be achieved better with powder alone. ‘Those preparations with a higher concen- 
tration of pigments and titanium dioxide are more effective in action, but often 
result in an unnatural appearance; and all liquid preparations are liable to be 
splashed or spilt on to clothing. 

Mineral oil or alkyl fatty esters form the basis of oily liquid powder. Preparations 
of this type have been examined and found to be ineffective when a small amount is 
applied, and unpleasant in feel and appearance if a larger amount is used. No im- 
provement to the complexion was noticeable that could not be surpassed by powder 
alone. 

Greasy stage and screen foundation, made by milling pigments, titanium dioxide 
and fillers in a mixture of mineral oil and petroleum jelly, are easily applied and 
spread well. Their grease content, however, makes them quite unsuitable for ordi- 
nary use, and the skin is left with an unpleasant feel after their removal, which inci- 
dentally is no easy matter. They have no apparent advantage for professional use 
over modern developments in this field, particularly cake make-up. The same general 
disadvantages are shared by the grease pencil. The unpleasant effect of these greasy 
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foundations can be reduced by using a water-in-oil emul- 
sion instead of a mixture of mineral oil and jelly, similar 
to some types of cold cream or removing cream, but less 
sticky and solid. Alkyl fatty esters, sorbitan monoleate 
and kaolin are useful to give an oil phase which will 
absorb a high percentage of water without the use of 
lanolin, which tends to produce surface discoloration. 
The remaining fillers, pigments and titanium dioxide 
can be milled with the prepared water-in-oil emulsion. 


OBJECTIONS TO POWDER CREAMS 


Powder creams are a result of comparatively modern 
trends and new materials in cosmetic research. They are 
usually based on oil-in-water emulsions similar to vanish- 
ing creams, with which pigments and fillers have been 
milled. These creams are featured in text books and raw 
material manufacturers technical notes, but most pub- 
lished formulas are unfortunately a failure. The per- 
centage of powder is almost invariably not high enough 
to manifest a sufficient effect, or else it includes too much 
filling material such as kaolin, chalk and talc. Anothe 
customary fault is that the ratio of oil phase to powder 
is wrong, and in fact most of these preparations contain 
more stearic acid and emulsifying waxes than powder. 
These disadvantages, combined with the fact that the 
water content is always too low, often produce creams 
which roll badly, become matted with the eyebrows, and 
dry on the face before make-up can be put on. 


CAKE MAKE-UP AND HOW IT IS MADE 


Cake make-up undoubtedly represents the greatest 
step forward so far in cosmetic progress. Skillful tech- 
nique produces a velvety foundation with adequate color 
and covering power. This can be further smoothed and 
blended with a damp sponge, and stays on as no other 
make-up has done to date. Cake make-up is manufac- 
tured by milling a liquid powder cream in which the 
ratio of the powder to the oil phase of the emulsion is 
high, drying, granulating, and compressing into the fa- 
miliar blocks. 

More skill than many users apparently trouble to ac- 
quire is necessary to produce a flattering effect. One very 
general objection to cake make-up is the characteristic 
feel, described as ‘astringent,’ imparted to the skin. This 
is probably due to the presence of water soluble dis- 
persants and wetting agents, for example triethanol- 
amine lauryl sulfate. This effect is characteristic of these 
substances and is noticeable when they are used as de- 
tergents; and it is increased in this case by the technique 
of application with a wet sponge. 


AN IDEAL MAKE-UP FOUNDATION 


A summary of conditions with which an ideal make-up 
foundation should comply is suggested below. Most 
forms of make-up comply with some conditions, some 
with most conditions. A make-up formulation satisfying 
all of them seemed until recently an aim too perfect to 
be achieved: but today such a preparation can be made. 

Research has been successfully directed towards these 
characteristics of a perfect make-up foundation:— 

a) neither a spillable liquid nor an unyielding solid; 

b) pleasant to use: non-greasy, emollient, non-astrin- 

gent; 

c) adequate in color and cover, but creating a natural 
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appearance indistinguishable from skin, neither 
greasy nor matt; 

d) capable of spreading well and blending easily with- 
out matting eyebrows or rolling on the skin; 

e) capable of further smoothing and blending with 
moistened finger tips after drying on the skin; 

f) flexible and tenacious to the skin, staying on until 
it is washed off; 

g) waterproof, resistant to rain and perspiration; 

h) instantly removable with hot water and soap. 


EMULSION BASED PREPARATIONS ESSENTIAL 


Research has shown that the only satisfactory spread 
without greasiness is obtained with emulsion based 
preparations; and in order that the make-up can be al- 
tered and blended with moistened finger tips after dry- 
ing, the emulsion must be capable of spontaneous re- 
constitution. The ratio of powder to oil phase must be 
high, and the powder content to be economical in ac- 
tion—that is, to create the greatest effect per unit per- 
centage of powder—should consist of color pigments and 
titanium dioxide only, without fillers of any sort. Hence 
the make-up will not roll on the skin, but will appear to 
vanish on to the skin surface, which can be completely 
masked and changed without any unnatural effect be- 
ing produced. Undue mattness is also avoided, so that the 
resultant product is more suitable for male motion pic- 
ture actors than cake make-up. A matt effect can be cre- 
ated with face powder when it is needed. 


HOW TO MAKE A SUITABLE EMULSION BASE 


A suitable emulsion base which is indefinitely stable 
and of extremely fine dispersion, spontaneous in forma- 
tion and capable of reconstitution after drying on the 
skin, can be made with an oil phase consisting of a mix- 
ture of an oil soluble oil-in-water emulsifying agent with 
a water-in-oil emulsifying or water absorbing agent such 
as lanolin, wool wax alcohols, amyl stearate or sorbitan 
monoleate. An ideal oil phase was made by melting 
together nine parts of an emulsifying wax with one part 
of wool wax alcohols, and this mixture was dispersed 
in hot preserved water containing a humectant. The 
humectant not only makes the emulsion more easily ca- 
pable of reconstitution by preventing its complete dry- 
ing, but its dampness makes the colors more glowing and 
vivacious, and in the case of sorbitol has a_ beneficial 
effect on the skin. Here is one formula for the basic 
emulsion: 


% W/W 


cetyl-stearyl alcohols 10°; sulfated 3.6 
wool wax alcohols 4 
sorbitol 5 

methyl p-hydroxybenzoate 2 
perfume 3 
water 90.5 


Mixed with a high speed stirrer, this formulation pro- 
duces a viscous, slightly translucent and almost colloidal 
dispersion. No signs of deterioration have been observed 
under a microscope after a year’s shelf test. 

Emulsions of this spontaneous type can be readily rec- 
ognised. If the preparation is used in the manner of a 
hand cream, it vanishes on to the skin but produces a 
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slimy feel in the presence of perspiration, the emulsion 
being reconstituted on the skin surface. 


HOW TO MAKE THE FINISHED PRODUCT 


The finished product is made by mixing water in- 
soluble color pigments with titanium dioxide, stirring 
fifteen parts of the powder with eighty-five parts of the 
cold emulsion, and milling very finely, preferably more 
than once. 

The importance of perfect milling cannot be over- 
emphasized. If such a foundation is prepared experi- 
mentally with a pestle and mortar, and a small amount 
is massaged with a finger tip on to paper or the back of 
the hand, it will be seen to change its shade considerably. 
Even make-up which has undergone a standard milling 
process will often change its shade during the course of 
this test, which seems to ensure an ultimate pigment 
dispersion. Milling should be continued until no fur- 
ther change of shade can be appreciated. Rigid control 
of pigments alone will not ensure a standard product 
until the milling process has been perfected. This proba- 
bly explains why samples of the same numbered shade 
from different batches of make-up foundation, even 
from the most reputable manufacturers, display a no- 
ticeable color variation. 

By avoiding the presence of fillers, making a critical 
selection of pigments, and sparing no effort in making a 
large number of experimental mixes, natural and lively 
colors can be fabricated. With practise it is not a diff- 
cult matter to copy desired shades of make-up very close- 
ly. A golden brown lake, a red brown iron oxide color, 
burnt umber, scarlet lake and yellow lake are all the 
pigments necessary to create almost any desirable shade 
in combination with titanium dioxide. 


COLORS FOR MOTION PICTURE MAKE-UP 


\ range of colors for motion picture make-up giving 
excellent results with panchromatic film stock has been 
prepared with a simple mixture of two parts of a golden 
brown lake with one part of burnt umber, mixed with 
titanium dioxide in proportions from one part of brown 
pigment with fourteen parts of burnt umber to ten parts 
of brown pigment with five parts of titanium dioxide. 
Ihe lightest and darkest shades are useful as lining col- 
ors, or for unusual make-up effects, the medium shades 
giving good results with males and females of every shade 
of skin and hair coloring, in natural and artificial light. 

Ihe example given of a shade harmonizing with the 
facial tones and hair color of a dark man for panchro- 
matic photography in sunlight is particularly quoted be- 
cause it also provides an unusually natural sun tan 
make-up foundation for most women, photographing 
well on color film: 


brown pigment mixture 5 
titanium dioxide 10 
emulsion base 85 


This and similar formulations give a thick yet soft 
texture and an almost pourable consistency, suitable for 
tube packing. Spread on to the hand, a stream of cold 
water from a faucet will not wash it off, yet hot water 
and soap remove it instantly. It can be blended or faded 
out gradually from the face to the neck, or it can be 
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used for a complete make-up, spreading rapidly and 
smoothly over arms, torso and legs. 


SHELF TESTS DEMONSTRATE STABILITY 


The finished make-up has undergone shelf tests over 
a period of a year. Stability appeared to be perfect for 
this length of time in a half filled closed jar. Traces of 
make-up inside the neck of the jar dried gradually, but 
the surface of the make-up remained homogeneous with 
the underlying part. Air bubbles included during the 
experimental manufacturing process rose gradually to 
the top over a period of months, but did not become 
visible on the untouched surface, and had no apparent 
detrimental action. In a half filled jar turned on its side 
or upside down the make-up flowed after several days 
to its natural resting position, without adhering to the 
inside of the glass. No difference was detected between 
a sample packed in a tube a year ago, and make-up milled 
on the previous day. 


LINING COLORS 


The use in motion picture make-up of light and dark 
shades as lining colors which can be perfectly blended 
with the basic shade led to the development of lining 
colors, rouge and eye shadow for use with color film 
and for everyday make-up. Appropriate red, blue and 
green pigments were substituted for normal complexion 
shades to give rouge and eye shadow which can be blend- 
ed imperceptibly with moistened finger tips. Satisfac- 
tory blending of complexion shades can be attained 
with less acquired skill than is necessary with the prepa- 
rations now in general use. 


DEVELOPMENT OF SPECIALIZED PRODUCTS 


The development of specialized products followed 
naturally from these make-up foundation formulas: for 
example leg make-up, sun screens, flash burn protectives, 
barrier creams against industrial poisons and radiation, 
calamine cream and other medical preparations such 
as sulfanilamide and penicillin dressings. Several of these 
products have been prepared successfully, and prelimi- 
nary experiments indicate that the type of emulsion on 
which the new make-up is based is an improved carrier 
for drugs formerly prepared as greasy ointments or oil- 
in-water emulsions containing mineral oil, whose func- 
tion is uncertain and perhaps antagonistic to contact 
with or permeation of the skin. The emulsion quoted 
provides a greaseless, emollient vehicle for cosmetic or 
medical materials, holding large percentages of solids in 
suspension, but containing intrinsically only four per- 
cent of solid material. 


Opportunity Knocking 


NSTEAD of talking in terms of “the need of selling,” 

which is a byword today, we are inclined to comment 
on the opportunities inherent in the American economy. 
The next few years will be a period when, given true 
value in any product, it will sell as never before.—D & O 
News. 


November, 1949 377 



































Norman F, Dahl 


Norman F. Dahl, who contributes this stimulating 
guest editorial, is well equipped by many years of expe- 
rience in the perfume industry both here and abroad to 
offer practical advice on the soundest means of develop- 
ing the sale of perfume and fragrance products. He is 
vice president in charge of sales and advertising of Bour- 
jois Inc. and Barbara Gould Inc., New York, N.Y. whose 
products are known the world over. 

Mr. Dahl was born and raised in New Jersey. After en- 
tering Rutgers College his education was interrupted by 
service in World War I, but after being mustered out he 
resumed his study and was graduated in 1920. 

Immediately thereafter he Spent four years in Latin 
America. Subsequently he was with Elizabeth Arden for 
two years as European sales manager and later as Cana- 
dian manager. While in Canada he served also as presi- 
dent of the Toilet Goods Manufacturers Association of 
Canada. Later he was associated with Lehn & Fink; and, 
before joining Bourjois, was president of Prince Matcha- 
belli Inc. 

Mr. Dahl has always been interested in industry-wide 
activities and served for some years as vice president and 
director of the Toilet Goods Association. 


378 November, 1949 


How to Induce 


How every manufacturer and retailer can 


other fragrance products for daily use just 


HE FRAGRANCE FOUNDATION is vital to the 
welfare of the entire perfume and toilet prepara- 
tions industry. The greatest sin in the operation of 
a business is a sin of omission rather than one of commis- 
sion. It is the sin of doing nothing about a glaring weak- 
ness, a neglect to act in a matter of pressing importance, 
which a year or so later, or even sooner becomes a crisis. 
A situation of this kind faced the industry a year or 
more ago when we began to reap in full measure the 
rather bitter results of one of our sins of the past. Now 
let no one think that the committee on the Use and Mar- 
keting of Perfume Products was born as a result of the 
temporary halt in sales increases during the war years, 
for such is not the case. The idea for a cooperative effort 
to increase the use of our products was a project of John 
S. Wiedhopf’s and others before the war when sales were 
increasing year after year. 


A MISTAKE IN BOOM TIME SELLING 


However, before anything much could be done about 
it, the war came along and the demands on our time for 
one thing or another were overwhelming. And what hap- 
pened during the war years? We sold and sold and sold. 
We asked people to buy and they did buy—to an extent 
never before equalled—but we never asked them to use 
anything. 

Read the ads—and see how many you can find among 
the hundreds and thousands published in magazines or 
newspapers before a year or so ago which actually sug- 
gested to a woman that fragrance products were some- 
thing she should use every day. You'll have a hard job 
finding any. 

So what is the result? A situation where, according to 
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Women to Buy More Pertume 





cooperate with the Fragrance Foundation to educate women to buy perfumes, cologne and 


as readily as they now buy lipsticks 


BY NORMAN F. DAHL 


the survey of the Psychological Corporation of America, 
perfume and colognes are in practically every home in 
the United States, but as good things to look at on a 
lady’s dressing table but not necessarily to be used—a 
situation where women do not purchase fragrance prod- 
ucts for themselves but rely on the gift occasions to re- 
ceive them or otherwise are too often inclined to do with- 
out! This is a pressing situation in our collective busi 
ness which needs appropriate action. 

And so the necessity for the Fragrance Foundation, fon 
none of us, however big, can do the job alone. We 
haven't the money, we haven't the time, we haven't the 
facilities—only a full-time, cooperative effort, pooling 
the brains and financial support of all, can hope to 
change the use and purchase habits of the women of 


America. 


WHAT MUST BE DONE 


Here are some of the things which can and must be ac 
complished: 

1. Store top management must be sold on the impor- 
tance of their toilet goods operation. Too often the toi- 
let goods buyer is up against a situation where the Toilet 
Goods Department receives scant attention, as com- 
pared with many other departments in the store. 

2. Salesgirls must be better educated in the uses of 
fragrance products and sales opportunities they have for 
increased business. Too many of the salesgirls, who are 
our only contact with the consumer, know so very little 
about the products they sell and about the benefits to be 
derived from their use that their sales effort is ineffective. 

3. The all important consumer—who has been taught 
for so long by our advertising to believe that perfume is 
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. Work that must be done with store managements. 


rare and expensive and to be used only on special occa- 
sions—must be influenced by every means at our disposal 
to change her attitude, to make fragrance do the job for 
her which it can only do if properly and consistently 
used. 

t. The fragrance business today is largely a gift busi- 
ness, and while we certainly must do everything that is 
possible to increase this gift business, if we are to show 
substantial further development in sales it is necessary to 
influence women to buy fragrance products for their own 
use to a much larger extent than has been the case up to 
the present time. The Fragrance Foundation, through 
its educational and publicity campaign must work to- 
ward a situation where women will buy perfume, co- 
lognes and other fragrance products for themselves for 
daily use as readily as they buy face powder and lipstick 
at the present time. 


COOPERATE WITH THE FRAGRANCE FOUNDATION 


Naturally, any program costs money and that is the 
reason why the Fragrance Foundation needs the support 
of every manufacturer, supplier and retailer, directly in- 
terested in the increased use of the products of the per- 
fume and cosmetic industry. Membership fees alone 
will not be sufficient and a formula must be found by the 
board of directors which will insure modest yet ample 
funds to carry out an effective program. The Fragrance 
Foundation will be a tool which every member of the 
industry, including suppliers and retailers, can use for 
the better operation of their own individual businesses. 
It will pay for itself over and over again. Its success de- 
pends upon the degree of cooperation which each indi- 
vidual member brings to bear on its work. 
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Cosmetic Industry Expanding 


VER one-quarter of the toilet preparations produced 

in the United States in 1947 were made by industries 
outside of the toilet preparations industry itself ac- 
cording to figures given in the latest U.S. Census re- 
port, the “te published since 1939. 

Total shipments of perfumes, cosmetics and other toi- 
let preparations by the toilet preparations industry it- 
self were $37 1,892,000 and by other industries $112,004,- 
000, making a grand total of $425,046,000. 

The value of products shipped by broad classes of 














1947 1939 
we 
shipments 
PRODUCT and af nen 
interplant (value 
a 1.0.b. 
value 
10). plant) 
Plant) 
Perfumes, cosmetics, and other toilet preparations, total __ $425, 046 $157, 391 
Perfumes, toilet waters, and colognes, total . es 50, 322 16, 365 
a aaa ela tina 18, 429 8, 626 
Toilet and floral waters and oe vadaeeiee oan 31, 893 7, 739 
Hair ene, Eas aee Gucidienmameee 92, 208 19, 337 
ampoos 
Containing soap 14, 423 4, 578 
Eee 29, 204 1,193 
iil a ah a ca La amaeninn cukiw 11, 851 4, 937 
Permanent wave solutions: 
Ne oii os cia kis beAGeSEEE 1, 435 n.8 
Nc 14, 823 n.a. 
Hair dressings, including brilliantines and creams. 12, 764 6,915 
Hair dyes, rinses, and tints......................- 3, 705 1,714 
Wave set preparations, powder and lotion... ..... 2,013 D.8. 
Other hair preparations.......................-.-. 1, 768 D.a. 
Hair preparations, not specified by kind.......... 132 n.a. 
in i na enceusscianbesnkatarennuaetrd $79, 426 $30, 341 
seers on oa pag E DRT eh eae wee 67, 085 n.a. 
Tooth powder... . haneitetasinnauhienkiies 7, 954 n.8. 
Liquid Mooth cleansers. - si ied 583 na 
Denture cleaners................ 2, 198 n.a. 
Other dentifrices.......... 1, 606 n.a 
Other cosmetics and toilet preparations, n.e.c., total - - 189, 989 91, 348 


Creams (except shaving, hair, and deodorants) : 
Cleansing creams. ...........ccccccccccees a 11,081 | 
Foundation creams 











Lubricating creams 6, 637 19, 389 
ND «icc inonunnnsdisumenannandsxxiles 10, 420 |} 
Cosmetic oils 
Suntan oils . 566 n.8 
Other cosmetic oils. 2, 054 n.8 
Lotions: 

Hand lotions. - - . 13, 904 || » 7,636 
Other lotions (except hair and after shaving). . 7,661 |/ ”~ 
Lip preparations. 15, 673 6, 086 
Rouges (except lip) —_ 4, 041 2, 257 

Mascara and eye shadow...._..................- 2, 270 n.8. 

Deodorants (personal): 
ie a 8 ela eo dice 1, 982 
EEE aes sees 11, 465 5, 631 
SiieDl at cie tab enseeeenenehnene 

Deplilatories (personal) 1,118 42 





Manicuring preparations: 








Nail lacquers and enamels... ...............-. 5, 107 
Nail lacquer and enamel removers. ........... 1, 572 4,652 
EARLE 452 , 
Other manicuring preparations. ............. 83 
Powders 
Talcum and toilet powders. ......-.......... 21,370 ‘7,327 
Foss eee ieee denies coh chwe ben 13, 665 15, 308 
we uld and compact for wet application. . . ... 3, 846 n.s. 
er powders (cream, sachet, and paste) ..... 4, 734 43,424 
Shaving shies shaving 
Brushless shaving cream: * 7.00 
eee tenererenemenannieneeeseiny 2, 924 } 4, 187 
Styptics. 23 n.a. 
After shaving lotions.................--------- 12, 207 a. 
Other shaving preparations. .................. vsS 
OE EY eee 3, 492 oi 1,177 
hci ntennaveene 1,128 ~ - 
Foot powders... . 628 
Other cosmetics and toiletries..................... 16, 315 mia 7% 
Perfumes, cosmetics, and other toilet preparations, 
ID, ncbndntuvetcbonucusonbisueiin 13,011 n.8. 


s_xcludes “‘Home wave’’ sets. 

} Face lotions including data for considerable amount of hand lotions. 

4 Talcum powders. 

» Other toilet powders. 

6 Shaving cream containing no soap. Shaving cream with soap base is 
classified in the Soap and Glycerin Industry (2841). The value of ship- 
ments of shaving cream with soap base was $9,314,000 in 1947 and the 
value of production for sale in 1939 was $6,157,000. 

7 Bath salts only. 
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ESSENTIAL OILS INDUSTRY 





Total shipments by the industry 
4. ER circ okccanesgactaxesssus 

& Senders EE cds canneeccnusie 

C. Miscellaneous receipts 





TOILET PREPARATIONS INDUSTRY 








B. Secondary produc 


aien 
Beauty and barber sh ui; 
i wnnypeiaet 
C. Miscellaneous 





2 Principally industrial organic chemicals and miscellaneous food prepara- 
tions, flavoring agents and perfumes, cosmetics, and toilet preparations. 

3 Principally cleaning and poisoning preparations, printing inks, food 
products, insecticides, and fungicides. 


products for the essential oil industry (with 42 estab- 
lishments) and the toilet preparations industry (with 718 
establishments) are given in the above table. Money 
figures are given in thousands of dollars. 

Taking all types of toilet preparations produced by 
manufacturers in the toilet preparations industry itself 
and those produced by other industries the value of prod 
ucts shipped in 1947 are given in the table at the left. 





Total Cosmetic Retail Sales 


COMPLETE statement of the estimated sales ot cos 

metics at retail by the Toilet Goods Assn, from 1914 
through 1948 follows. From 1939 to 1947 no official sta 
tistics relative to the industry were compiled by the gov- 
ernment; and so computations by the Toilet Goods Assn. 
based largely on such figures in the past had to be assem 
bled from other sources and so vary slightly from the 
present figures which should supersede all previous lists. 


1914 $ 39,800,000 1932 $288,400,000 
1915 45,000,000 1933 300,300,000 
1916 71,500,000 1934 324,400,000 
1917 95,400,000 1935 322,100,000 
1918 103,700,000 1936 336,500,000 
1919 116,500,000 1937 374,000,000 
1920 129,500,000 1938 412,300,000 
1921 126,000,000 1939 425,100,000 
1922 147,300,000 1940 449,900,000 
1923 194,600,000 1941 463,600,000 
1924 220,300,000 1942 481,400,000 
1925 256,400,000 1943 507,500,000 
1926 300,200,000 1944 593,000,000 
1927 329,700,000 1945 711,300,000 
1928 355,200,000 1946 758,200,000 
1929 378,400,000 1947 743,800,000 
1930 336,200,000 1948 749,800,000 
1931 297,100,000 
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Walter Wynne, head of Cos- 


metic Research Laboratories, 


Givaudan-Delawanna Inc. 


HE EXPRESSION “stability of a perfume oil in a 

cosmetic emulsion” is sometimes rather confusing. 

It usually refers to the fact that the perfume will not 
change in odor character, or it may mean that it is stable 
against discoloration, but rarely if ever is it employed 
to mean having any effect on the stability of the emul- 
sion itself. Very little work has been done to determine 
what effect a perfume oil has on the stability of an emul- 
sion, probably for the very good reason that no serious 
detrimental effect has ever been noticed when the per- 
fume is used in the usual concentration of 0.25% to 
0.5%, basd on the total weight of the emulsion. 

During the war, due to the shortage of alcohol, the 
cream cologne was introduced, and the cosmetic chemist 
was made abruptly aware of the difficulties encountered 
in emulsifying perfume oils. In these thin creamy emul- 
sions, the concentration of perfume oil ranged from 3 
to 6%, and very few if any cream colognes were stable 
for any length of time. In instances when a formulation 
with one perfume gave indication of reasonable stability, 
separation would result in a few hours or a few days 
when other perfume oils were used. This was the experi- 
ence of the Givaudan laboratory, experimenting dur- 
ing the war years with a great number of perfume com- 
pounds. Because of the difficulty of emulsifying these 
perfume oils in a concentration of 3°%, it cannot be con- 
cluded that in a concentration of 0.25% they would 
have a disturbing effect on the stability of the emulsion. 
In fact, we know that many of the oils giving difficulty 
in cream colognes have been used for years in perfuming 
of creams and emulsified lotions. 


PURPOSE OF THE PROJECT 


The Cosmetic Research Laboratory of Givaudan-Dela 
wanna has experimented with the use of a wide variety 
of perfume compounds and perfume ingredients in dif- 
ferent types of emulsions, and has been making obser 
vations and recommendations for many years. More re- 
cently a project was set up to determine if the stability 
of emulsions was affected by either perfume oils or the 
materials from which they are compounded. It was de- 
cided that this work would mean more if the effect of 
these oils was determined on a normally stable emul- 
sion, rather than to determine if these oils hastened the 


° Reprinted from THE GIVAUDANIAN 


& Essential Oil Review 


various types of emulsions 


How some important and typical perfume materials behave in 


. A perfume oil can be blended, 


regardless of odor character, that does not affect stability.* 


Effect of Perfume 
Oils on Emulsions 


WALTER WYNNE 


separation of an unstable emulsion. In view of this fact, 
this project must of necessity be of long duration, but 
the observations given in this report cover an adequate 
period of approximately three months. 

For testing, we selected five compounded perfume oils 
(two of rose character, a bouquet, a lilac, and a light 
floral type), five aromatic chemicals (synthetics and iso- 
lates), and three essential oils. Each material was tested 
in selected types of emulsions in concentration of 0.25%, 
0.59%, and 1°, although a 1% concentration is rarely 
used in cosmetic creams and lotions of usual, well-known 
types. 


PRODUCTS TESTED 


Phe list of thirteen products tested are as follows: 
1. Rose Perfume A! 

Rose Perfume B' 
Bouquet Perfume! 

Lilac Perfume! 
Light-floral type Perfume! 
6. Phenyl ethyl alcohol 

7. Garaniol Pure 

8. ‘Terpineol Extra 

9. Hydroxycitronellal! 

10. Amyl cinnamic aldehyde! 
11. Rose de mai absolute 


12. Geranium Bourbon 


~ 


Stam OC! 


o ester content) 

The next step in setting up this project was to decide 
on the number and type of emulsions. The possibility 
of any perfume material in the above concentration af- 
fecting the stability of a cold cream or vanishing cream 
seemed so remote that we excluded cosmetic creams from 
the test. 

Tests were conducted on five liquid emulsions, one of 
which was thin in consistency, and the remaining four 
of a heavier viscosity. Four of these were of a greaseless 
type, and the fifth a high-concentration mineral-oil emul- 
sion. In formulating these lotions, we used emulsifiers 
which are in general use in the industry. Two of the 
emulsions were formed by triethanolamine stearate, one 
by potassium stearate and quince seed mucilage, another 


13. Lavender (50° 


1 Givaudan-Delawanna brand. 
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using Sorbitan Monostearate? and Polyoxyalkylene 
Sorbitan Monolaurate?’, and the fifth by the reaction of 
2-methy1-2-amino-1,3-propanediol and stearic acid. There 
were therefore four emulsions with emulsifiers which 
were anionic in character, and one with non-ionic emul- 
sifiers. 


PROCEDURE USED 


The following procedure was used. About 8,000 grams 
of each lotion were prepared, and from this, 100-gram 
samples weighted, to which was added the required 
amount of perfume oil being tested. The 100 grams of 
lotion, with perfume, was warmed on a waterbath un- 
der constant stirring, until the temperature of the lotion 
was 50° C. At this point, it was removed from the water- 
bath and placed on a regular stirring apparatus, and 
stirred at a constant speed for twenty minutes, by which 
time the lotion had returned to room temperature. It 
was then poured into two-ounce clear-glass bottles, and 
labelled. The bottles were filled to a point just below 
their shoulder, so that creaming would be observed if 
it occurred. Control samples of each lotion without per- 
fume were given exactly the same treatment. The bottles 
of lotion were then put on a shelf, and observations 
were made daily for a short time, and then at regular 
weekly intervals. The complete results of these observa- 
tions are studied in detail later in the article. 

The following formulas were used for the five lotions: 


LOTION No. 1 
Portion A: 
Diethyleneglycol monostearate 
Stearic acid 
Cetyl Alcohol Pure 
lso-palmitate! 1 
Lanolin 
Triethanolamine 
Portion B: 
Water 82 


“NO—"NND 


This is a semi-greaseless lotion, very thin in consist- 
ency and, of course, poured very freely. 


LOTION No. 2 

Portion A: 

Diethyleneglycol monostearate 

Cetyl Alcohol Pure 

lso-palmitate! 

Sorbitan Monostearate” 
Portion B: 

Poly-oxyalkylene Sorbitan Monolaurate” 3 

Water 88 


—“—AQWN 


‘This lotion is of the greaseless type, very heavy in con- 
sistency, and pours with difficulty. 


LOTION No. 3 


Portion A: 
Stearic acid 4.0 
Cetyl Alcohol Pure 0.5 
Iso-palmitate! 6.0 
Portion B: 
2-methyl-2-amino-1,3-propanediol 1.0 
Water 88.5 


This is a greaseless type of lotion, heavy in consistency, 
but pours easily. 


LOTION No. 4 


Portion A: 
Stearic acid 5.0 
Iso-palmitate! 4.0 
Cetyl Alcohol Pure 0.5 
Portion B: 
Potassium hydroxide 0.8 
Water 59.7 
Portion C: 
22 % Quince-seed mucilage 30.0 


2 Atlas Powder Co. brand. 
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This is a greaseless-type lotion, heavy in consistency, 
but pours easily. 


LOTION No. 5 
Portion A: 
Stearic acid 2.0 
Lanolin 2.0 
Cetyl Alcohol Pure 0.5 
Mineral oil viscosity 65-75 40.0 
Triethanolamine 1.0 
Portion B: 
Water 54.5 


‘This lotion is a very greasy one, not very heavy in con- 
sistency, and pours easily. 


RESULTS OF TESTS DESCRIBED 


The results of the observations on each lotion will 
first be described individually. The condition of the con- 
trol sample will be reported, and then the perfume 
products tested are reported in three groups, namely the 
compounded perfume oils, the synthetic aromatic chemi- 
cals and isolates, and finally the essential oils. 


LOTION NO. 1 


The triethanolamine stearate emulsion of thin con- 
sistency, showed no evidence of separation or creaming 
of the control sample. 

Compounded perfume oils: None of these lotions 
showed any sign of separation or creaming. The five com- 
pounded oils tested, it will be recalled, included two of 
a rose character, one medium bouquet, one lilac, and one 
light-floral type. 

Synthetic aromatics: Of the five products tested, ter- 
pineol in a 1°% concentration was the only one which 
showed a separation, slight but definite, at the bottom 
of the bottle. The other products of this group tested 
were phenyl ethyl alcohol, Geraniol Pure, hydroxycitro- 
nellal, and amyl cinnamic aldehyde. 

Essential oils: None of the oils in this group, rose de 
mai absolute, geranium Bourbon, or lavender (50% ester 
content), had any effect on this lotion, even in a 1% 
concentration. 


LOTION NO. 2 


The monostearate-Polyallsylene Sorbitan 
monolaurate emulsion of very heavy consistency, showed 
no evidence of creaming or separation of the control 
sample. 

Compounded perfume oils: None of these lotions 
showed any indication of creaming or separation. 

Synthetic aromatics: None of the lotions testing the 
oils of this group showed any indication of separation 
or of creaming in any of the concentrations. 

Essential oils: This group of oils showed no ill effect 
on the lotions; they were all perfectly stable. 


Sorbitan 


LOTION NO. 3 


The amino-glycol stearate emulsion of heavy con- 
sistency but easy pouring, showed no evidence of separa- 
tion or creaming of the control sample. 

Compounded prefume oils: Rose perfume oil At when 
tested in 1% concentration, showed a slight but definite 
separation at the bottom of the bottle. The 0.5% con- 
centrations were perfectly stable. The lotions testing the 
other perfume oils showed no evidence of separation. 

Synthetic aromatics: None of the products of this 
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group had any effect on the lotion. The lotions were all 
perfectly stable. 

Essential oils: This group of lotions showed no sign 
ol separation. 


LOTION NO. 4 


The potassium stearate-quince seed mucilage emul- 
sion of heavy consistency but easily poured, had control 
samples that were completely stable. 

Compounded perfume oils: The lotion with 1% of 
light floral type perfume’ showed slight separation at 
the bottom of the bottle. The lotions with the other 
two concentrations of this perfume oil, namely 0.5% and 
().259%, were completely stable. All the other test lotions 
of this group were completely stable. 

Synthetic aromatics: Of this group, Geraniol Pure 
caused slight but definite separation in all three con- 
centrations. ‘Terpineol Extra caused slight separation in 
the 1% and 0.5% concentrations. The 0.25% concentra- 
tion of Terpineol Extra showed signs of separation. All 
the other test 
pletely stable. 

Essential oils: No separation or creaming occurred in 


lotions in all concentrations were com- 


any of the test lotions of this group. 


LOTION NO. 5 


The triethanolamine stearate emulsion having a high 
mineral oil content, not very heavy in consistency and 
easily poured, showed a slight separation of the control 
within seven weeks, but this does not seem to have gotten 
worse on standing the longer period of three months. 

Compounded perfume oils: The same slight separa- 
tion as was observed in the control sample occurred in 
all test lotions of this group. The extent of separation 
scems to be consistent in all test samples, one no greater 
than the other. 

Synthetic aromatics: The findings coincide with those 
on compounded perfume oils as were reported above. 

Essential oils: This report is the same as that given 
above for the compounded perfume oils. 


CONCLUSIONS 


In studying the results of these tests, we find that none 
of the essential oils tested in any concentration affected 
the stability of any of the lotions. They caused neither 
creaming nor separation of the emulsion. In fact, cream- 
ing did not occur in any of the test lotions. 

In the case of the synthetic aromatics and isolates, 
the only one of the five different lotion formulations 
affected was the potassium stearate-quince seed emulsion. 
Geraniol Pure caused separation in all three concentra- 
tions, and Terpineol Extra caused separation in the 1% 
and the 0.5% concentrations. light floral type perfume’ 
also caused separation in this emulsion, but only in the 
1% concentrations, the other two being stable. 

In the case of the compounded perfume oils, the only 
other separation was observed when Rose Perfume A! 
was used in a concentration of 1% in the amino-glycol- 
stearate emulsion. 

When another rose perfume, namely Rose perfume B', 
was used, the stability of the emulsion was unaffected, 
even though the concentration was high. A mere com- 
parison of the two formulas, without further tests, does 
not reveal any apparent cause of the different behavior 
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in emulsions, as only minor differences, qualitative and 
quantitative, are seen. 

This experiment particularly confirms the observation 
that had long been made in the Givaudan laboratories, 
that a perfume oil can be blended, regardless of desired 
odor character, that does not affect stability, and that is 
not the odor type, whether it be rose, violet, lilac, or an 
unnamed bouquet, that causes instability, but individual 
ingredients that may be present. 

In the case of the quince-seed emulsion, the three sepa- 
rations reported were surprising to this laboratory be 
cause of the known stability of this type of emulsion; 
for we have stabilized cream colognes with the addition 
of 25% of this mucilage, and have known them to be 
stable for over eighteen months. This investigation will 
be continued, using other gums as a source of mucilage, 
and also using other soaps with quince-seed mucilage. 

From this investigation, so far, it can be said that it 
is possible for a perfume oil in a 1% concentration to 
affect a liquid emulsion. The possibility of 0.25% con- 
centration, which is the usual one for emulsified lotions, 
affecting its stability, seems more remote. However, of 
far greater importance, as in the case of the two rose 
perfumes, is the fact that if one perfume oil does cause 
separation, another of similar character can be made 
which will have no such effect. 

The question of the possible effect of perfume oils on 
the emulsions is further minimized when we realize that 
the problem can be attacked from either of two angles— 
first the formula of the perfume oil can be revised, or a 
different emulsifier can be selected. 


The U. S. production plant is already the most highly 
developed in the world, and its volume of goods and 
services exceeds any other nation’s. We must now look to 
greater and more efficient distribution for higher em- 
ployment and a steadily rising standard of living.—A AAA 








“What do you mean, ‘Do I use the same thing myself’?” 
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Principle of Fair Trade Laws 


speesege and simply the fair trade laws are laws 
now on the statute books of 45 of the 48 states which 
permit—and we must not forget this word “permit’’—the 
manufacturer of a branded or trade marked commodity 
which is in free and open competition with other similan 
commodities, to protect the property value which lies 
in his name or brand from the predatory, destructive 
price—cutting practices of distributors. If we go along 
in this country of ours with the principle of the right 
to own property and the right to protect that property 
which is the basic right of every American citizen, then 
we must go along with the principle of fair trade laws.— 
E. Allen Newcomb 





Preventive Cosmetology 


FOUNTAIN of youth approach to cosmetic science, 

which would stress the prevention of skin aging in 
men as well as women, was proposed recently by Dr. H. C. 
Crafton, Jr., chief chemist of the Morton Mfg. Co., 
Lynchburg, Va., in an address to the Virginia Blue Ridge 
Section of the American Chemical Society. 

It is through such preventive cosmetology, rather than 
through mere decoration, that cosmetics can make the 
greatest contribution to the health and happiness of the 
public, Dr. Crafton declared. 

“After all,” he explained, “a youthful or truly healthy 
skin with normal function can hardly be more beautiful. 
Obviously, we should then learn how it can be kept that 
way. The use of cosmetics as protective agents against the 
brutalities of the weather and environment is certainly 
soundly based, but has not yet been emphasized or carried 
nearly far enough.” 

Dr. Crafton emphasized that he was not trying to mini- 
mize the economic, social, and psychological importance 
of modern scientifically developed cosmetics and_toi- 
letries. In fact, he asserted, the use of such materials, 
along with synthetic fabrics and possibly synthetic gems, 
“has done more to remove class distinction than centu- 
ries of social and religious reform,” because they enable 
“girls of very little worldly wealth to compete with those 
more fortunate.” 





Roosevelt’s Human Labor Policy 


OHN ROOSEVELT, youngest son of the late Presi- 

dent Franklin D. Roosevelt, who is president of the 
Spray-a-Wave Co., Chicago, IIl., has been conducting an 
experiment in human engineering that has attracted na- 
tion wide approval. 

In a factory, headed by him, the blind, the deaf and 
the otherwise handicapped do all of the work. From 
manager to sweeper the George Barr & Co. plant, which 
manufactures the cosmetics offered by the Spray-a-Wave 
Co. all operations are tailored to meet each individual's 
handicap. 

The sightless, with sensitive fingertips and devoid of 
sighted people’s distractions, insert fine tubings into caps 
of plastic bottles for a women’s hair lotion. 

The orthopedic cripples, with especially strong arms 
and hands, feed the bottles into machines. The deaf and 
the mutes man labeling machines. And epileptics and 
victims of other disabilities assemble cartons and boxes. 
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“Their deep power of concentration,” Mr. Roosevelt 
says, “enables them to perform their tasks as well as 
normal persons. What is done in one small plant in Chi- 
cago might show manufacturers generally what they may 
do to help the handicapped.” 





Association Meeting Calendar 


Nov. 28-30—American Pharmaceutical Mfrs. Ass’n., 
Waldorf-Astoria, New York, N.Y. 

Nov. 28-Dec. 3—Chemical Industries 
Grand Central Palace, New York, N.Y. 

Dec. 5-6—National Association of Insecticide and Dis- 
infectant Mfrs., Mayflower Hotel, Washington. 

Dec. 7—Synthetic Organic Chemical Mfrs. Ass’n., Com- 
modore Hotel, New York, N.Y. 

Dec. 8—Society of Cosmetic Chemists, Savoy Plaza Ho- 
tel, New York, N.Y. 


Exposition, 





New Trade Marks 


The following trade marks have been filed in the U.S. Patent Office in 
the past month: 


Fabergette 6 Faberge, Inc., New York, N.Y. 

Fluid Gold 6 John Robert Powers Products Co. Inc., 
Wilmington, Del., and New York, N.Y. 

Liquid Gold 6 Harriet Hubbard Ayer, Inc., New York, 


N.Y. 


Nikki Kaye’s Liquid Gold 6 Nikki Kaye, as Charm Clinic, Chicago, Ill. 

Oriental Sapphire 6 Associated Products, Inc., Chicago, Ill. 

Star-Lustre 6 Joe C. Bode, Jr., as Manson Distributors, 
Aurora, Ill. 

Staff 4 Colgate-Palmolive-Peet Co., Jersey City, 
N.J. 

Coral Fan 6 Chen Yu, Inc., Chicago, Ill. 

Den-Ter-Gent 4 Abe J. White, Houston, Texas 

Fanciful Design 6 Duon, Inc., Coral Gables, Fla. 

Inecto 6 Sales Affiliates, Inc., New York, N.Y. 

J&J 4 Johnson & Johnson, New Brunswick, N.J. 

Jergens 6 The Andrew Jergens Co., Cincinnati, 
Ohio 

Kissable Look 6 Leonard Friedberg, New York, N.Y. 

Krank’s 4 Consolidated Royal Chemical Corp., Chi- 
cago, Ill. 

Lesquendieu 6 Lehn & Fink Products Corp., Bloomfield, 
N.J. 

Mad 6 M.A.D. Products, Inc., Ramsey, N.J. 

Tenesten 6 Harry D. Koenig, Inc., as Anre, New 
York, N.Y. 

Irish Rose 6 House of Westmore, Inc., New York, N.Y. 

Shi-Kar 6 Count Dorelis, Ltd., New York, N.Y. 

Breck 4 John H. Breck, Inc., Springfield, Mass. 

Elmo Special Formula 6 Elmo, Inc., Philadelphia, Pa. 

E Z Blend 6 H. Kohnstamm & Co., Inc., New York, 
N.Y. 

Fleur De Feu 6 Guerlain, Inc., New York, N.Y. 

Krank 6 Consolidated Royal Chemical Corp., Chi- 
cago, Ill. 

Most Precious 6 Evelyn Westall, New York, N.Y. 

Pearls in Wine 4 The Armand Co., Des Moines, lowa 

Caravane 6 Societe Anonyme, Bienaime, Paris, France 

Derma-Veil 6 Beautymasters of Bever'y Hills, Inc., Mil- 
waukee, Wisconsin 

Formula 799 4 Armour & Co., Chicago, Ill. 

Freshy 6 The Pharma-Craft Corp., New York, N.Y. 

“Golden Rays" 6 Laboratories du Dr. N. G. Payot, Paris, 


France 
Jardines De Espana 
Perfumeria Gal Madrid 


(with fanciful design) 4 Perfumeria Gal, S.A., Madrid, Spain 


Kubak 6 Consolidated Royal Chemical Corp., Chi- 
cago, Ill. 

Lilt 6 The Procter & Gambie Co., Cincinnati, 
Ohio 


Madam Martha D. Davis 
Star Fire 
Sur Les Cimes 


Florence E. Morris, Pittsburgh, Pa. 
Campana Sales Co., Batavia, Ill. 
Societe Anonyme, Bienaime, Paris, France 


oho 
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What the Retail Buyers Report 


Plans being made for large holiday sales . . . Buyers con- 


centrating on fast moving cosmetics . . . Success of pick-up 


and serve-self cosmetic counter in Chicago being watched. 


UYERS of cosmetics are analyzing their saies. In 

the Mid West and on the Pacific coast particularly 

a great deal of attention is being given to weeding 
out slow moving merchandise. “If the manufacturers do 
not reduce the number of items in their lines they will 
find the stores doing it for them” is the way a Pacific coast 
buyer bluntly puts it. Looking ahead to 1950 one large 
cosmetic buyer wants to know how a manufacturer is 
going to feel about balancing his stock in the department 
store after holidays. If he comes in and checks carryovers 
for exchange then the department store is ready to go 
along with him to minimize any after holiday dead spots 
in the manufacturer’s and dealers sales charts. 


Mid West Weeding Out 
Slow Selling Items 


Chicago—Specialization through elimination of non- 
selling items will be the theme of shops and stores in the 
Middle West for 
imposed on retailers, buyers are watching the sale of 
merchandise with more attention to single items than in 


1950. As more and more controls are 


the past decade. 

Controlled stocks, considerably different from stock 
control, is the program which is already being used ef 
fectively in many of the smaller but exclusive shops. 
hese often carry but one line of cologne or perfume and 
that in two fragrances—a sophisticate and a floral type. 
These have proved to be good repeaters ‘and why should 
we add others when concentration on these is success 
ful?” asked the department manager. “We display the 
merchandise well, feature it in cases and the window 
with apparel—and carry the line which we feel fits into 
the street clothes we sell.”’ 

\s stores are reaching out to try and maintain wartime 
volume of both dollar and unit sales there is a change 
apparent. One such store is carrying only three treatment 
lines—versus a former line of 12—and a dozen perfume 
and colognes on which it does a large volume of selling. 


DEMONSTRATORS NEVER USED 


“We never use demonstrators,” said the buyer of this 
store, “and we find our greatest success comes from use of 
brand names which always sell themselves. Our testing 
bottles are always in use and for our long counter three 
virls are needed during the week and we have extras fo 
Saturdays and Monday evenings.” 


Buyers looking for last minute items for the holiday 
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department presentation are so engrossed that any plans 
lor January are ignored. “We haven't time for both,” is 
the reply to a query relative to opening 1950. Half price 
sales will be on hand as usual. Recently a customer asked 
why these were so prevalent. What was wrong with the 
industry? 


WHY HALF PRICE SALES ARE PREVALENT 

The answer was as neat as any ever heard. “They are 
designed to offer new customers an opportunity to try 
the product at a special price,” was the saleswoman’s 
answer. “All firms want new business. Cutting a price in 
half makes it an attractive purchase and permits regular 
customers to stock up on what they need and induces new 
ones to try a featured line which is usually higher priced 
than any they have been accustomed to pay.” 

The customer admitted she had always wanted to try 
the line and asked why it was different and finally settled 
for a $55 sale of various items in the line. “If all sales 
were like that,” said the girl behind the counter, “selling 
would really be a pleasure.” 

This is the first month, in several years, that buyers 
have not complained about packages, bottles, or delivery. 
With war babies completely out, many lines streamlined 
or dropped, those which are now offered are either intro- 
duced to create new business, or are featured on mark- 
down counters because of slow selling. 

These mark-down counters in cosmetic sections are 
not advertised. The woman who is looking for a bargain 
can find it there. The package may be soiled, but the con- 
tents are perfect. Yet it cannot be displayed with fresh, 
new merchandise. Slow sellers that have been side- 
tracked by new items which the saleswomen favor are 
often among the best brands and are really a good buy. 
In addition to treatment line items, there are well known 
brands of perfume, cologne, bath bubbles and salts with 
often a counter of soap that has not the current fragrance 
demand, has been chipped, or is not the desired color, 
offered at less than half price. 


WHAT STORES ARE FEATURING 


“Charm schools” is the present designation of the 
beauty clinics and has attracted vast groups of women in 
St. Louis at Stix Baer & Fuller. “Hair fashion tea show” 
was the form used by Maurice L. Rothschild, Minneapo- 
lis for its presentation of fine cosmetics. Advertising and 
windows from the Northwest to Detroit and to Kansas 
City have given more attention to hands than in years. 
The hands certainly are “it.” Offered are new creams 


385 


November, 1949 
































designed to remedy various defects and lotions as well as 
various balms that are said to be most efficacious for win- 
ter itch and chapping. Department displays are outstand- 
ing although it is said that October’s hot weather ruined 
the extensive promotional plans of both makers and 
sellers. It was no boon to women with the mercury in the 
high 80s that maybe the next week would be in the 40s. 
Gimbel’s, Milwaukee, The Fair, Chicago, featured items 
for the hands. 

The Dayton Co., Minneapolis, is stressing non-aller- 
geric creams. Kern's, Detroit, is sponsoring these and 
Marshall Field & Co., Chicago, is leading in sales in this 
division. This store has shown the new nail colors in a 
window which repeated the plum motif in hosiery, and 
gown, with a fragrance designed to accent the blossom’s 
scent. 

Donaldson’s, Minneapolis, created a near-riot with its 
offer of four lipsticks for $1. This is the one counter in 
the 5 and 10 which shows most activity with often 20 
customers lined up studying the shades, with none at the 
other sections. Second in importance is polish. Mandel 
Brothers, Chicago, introduced a new perfume at the 
same time as Emery, Bird, Thayer, Kansas City did, with 
satisfaction. Boston Store, Milwaukee, is offering com- 
panion sets of perfume and cologne. For holiday selling 
this idea and the Mother-daughter companion units are 
expected to be important. Brandeis, Omaha, featured 
cosmetics for face, hair and hands “now that autumn’s in 
the air” with special prices, stressing the two-for-one 
price idea. 

Walgreen’s opened its State-Madison store the middle 
of October, in time to catch the early shoppers. Its halt 
block long cosmetic counter, well staffed, its pick-up and 
self serve counters make this one of the largest sections 
in Chicago. Its staff is well trained and pushes first, Wal- 
green’s own preparations, and then the national brands. 

Despite all reports indicative of a slow-up of business 
departments are still holding their own against last year’s 
figures. Last month (October) suburban areas especially, 
and loop stores felt the impact of the strikes and the re- 
sult many not take the stores over the holiday figures 
planned. St. Louis’s railroad strike as well as the steel 
and coal strikes had repercussions that retailers do not 
like. Holiday preparations are being made for a larger 
total of sales for it is said there is ample “hidden” money. 
Sales at $5 and less will lead.—Jean Mowat 


Ig 


Strikes in Pittsburgh Area Retard 
Sales of Cosmetics 


Pittsburgh—No noticeable early Christmas buying 
has been noted at this writing. The strikes in this city 
have curbed any activity in this direction. 

The individual stand-still is immediately reflected in 
all phases of department store buying here, with cos- 
metics getting their share (or more) of the drop in sales 
because, as one buyer stated “Apparently women are 
fairly well supplied with beauty items and purchase only 
what is absolutely necessary.” 

Rubinstein’s “Wonder School” proved successful on 
a five-day basis here recently. Extensive advertising was 
done in newspapers and radio. 

Interest in home permanents continues. The “Pinwae” 
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pin-curl permanent has had excellent “walk out” busi 
ness. Reason for the good reception may be chalked up to 
two factors, according to those concerned with sales. (1) 
The low price in comparison with other home perma- 
nents. (2) The greater simplicity with which the product 
is used. 

There has been noted a trend toward sending out 
perfumed mailing pieces from department stores. Rarely 
can one pick up a department store monthly statement 
without first noting a fragrance. Such concentration of 
a method may result in developing a subconscious im- 
pulse to buy perfume and colognes. Some stores have re- 
ported an “up” in cologne and toilet water sales as a re- 
sult of such promotion. 

On the other hand, a bit of questioning on the part of 
this reporter has revealed the information that perfumed 
statements can be overdone. That was the opinion ex- 
pressed by some—particularly the men who were inter- 
viewed. Generally, women liked the idea. A number re- 
ported they kept the perfumed blotters to put in lingerie 
or handkerchiefs.—Lenore Brundige 


Suggestions from Pacific Coast for 
Manufacturer Cooperation 


San Francisco—Peter Marquard, buyer for the 
White House, thinks that manufacturers can profit by a 
closer liaison with their West Coast representatives. “We 
see the representatives regularly,” says Mr. Marquard, 
“while many times the head office is only a name at the 
bottom of a letter. We feel that the representative who 
calls on us is in closer touch with our program and re- 
quirements, and has a better knowledge of how to de- 
velop the business of his line with us. Many times we 
see the representative let down in what he and we are 
trying to do by what looks to us, from a viewpoint 3000 
niles away, as indifference or incompetence at the factory 
or head office. We'd like to see closer co-operation, in a 
good many instances, between manufacturers and their 
West Coast representatives. 

“Another thing I'd like to mention,” Mr. Marquard 
went on, “is the attitude of manufacturers toward Janu- 
ary. Last year we wired orders for $5000 worth of per- 
fumes the day after Christmas for air delivery. That was 
no indication that those lines were depleted in our stock, 
but that certain items in those lines were sold out. We 
can understand how a manufacturer wants his line to em- 
brace many items, and we are willing to go along with 
him if he is willing to go along with us. But we want to 
know how he is going to feel about balancing his stock in 
our store after the holidays. If he will come in and check 
carryovers for exchange then we can go right along with 
him, to minimize any after holiday dead spots in his and 
our sales charts.” 

Ed Costello, buyer for H. C. Capwell Co., Oakland, 
feels that certain manufacturers spend too much money 
in exclusive magazines of national circulation in pro- 
portion to their local point of sale advertising. “We can’t 
feel that money spent in a national magazine which is 
read by perhaps two or three per cent of our customers is 
as helpful to us as an ad in one of our Oakland news- 
papers,” said Mr. Costello. “Such advertising has its 
place,” he continued, “but it is the advertising placed 
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over our name in our local papers that enlists our pro- 
motional enthusiasm.” 

Ora Bridges, of Joseph Mangin Co. has an interesting 
angle on perfume promotion. “Let all perfume and cos- 
metic manufacturers cancel all advertising for a three 
months period,” she said, “and in this way enlist the aid 
of all publications, both national and local, in the battle 
to repeal the 20 per cent tax.” Miss Bridges feels that 
many manufacturers spend too much money and effort 
on packaging and promotion and not enough on educa 
tion. “How much do you suppose the average salesgirl, o1 
customer either, really knows about what it is that makes 
one product different from another,” she asks. 

E. S. Oldemeyer, toiletries head of The Emporium, 
says if manufacturers do not reduce the number of items 
in their lines they will find the stores doing it for them. 
“We have already started cutting,” said Mr. Oldemeyer, 
“and we shall do more before inventory time. We have 
told three of our demonstrators that their lines are to be 
cut down according to sales figures of the items involved. 
Our present stock control system spotlights the slow 
items in any line, and all those items which do not reach 
a given turnover during the year are out. We cannot af- 
ford to have our budget tied up by slow items when we 
could utilize that money to assure adequate stocks of the 
fast selling items. We'd like to have the manufacturers do 
this pruning themselves, but if they do not, we will, in 


our own store, of course, do it for them.’—Don Cowling 


Airplanes Transport Notables to 
Perfume Debut in Southeast 


New Orleans—The eyes of the world, cosmetically 
speaking, were on New Orleans this month past. A new 
perfume made its debut in the Creole city, with fanfare 
not usually accorded anything but a Hollywood open- 
ing. 

The new scent was Lentheric’s ‘““Repartee,” and New 
Orleans was chosen as the city entitled to get the first sniff 
because of its long-standing French tradition, Lentheric 
ofhcials announced in their invitations to the inaugural 
festivities. 

Big-wigs from civic, social and mercantile circles in 
New Orleans were invited by Lentheric, in collaboration 
with D. H. Holmes store, to fly from the city to the Mis- 
sissippi Gulf Coast (site of New Orleans’ de luxe summet 
colony) for a gala luncheon. Down from New York, in 
Lentheric’s special plane, flew top executives of the 
sponsoring firm. 

Thirty persons, from New York and New Orleans— 
including Mrs. de Lesseps Morrison, wife of the New 
Orleans mayor gathered at the Moisant International 
Airport for the take-off in Lentheric’s special plane. 

Waiting at Oaklawn, lavish home of W. A. Bush (Len- 
theric’s southern representative) was host Bush and 
several cases of vintage champagne. In typical southern 
style, the luncheon party lingered long over its cham- 
pagne and hors d'oeuvres, working around to an elabo- 
rate buffet lunch by mid-afternoon. 

Honor guest of the festivities was of course the creator 
of Repartee, M. Rene Bernard, French perfume chemist, 
who flew over from Paris for the opening. 

Following up the premiere, D. H. Holmes devoted a 
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block of four front windows to an elaborate display of 
Repartee, telling the debut story. Other stores which 
feature Lentheric products also gave window space to 
the debutante. 

Cosmetic sales generally were picking up in October, 
alter a very slow September market. However, continued 
‘unusual weather,’ all of it warm, has contributed to a 
sales resistance to certain standard cosmetic items, par- 
ticularly heavy creams and facial masques.—Glendy Cul- 
ligan 


Christmas Merchandise on 
Sale in Cincinnati 


Cineinnati—Christmas merchandise was on some 
counters as early as the first week in October, and at least 
one group of stores (Dow drug chain) was planning to 
push them from that time on, working on the principle 
that a dollar is as good now as in December. Other stores 
varied between mid-October and the first week of No- 
vember for the Christmas kick-offs. One buyer glowingly 
reported that he’d moved dresser sets to a more promi- 
nent spot in his department and that they’d already 
started to move. 

Lucian LeLong’s “Cachet,” introduced with samples 
at a fashion show, went very well in both perfume and 
cologne. It was advertised in windows as was Lentheric’s 
“Repartee,” which also had a counter display. Prince 
Matchabelli’s cologne with the free perfume has been a 
with Arden’s “Mediteranee’ and Revlon’s 
“Pink Beautiful” selling well enough to prove that 
women aren’t yet tired of pink-cast lipsticks. 

Promotions which buyers expect to pay off soon will be 
Guerlain’s “Fleur de Feu,” which in one store will be 
pushed in both window, ad, and counter displays. The 
Dow chain will promote Christmas novelties, since (in 
the words of a salesgirl) “the manufacturers certainly 
have bent backwards to give us attractive, catchy, sale- 
able things.” Liptex, the new 50-cent lipstick protector, 
will be pushed by the chain and by Mabley, with both ex- 
pecting bumper sales. Denney’s deep down cleansing 
cream will go, buyers think, and they plan big things for 
Coty’s new compact $5 kit. Mabley plans to promote its 
own brand of bath soap and dry skin soap, at a dollar a 
box. Tel-tex, the hair strand measure for home perms 


success, 


will get radio and newspaper backing.—Mary Linn 
White 


Suggestive Selling for Christmas 
Already Begun in Atlanta 


Atlanta—Cosmetic departments are beginning theit 
suggestive selling for the Christmas trade, on the prod- 
ucts they have ordered for the season, but have not yet re 
ceived. 

An error most of the cosmetic department heads ex- 
pect to correct this year is the one about not bothering 
to restock essential items, face powder, cleansing creams, 
lipsticks, etc., during the accelerated selling period, un- 
der the delusion that women are too busy buying for 
Christmas that they will neglect themselves. 

“Essential items,” pointed out Al Sherer of Davison- 
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Pason, “are just as good in December as any other month 
in the year. Women use cold cream every night and lip- 
stick and powder three or four times a day, and go look- 
ing for them when they give out.” 

Special promotions that have pulled particularly well 
in Atlanta include Dorothy Denny’s Deep Down cleans- 
ing cream—the new approach gimmick that always 
catches on; Marie Earle’s Araline promotion and Rev- 
lon’s color casting and Plumb Beautiful. 

Most of the stores have taken good advantage of lulls to 
conduct educational courses for sales personnel. ‘They 
review the various lines for the benefit of the department 
as a whole and conduct sales technique symposiums where 
the members of the department can exchange ideas and 
suggestions for increased sales. 

Introductory sizes of products help considerably in sell- 
ing return customers regular sizes and whiffs of perfume 
will sometimes snare a customer over in the direction of 
the cosmetic department. 

Why, for instance, are three shades of lipstick better 
than one? And why is it important to have a different fra- 
grance for different occasions: say, one for play time, one 
for partying and another for romance?—Maynita Gerry 


Novel Beauty Classes in Texas 
Hotel by Arden Get Results 


Dallas—The biggest flurry in the cosmetics world in 
and about Dallas was caused by Neiman-Marcus’ special 
Elizabeth Arden beauty classes held in the large Peacock 
Terrace of the Baker hotel. 

Letters went out from Neiman’s to all its charge ac- 
count customers inviting them to attend these classes 
free of charge. Public announcement of the classes was 
made after these customers had been given an oppor- 
tunity to make reservations. Hundreds of reservations 
poured in. 

Eight personally trained experts from New York con- 
ducted the classes which taught for the first time outside 
the Elizabeth Arden salons, how to give, at home, the 
same face treatments given at the Arden salons. 

All preparations for giving a Firm-O-Lift Treatment 
and make-up in the new fall color, Mediteranee, were 
provided by Neiman Marcus free of charge. Nine ses- 
sions were scheduled, all well attended. 

A. Harris & Co. reports a strong pull from two special 
promotions: D’Orsay’s Divine fragrances including the 
sachet, cologne, perfume and dusting powder . . . all 
showed a big response; Helena Rubinstein’s Tint-type 
rinses also pulled well. Football season has brought a 
rush of requests for face and hand creams as protection 
against the windy weather. 

Sanger Brothers used a half-page newspaper ad to fea- 
ture a number of cosmetic specials being offered by large 
manufacturers which was successful. Much interest was 
shown among customers in the new Bourjois odor, “Beau 
Belle,” which was given out in sample vials at the regulan 
weekly style show. 

\ poll of several department buyers for cosmetics de- 
partments revealed that specials offered by manufactur- 
ers did bring in sales, but in general the buyers wished 
so many were not offered. They seemed to believe that in 
the long run the manufacturer could do better without 


388 November, 1949 


them. Some objection was based on the fact that these 
specials made their counters look like bargain basements. 
On the whole, they had to admit, however, that the 
specials were profitable.—Jean Shaffer 


Smaller Packages of Toiletries 
at Popular Prices Wanted 


Buffalo—The Jacqueline Cochran cosmetic line got 
off to a flying start at L. L. Berger this month with Miss 
Cochran flying up to Buffalo to lend her presence to the 
sale of her products on opening day. The launching of 
the line attracted furthe favorable attention by Miss 
Cochran’s addressing the monthly dinner meeting of the 
Advertising Women of Buffalo and bringing along her 
Perk-Up stick as a table favor for each of the 125 ad 
women attending—Perk-Up being the 5-section screw- 
cup “refresher” cylinder containing the complete Coch- 
ran makeup. 

Leading off in the counter comments this month is a 
point whose importance may be emphasized—that manu- 
facturers of toiletries who want to build up sales volume 
should advertise more regularly in the popular-priced, 
less expensive magazines instead of concentrating their 
advertising in the 50¢ “fashion slicks.”” The reason for 
this, obviously, is that the greatest percentage of custom- 
ers of the toiletries manufacturers is in the group who 
not only do not buy the “fashion slicks,” but do not travel 
in circles that provide an opportunity for them to read 
anyone else’s copy either. In days gone by, many of these 
people could at least read the 50¢ magazines while hav- 
ing their hair dried in the beauty parlor, but the popu- 
larity of the home permanents and home hairwaving has 
changed all that. Consequently, the toiletries manufac- 
turers might do well to consider placing more of their 
advertising in the 25¢ magazines with mass circulations. 

Sign-of-the-times comment re-echoed from all direc- 
tions by all the stores: toiletries items should be reduced 
to sizes that will permit less expensive, more popular 
prices. It was also observed by clerks from two different 
stores that manufacturers of perfume and cosmetics are 
missing a bet for increasing sales by not putting up more 
purse-size packages in their various lines. These would 
cost comparatively little and would serve as a way to con- 
vert a customer to the all-time use of the product.—Mag- 
gie Flemming 





Cosmetic Excise Tax Collections 


lax collections for the twelve months ending August 
1949 are: 


1949 1948 1947 
January 9,648,063 10,371,512 
February 12,984,776 12,290,714 
March 6,796,181 6,927,991 
April 6,913,884 6,927,991 
May 6,983,445 6,660,851 
June 7,625,450 7,283,509 
July 6,776,881 7,332,070 
August 7,807,221 7,506,518 
September 6,859,446 6,890,757 
October 6,335,804 7,048,093 
November 6,872,541 5,386,690 
December 8,079,746 8,545,762 
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Re-use Basket for Toiletries 


News from Harriet Hubbard Ayer 
is a gay basket containing cologne, 
bath oil, bathsheen and three cakes 
of soap, which may be used later as 
a small picnic bi isket. Reti tiling for 
$6.00, the basket, of white enamel, 
makes a new and surprising addition 
to milady’s dressing table. Also new 
is Bathsheen and Talcum, packaged 
in cellophane with a golden card- 
board base, selling for $2.50. The 
Christmas stocking, with soap, bath 
oil and talcum, was created to dress 
up the fireplace on Christmas morn- 
ing. Price is $3.50. 


A charm kit made up with a small 
sized jar of cold cream, a trial sized 
jar of vanishing cream and a small 
bottle of freshener to retail at 49 
cents has been launched by Lamont, 
Corliss & Co. New York, N.Y. 


sprinkler top for two of Shul 
ton, Inc.’s body sachet powder bot- 
tles adds to their convenience. It is 
made of plastic dotted with pin 
points so that with a slight turn of 
the screw cap the powdered per 
fume shakes out readily. 


The Faberge “Pursette,” one of 
the newest in the line of perfume ap- 
plicators, combines two Fabergette 





New Fabe rge Pursette 


applicators in separate compart- 
ments. Made of black velvet lined 
with satin, one perfume dispenser 
may be used at a time, with the other 
compartment holding a_ lipstick. 
Che retail price is $1.00. 
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New Packaging and Promotions 


Music and perfume were brought 
together in a nation-wide promo- 
tion this month by Muzak Corp. 
and Parfums Corday Inc. of New 
York, N.Y. The promotion was 
built around Corday’s perfume Zi- 
gane which composer Harry Revel 
transposed into sound and _re- 
corded. The Zigane melody was first 
featured in the Muzak dinner pro- 
eram Nov. 3 in thousands of restau- 
rants and hotels. 


Aquafroth hypoallergenic sham- 
poo and a body rub and refreshant 
are being introduced by the Robert 
Langer Co., New York, N.Y. in 8 oz. 
bottles at $1 retail. 


Ann Haviland Xmas _ products 
are encased in acetate boxes. The 
Lily of the Valley, Perhaps, and Blue 





Sparkling Acetate Boxes 


Hyacinth toilet water, spruced up 
with satin ribbon and flowers, are 
priced at $3.00. The satin Sachet 
Pillow, with roses and ribbon, retails 
at $2.50, and two sets of bath oils, 
dressed up with ribbon, at $2.50 for 
the set of four, and $4.50 for the set 
of seven fragrances. 


The first anti-decay sodium flu- 
oride dentifrice designed especially 
for children is being marketed by 
Child-dent Corp., Rochester, N.Y. 


Two new odors for the Fall and 
Winter season have been _ intro- 
duced by Oriole, Atlanta, Ga. un- 
der the names of Evangeline and 
Bouquet 50. Thomas O. Cain, di- 
rector of sales announced price re- 
ductions on Star of the East and 
Heavenly Sunlight, November 1. 


Golden Knight Toiletries, new in 
the line of men’s toiletries, are now 
being distributed by Ben‘amin An- 
sehl Co., manufacturers of the prod- 
ucts. The bottles and shaving mug 





New Metalic Gold Color Finish 


are treated with a special process of 
applying actual metal to the sur- 
face, giving the containers a metallic 
gold color finish. Boxes are in cor- 
dovan and gold, with embossed foil 
labels also in cordovan and gold. 
Ihe package of hair dressing, shav- 
ing mug and after shave lotion re- 
tails for $1.50. 


Three hair preparations made 
from coffee are being introduced by 
Brownmil Laboratories, Brooklyn, 
N.Y. They are a liquid cream wi ash, 
a hair rinse tablet and a hair dye. 
The products as in the case of Cof- 
fette oil shampoo also made by the 
company, will be distributed by the 
Royal Pharmacal Corp., Brooklyn, 
N.Y. 


Three new Christmas ttems by 
Dermetics, packaged suitably for ty- 
ing on the branch of a Christmas 
tree, are a small, in rouge size, 
gold compact, made for use with 
Dermetics Atomic Powder Puff, and 
a new lipstick in Christmas Red. 
Both retail for $1.00 each. There is 
also a “handkerchief box” packet 
containing four Atomic Powder 
Puffs, which also retails for $1.00. 


The newest addition to the ex- 
panding retail line of Helene Cur- 
tis, Chicago, Ill. is a shampoo plus 
ege (concentrate). The heavily con- 
centrated liquid shampoo has been 
sold to beauty salons for some time 
but is now being marketed through 
drug and department stores. 
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New Developments in Flavor Field 





Synopsis of important papers on flavor measurement. 


flavor in dairy products and other aspects of flavoring 


discussed at meeting of American Chemical Society. 


VEN the casual attendant at na 

tional meetings of the American 
Chemical Society and the Institute 
of Food Technologists among other 
scientific organizations, or the cas- 
ual reader of journals dealing with 
topics in flavor or food technology 
and chemistry cannot have failed to 
note the increasing interest in the 
field of flavor displayed at such 
meetings and in such journals. 

At the past meeting of the Ameri 
can Chemical Society there was an 
entire symposium devoted to the 
topic of Flavor in Dairy Products. 
There was another paper dealing 
with flavor from the organoleptic 
panel testing point of view. There 
were several articles presented deal- 
ing with related topics such as the 
analysis of aldehydes and ketones, 
common synthetic flavoring compo- 
nents. A paper was given concern- 
ing the determination of safrole in 
soap and a high light of the meet- 
ing was the presentation of an 
award to and the paper of Sir John 
Simonsen. Mention of some of these 
are in order. 


Preserving Flavor in Milk 


Dr. George R. Greenbank of the 
Bureau of Dairy Industry, U.S. De- 
partment of Agriculture received 


® Professor of Chemical Engineering, Poly- 
technic Institute of Brooklyn. 
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the Borden Award in the chemistry 
of milk. Dr. Greenbank’s address 
was entitled “The Oxidation of 
Dairy Products and its Effect on 
their Flavor.” In his investigations 
which extended over a number ol 
years, Dr. Greenbank found that 
oxidized flavor in milk is the result 
of an intermediate oxidation prod- 
uct of the phospholipides in the 
milk. He assumes the formation of 
hydroperoxides which form addi- 
tion compounds with the antioxi- 
dant. These subsequently decom- 
pose into hydroxy fatty acid resi- 
dues, the antioxidant less one hy- 
drogen, and water. The antioxidant 
is regenerated by the addition of 
one hydrogen supplied by an acid. 
The importance of the latter action 
is that it may expl 1in the synergistic 
action of acids in combination ‘with 
antioxidants. Dr. Greenbank also 
postulated a second mechanism of 
regeneration of the antioxidant. In 
this variation, there is a reduction 
of quinonelike residues by reducing 
sulfur compounds with the forma- 
tion of a reduced sulfur compound 
of the antioxidant forming an anti- 
oxidant of lower antioxygenic 
power. It is likely that the second 
method is operative when the keep- 
ing quality of dried milk which con- 
tains sulfhydryl compounds formed 





by heat treatment is improved. 

The fact that the hydrogens of an 
antioxidant play a role in its ability 
to preserve flavor is shown by the 
gradual decrease in the antioxy- 
genic activity as each hydrogen is 
successively replaced. These theories 
have had a practical application in 
the processing of dairy products so 
that products are prepared with 
better flavor retention. 





Sir John Simonsen 


Sir John Simonsen, who received the first 
Fritzsche Award of $1,000 and a gold medal 
for outstanding achievement for advancing 
our chemical knowledge of essential oils 
and his compilation of our knowledge of 
terpenes. He is the director of Great Brit- 
ain’s Colonial Products Research Council. 
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Flavor Evaluation of Dried Milk 


In anothes paper in this sym po- 
sium, on “Flavor Evaluation of 
Dried Milk,” which was presented 
by D. R. Peryam and H. L. Fevold 
of the Quartermaster Food and Con- 


tainer Institute for the Armed 
Forces, Chicago, IIL, D. Josaph- 
son, Pennsylvania State College, 
State College, Pa., and R. J. Rema- 


ley, Kraft Foods Company, Chi- 
cago, Ill, a variation of the panel 
method of flavor measurement was 
described. These investigators set 
up a system with a valid common 
reference point. They proposed an 
index of evaluation termed a “‘dilu- 
tion number” which they define as 
the per cent of reconstituted dried 
milk in a mixture of the reconsti 
tuted milk and a normal fresh 
whole milk standard such that the 
difference in taste between the mix- 
ture and the standards lies just at 
the threshold of detection. They 
presented data to show that this in- 
dex gave them a better correlation 
with consumer acceptance tests. 


Training Expert Tasters 


KE. C. Crocker of Arthur D. Little 
Inc., Cambridge, Mass. gave a pa 
per on evaluating flavor. Mr. 
Crocker stressed the point that with 
a moderate amount of training ex- 
pert tasters may be created for the 
flavor-detecting highly 
discriminating. It has been his ex 
perience that scoring with such 
panels can be developed to high ac- 
curacy and reproducibility, espe 
cially when standards are used fon 
judging particular foods by direct 
comparison. 


senses are 


Flavor Profiles 


S. E. Cairncross and L. B. Sjos- 
trom of the same firm spoke about 


|'HOW TO Solve YOUR COLOR PROBLEM 
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the application of flavor profiles to 
dairy products. “Flavor profiles” is 
a new concept of flavor measure- 
ment emphasizing the aroma and 
flavor characteristics of a product 
as determined by taste panels. A 
set of flavor factors can be given cer- 
tain values and the comparative in- 
tensity of these same factors in sam- 
ples can be judged and expressed 
in a graphical method. 


Flavor in Milk Products 


C. J]. Babcock of the Manufac- 
tured Dairy Products Division, U.S. 
Department of Agriculture,  dis- 
cussed the sources and importance 
of flavor in milk and milk products. 
He pointed out that the flavor of 
milk is the resultant of the internal 
or physical condition of the indi- 
vidual cow; the consumption of 
highly flavored feeds and weeds by 
the cow; the odors absorbed into 
the milk after production; and the 
chemical action and bacterial de- 
velopment within the milk on 
standing. The first two factors are 
noticeable as soon as the milk is ob- 
tained from the cow. These flavor 
factors do not usually increase with 
time while on the other hand the 
latter two factors necessarily re- 
quire time for development. 


Synthetic Sunlight Flavor 


The “sunlight flavor” or tallow- 
ness which is obtained when milk is 
exposed to solar radiation or to a 
comparable amount of artificial 
light energy was discussed by D. G. 
Keeney of the Pennsylvania State 
College, State College, Pa. He found 
that a synthetic ‘sunlight flavor 
could be gener ated in milk by the 
addition of 2 5 to 75 parts per mil- 
lion of contained. followed by 
flash heat treatment to tempera- 
tures above 75 deg. C. The role of 
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sulfur in this reaction was also dis 
cussed, 


Flavors in Dairy Products 


Other papers presented in this 
symposium were “I poly tic Flavors 
of Milk,” by N. P. Tarassuk and 
E. L. Jack, University of California, 
Davis, Calif.; “Compounds Formed 
by Heat ‘Treatment of Dairy Prod- 
ucts,” by I. A. Gould, Ohio State 
University, Columbus, Ohio; “An 
Investigation of the Stale Flavors in 
Dried Whole Milk,” by R. McL. 
Whitney, Department of Food 
Technology, University of — Ili- 
U rbana, Ill.; “Flavors in 
Frozen Cream,” by J. L. Hileman, 
Dairymen’s League Co-operative 
Assoc., Inc., Syracuse, N.Y.; “The 
Deaeration of Raw Whole Milk be- 
fore Heat Treatment as a Factor in 
its Dried Product,” by P. A. Wright 
and G. R. Greenbank, Bureau of 
Dairy Industry, U.S. Department of 
Agriculture; Flavor Factors of Pres- 
surized Whipped Cream,” by W. I 
Graham, Crown Can Co.; “Flavor 
in Cheese,” by Arthur M. Swanson; 
and “Changes in Surface Tension 
and Oxidized Flavor in Relation to 
Some ‘Treatments of Milk,” by 

I. Whitnah and W. H. Chilson, 
Kansas Agricultural Experiment 
Station, Manhattan, Kan. 


nois, 


Organoleptic Panel Testing 


Another in the series of papers 
from Foster D. Snell, Inc. on organ- 
oleptic panel testing as a research 


tool was presented by L. C. Cart- 
wright, Cornelia T. Snell, and Pa- 
tricia H. Kelley of the firm. Mr. 


Cartwright discussed the basic prin- 
ciples of organoleptic panel testing 
and illustrated the methods of his 
organization by several specific ap- 
plications. He stressed the precau- 
tions taken to obtain reliable and 
reproducible results. 
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Flavor in Peanuts 


In an article concerning the 
browning reaction at higher tem- 
peri atures given by T. A. Pickett and 
Bm Holley of the Georgia Experi 
ment Station, Experiment, Ga., it 
was shown that the development of 
flavor, and odor in roasting 
peanuts was with de 
creases in sucrose, the principal sug- 
ar of peanuts, free alpha-amino ni- 
trogen, and the evolution of carbon 
dioxide. These are changes which 
are characteristic of the Maillard 
reaction and they are important in 
the processing of such foods as pea 
nuts and coffee, in which tempera 
tures of 140 deg. C. and above are 
used. 


color, 
associated 


First Fritzsche Award Presented 


A most important point of the 
entire meeting from the flavor 
chemist’s point of view as well as 
from the general flavorist was the 
presentation of the first Fritzsche 
Award to Sir John Simonsen, D1 
rector of Research, Colonial Prod 
ucts Research Council, London and 
the well known author of the text 
on “Terpenes” of which two vol 
umes are now available. Dr. Linus 
Pauling, president of the American 
Chemical Society made the presen 
tation at the general meeting of the 
Society. Sir John presented his pa 
per, which was entitled ““Terpene 
Chemistry, the Past and the Fu 
ture,” before the Division of Or 
ganic Chemistry. 


Other Papers 


There were a number of papers 
on analytical chemistry which were 
of interest to the flavor chemist. 
Some of these methods should be 
useful in the analysis of flavor com 
ponents. An acidimetric macro 
method for the determination ol 
aldehydes in the presence of ketones 
based on reduction of silver oxide 
and the concomitant oxidation of 
aldehyde to acid was detailed by J. 
Mitchell and D. M. Smith of the 
Ammonia Department, E. I. du 
Pont de Nemours & Co., Inc., Wil- 
mington, Del. 

Another paper by these investi 
gators dealt with the determination 
of carbonyl compounds in the pres- 
ence of organic acids. 

Anthony M. Trozzolo and Eu- 
gene Lieber, Department of C hem 
istry, Illinois Institute of Technol- 
ogy, Chicago, IIl., discussed the hy- 
droxylamine number and the ap 
plication of this number in the 
identification of ketones. The de- 
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tails of a method for the determina- 
tion of safrole . soap were given by 
N. H. Ishler, sorker, and Cath- 
erine R. Seckes of the Central Re- 
search Laboratories, General Foods 
Corp., Hoboken, N.J.—M.B.]. 


News Notes 


Packages with Aromas to 
Match Their Contents Coming 


Packages with aromas to match 
their contents may be on the way. 
lo meet the demand from manu- 
facturers of candy, cookies and ice 
cream for “tasty” packaging and 
shipping containers a number of 
paper manutacturers, according to 
the Monsanto Chemical Co., are 
adding small amounts of vanilla 
like chemicals to paper. The chemi- 
cals used are vanillin, ethevan and 
coumarin used for years to flavor or 
enhance the aromas of food prod- 
ucts. The cost is low, as small 
amounts of chemicals only are 
needed. 


Raspberry Flavored Aspirin for 
Children to be Sold Nationally 


Raspberry flavored aspirin which 
melts in the mouth without water is 
offered for children by P & S Labo- 
ratories, Los Angeles, Calif. The 
half grain tablets are said to be the 
only soft triturate aspirin tablets on 
the market. They were introduced 
about a year ago on the West coast 
and met with such success that it was 
decided to merchandise them na- 
tionally. 


Airline Foods Corp. Takes 
Over H. Baron & Co. 


The assets of H. Baron & Co., 
which is 75 years old, have been ac- 
quired by the Airline Foods Corp., 
New York, N.Y. The Baron com- 
pany will continue to serve the ice 
cream, soda fountain, confectionery 
and bakery industries. 


Educational Program for Candy 


Industry at Temple University 

Dean Rountree of Temple Uni- 
versity, Philadelphia, Pa. outlined 
the university's program for the 
candy industry at the meeting of the 
American Association of “Candy 
Technologists last month in Phila- 
delphia. \. Rodney Miller was elec- 
ted chairman of the Philadelphia 
group and Fritz A. Moesel, secre- 
tary. Papers were read by Edward 
W. Meeker and H. H. Koch. James 
A. King acted at moderator. 


Amino Acid Preparations to Get 
Better Patient Cooperation 


In order to get better patient co- 
operation Winthrop-Stearns Inc. 
has added a new flavored oral amino 
acid preparation to its Essenamine 
group. It comes in powder and 
granules and is used to restore nitro- 
gen balance in patients in need of 
amino acid therapy. Vanillin is the 
basis of the delicate and pleasing 
flavor. 


New Method of Curing Vanilla 
Beans Produces “Vanilla Fruit” 


A radically new method of curing 
vanilla beans results in a product 
called ‘vanilla fruit,”’ which is of- 
fered for the preparation of vanilla 
extract of strong flavor and aroma. 
The uniform method of curing em- 
ployed results it is reported in a 
product of known moisture content 
whereas that of ordinary vanilla 
beans varies from 15 to 50 per cent. 
Since the beans are already ground 
to fineness suitable for percolation 
they may be added directly to the 
percolator; and as the moisture con- 
tent is known it is said to be possible 
to keep the alcoholic content of the 
menstrum at a_ predetermined 
value. 

Under the old method of curing 
there was preliminary heating fol- 
lowed by sweating and a repetition 
of alternate drying and sweating for 
a period of 70 di 1ys or more. The 
new process it is pointed out pro- 
vides ideal conditions for enzymatic 
action by which the flavor is devel- 
oped, by grinding tree ripened 
beans to a pulp and holding the 
pulp at an optimum temperature 
for enzymatic action. The time for 
the complete crue is said to be cut 
from 70 days to less than 60 hours. 
After the cure the pulp is dehy- 
drated with artificial heat under 
controlled conditions rather than 
dried in the sun. The new product 
called vanilla fruit should not be 
confused with vanilla cuts. It is said 
to be free from insect contamina- 
tion and practically free from yeast 
and molds. Vanilla fruit is sold on 
a moisture-free basis and the label 
shows the amount of moisture pres- 
ent. It is available from Louis V. 
Towt, U.S. representative of Com- 
pania Vainillera Mexicana. 


Volatile Fruit-Flavor Concen- 

trates Exempt from Alcohol Tax 
President Truman has signed the 

Reed bill which exempts manufac- 


turers of volatile fruit flavor concen- 
trates from the $9 per gallon tax on 
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distilled spirits, provided the con- 
centrates and the mash or juice 
from which it is produced contains 
no more alcohol than is reasonably 
unavoidable. The manufacturer 
must keep necessary records and 
make reports. Regulations to ef- 
fectuate the law are being drafted. 


Hall Urges Petitions for Exemp- 
tion from Pennsylvania Tax 


Immediately after enactment of 
the soft drink tax in Pennsylvania, 
six different suits were filed by the 
bottling and syrup industries to con- 
test the constitutionality of the 
Pennsylvania soft drink tax of 1947. 
Lhe attorneys representing the vari- 
ous pli 1intifls combined their activi- 
ties. 

In October of 1948 the case was 
argued in Dauphin County Court 
before three sitting judges. Pending 
Appeal John S. Hi ill, counsel for the 
F.E.M.A. has attempted to have the 
Department of Revenue of the 
Commonwealth of Pennsylvania 
promulgate a regulation for certain 
household extracts, concentrates 
and flavoring syrups, sold through 
grocery retail channels of distribu- 
tion, to be specifically exempted 
from the Pennsylvania Soft Drink 
Act when they are sold and in- 
tended for use in the production of 
a finished beverage for household 
purposes. 

The Department of Revenue has 
refused to promulgate such a 
blanket regulation, taking the posi- 
tion that each particular product on 
which an exemption is sought must 
be submitted to the Department of 
Revenue for analysis, etc. before an 
exemption will be granted. The De- 
partment has prepared a form 
which requires specific information 
in petitioning the Department of 
Revenue for exemption of each par- 
ticular household extract, concen- 
trate and flavoring syrup intended 
for use in the production of a 
finished beverage for household 
purposes from provisions of the 
Pennsylvania Soft Drink Act of 
1947. 

Manufacturers who have hereto- 
fore paid the tax on such products 
ought to immediately petition the 
Departme nt of Revenue for indi- 
vidual exemption. 


Officers and Members of F.E.M.A. 
Plan Program at Section Meeting 
Sectional pre-convention mecet- 
ings to enable members to become 
better acquainted were inaugurated 
by the Flavoring Extract Manufac- 
turers Association October 28 when 
President N. Curlett and the board 
of governors invited the members in 


394 November, 1949 


the New York area to attend a din- 
ner meeting at Hotel Roosevelt to 
discuss plans for the annual conven- 
tion to be held in the Hotel ‘Tray- 
more, Atlantic City, N.J. May 7, 8, 
Q and 10. About 70 me mbers at- 
tended the luncheon and the second 
sectional meeting will be held in 
Chicago. 

radical change in the conduct 
of the convention which will make 
the business sessions more effective, 
provide for more entertainment 
and afford the members who attend 
more time for themselves at the re- 
sort was proposed by President John 
Curlett. The program will start 
Sunday evening with a_ cocktail 
party to be sponsored by the associ- 
ate members. Robert Krone and 
William H. Fischer are working to- 
gether on the matter. 

There will be two hour business 
sessions only; from 10 a.m. to 12 M. 
and from 2 p.m. to 4 p.m. One ses- 
sion will be held Monday morning 
and the afternoon will be free for 
golf for those who wish to take part 
in the annual tournament. In the 
evening there will be a party at 
Captain Starn’s. Tuesday there will 
be a morning and an afternoon ses- 
sion and in the evening the Presi- 
dent’s reception will be held fol- 
lowed by the annual banquet. Wed- 
nesday morning the final session 
will be held concluding with the 
election of new officers. 

‘The convention committee is com- 
posed of John H. Beach, chairman; 
C. G. Je ackson, Leo Green, Robert 
Krone and L. J. Woolf. 

Among the board of governors 
members who were present were: 
President John N. Curlett, Leslie S. 
Beggs, Frank D. Nowland, Lloyd E. 
Smith, G. M. Chapman, L. J. Woolf, 
William B. Durling, Frank W. 
Green, Garret F. Meyer and John S. 
Hall. 


Friendship Based on Business 
is Soundest says George Burnett 


George H. Burnett, former presi- 
dent and for a quarter of a century 
a member of the board of governors 
of the Flavoring Extract Manufac- 
turers Association who retired from 
business two years ago was an hon- 
ored guest at the first : sectional meet- 
ing of members in the Eastern area 
with officers at the Hotel Roosevelt, 
New York, N. Y. October 28. 

Since his retirement, Mr. Burnett 
whose name is associated with va- 
nilla and other extracts all over the 
country, has been living in Chris- 
tianset, St. Croix, Virgin Islands. He 
is a member of the Landmarks 
League there to preserve historical 
places and is working with the De- 








partment of Agriculture in the de 
velopment of new crops and new 
fibres which may be grown on the 
islands. 

In a brief speech at the meeting 
he emphasized that business based 
on friendship is not on a very firm 
foundation but friendship based on 
business Is. 


Loss of Flavor at 
High Altitudes Due to Corks 


Volatile substances such as flavo1 
ing essences that are packed in con- 
tainers with cork stoppers are sub- 
ject to a high evaporation loss ac- 
cording to a report from abroad. 
The evaporation loss in two days at 
altitudes of 3,000 to 6,000 meters is 
equivalent to that occurring in a 
month at sea level it is stated. Seal 
ing the corked bottles helps to re 
duce the evaporation loss. 


New Principle in Natural 
Enrichment of Honey 

A bee culture expert, E. Arefyeff, 
in the Maikop (Russia) Agricultural 
Research Station is credited with 
having developed a new principle 
in the natural enrichment of honeys. 

Arefyeff’s contribution is said to 
be the addition of new materials to 
the nectar the bees get from the flow- 
ers. He has proved, contrary to the 
common belief, that the bee can 
make good use of fruits of high 
vitamin content, fruit tree leaves, 
and aromatic grasses in elaborating 
naturally enriched honeys. 

When the bees were supplied with 
fruits as their main source of food, 
they produced a honey rich in vita- 
min C and possessing all of the 
fruit’s nutritive qualities as well as 
their destructive tastes and colors. 
The honey is in effect a highly con- 
centrated fruit juice with the excel- 
lent preservative propoerties char- 
acteristic of ordinary honeys. Mint 
honey, for example, has the fra- 
grance of mint and in vitamin C 
content is in no way inferior to the 
fruit of the sweet borer. To date, 
more than five tons of vitaminized 
honey have been produced by the 
experiment station apiaries from 
more than 80 different varieties of 
fruits and berries, fruit tree leaves 
and aromatic herbs. 

Arefyeff and his station co-work- 
ers have not stopped with this 
achievement of enriching honeys 
with natural vitamins. They have 
also discovered that the bees will 
transfer to their honeys the medici- 
nal properties of the plants on 
which they feed, and that the drugs 
sO incorporated are more readily as- 
similated by the human system.- 
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Removing ‘Traces of Ingrained Soil 





Radio-calcium isotopes, a by-product of atomic energy used in research, 


leading to significant results in evaluating detergents . . . How and what 


is being done to make the task of washing clothes and dishes easier. 


ENERAL Aniline & Film Corp. 

F scientists are working on a proj- 
ect that is aimed at the task of mak- 
ing clothes and dish washing easier 
and more effective, and in at least 
one phase of this—that of launder- 
ing cotton—they have the aid of, and 
are making progress with radio-cal- 
cium isotopes obtained from the 
Oak Ridge National Laboratory. 

Reports on the scientific aspects 
of cotton detergency were presented 
to the Division of Colloid Chemistry 
at the 116th National Meeting of 
the American Chemical Society. A 
paper entitled “Cationic Adsorp- 
tion and Exchange as Shown by 
Radio-Calcium Tracer Studies” was 
presented by Dr. Joseph M. Lam- 
bert and in a preceding paper Dr. 
Herbert L. Sanders discussed re- 
lated work on “Limitations of 
Present Laboratory Testing Meth- 
ods.” 

Large scale production of radio- 
calcium in the nuclear reactors at 
Oak Ridge made available a suit- 
able element for tracer studies in 
the field of detergency. Dr. Lambert, 
who has been engaged in this field 
for the past year, reported that radio 
active calcium made it possible to 
trace the activeness of various deter- 
gents. 

Good penetration into the cotton 
fiber, which is essential for soil re- 
moval, can be measured in labora- 
tory tests simulating actual use con- 
ditions. This is most important in 
evaluating the effect of detergents 
on ingrained soil on clothing, such 
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as that resulting from perspiration 
which has long been the bane of 
soap manufacturers and the laun- 
dry industry generally. 

Already it has been found that 
one experimental detergent which 
under old and now antiquated 
methods of testing was believed to 
be superior to another, was defini- 
tely found to be inferior. This is of 
importance to the manufacturers 
who must convince the large dis- 
tributors of the efficacy of their 
products. 

Many and different testing meth- 
ods in the field of cotton detergency 
up to now have proved unsatisfac- 
tory, Dr. Sanders pointed out in his 
paper dealing with the problem pre- 
liminary to the use of radio active 
calcium. This was so despite the fact 
that this study for the benefit of the 








nation’s housewives—and laundry- 
men—has been so intense that a 
synthesized soil, a replica of a com- 
pound of samples of floor sweepings 
from six widely separated cities, was 
prepared for the purpose. 

And at the Eastern laboratory, 
various types of washing machines 
have been installed and many staff 
members have had much of their 
laundry “done free” for the sake of 
providing the soiled clothing sam- 
ples. In dish washing tests the local 
hotels frequently have had the bene- 
fit of having thousands of banquet 
dishes cleaned as a means of making 
possible “actual use”’ tests. 

A review of the conventional 
laboratory tests led to the decision 
that much greater stress than hither- 
to should be laid on the removal of 
the last traces of ingrained soil. 


a 
: 


The Atomic blast at Bikini. That energy now serves industry with a good by-product. 
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Moreover, as a new approach to 
cotton detergency studies, it was 
thought of importance to investi- 
gate quantitatively the interaction 
of the fiber with traces of various 
materials as it occurs during the 
washing process. The radio active 
tracer work with the General Ani- 
line scientists on the trail of the in- 
grained soil imbedded in the cotton 
fiber was a natural sequence when 
the calcium isotope became avail- 
able. 

Now multicycle wash tests dupli- 
cating hard water laundering can be 

carried out wtih practic: ally any 

commercial or experimental deter- 
gent. In the present tests for the 
washing as well as the rinsing, radio 
calcium—labeled water—was_ used 
which had a hardness of 300 ppm. 
This would be considered very hard 
water as it is found in the Midwest. 
For instance, Kalamazoo, Mich., is 
the focal point or chief target of 
detergent scientists because it is the 
centre of the hard water area in the 
United States. Water there has a 
hardness of 350 ppm. as against New 
York’s 14 ppm. 

The calcium up-take was meas- 
ured by placing the cotton swatches 
in a special sample holder which ex- 
posed a definite area to the thin 
window of a Geiger-Mueller counter 
tube. Anindirect calibration showed 
that calcium concentrations as low 
as 2 microgram-equivalents gram of 
cotton can be readily detected in 
this manner. It was found that small 
quantities of calcium were taken up 
by the cloth and accumulated to 
varying degrees in each wash and 
rinse cycle. 

The relative amount of adsorbed 
calcium appeared correlated to the 
eficiency of a particular detergent 
in washing cotton. Subsequent 
washing and rinsing in hard wate 
indicated that considerable calcium 
ion exchange takes place in each 
cycle, which becomes particularly 
large with the more effective cotton 
detergents. Cotton that had been in 
normal use for several years showed 
much enhanced affinity for calcium, 
but gave otherwise analogous re- 
sults. Furthermore, it was ascer- 
tained that the large calcium build- 
up found with effective detergents 
is generally not caused by an irre- 
versible chemical change of the cot- 
ton during the washing process. 


Shaving Creams 


\s a precaution against the 
tendency of shaving creams to 
change appearance or to dry out 
when stored, T. Ruemele (Al- 
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.obtainable, 


chimist 3:123, 1949) recommends 
the addition of glycerine. The 
glycerine is also valuable, he says, 
because it simultaneously helps to 
increase both the smoothness and 
the softness of the products. Noting 
that there are some who feel that 
glycerine may decrease the lathering 
powers of the creams, Ruemele 
points to the fact that most such 
products contain 10 to 12 per cent 
of glycerine. It would seem, there- 
fore, that its advantages far over- 
balance any disadvantages. 


Pears’ Soap Gaining 


Since Pears’ soap, the famous 
transparent soap made by A. & F. 
Pears Ltd. Middlesex, England 
which is a part of Unilever, parent 
company of Lever Bros. Co. of Cam- 
bridge, Mass., came back to the 
American scene early this year, re- 
vived interest in it has been awak- 
ened and demand for it is mounting 
steadily. Until it can be distributed 
nationally it is being promoted on a 
market to market basis. 

The soap, which had been ex- 
tensively promoted during the 19th 
century, was not advertised as much 
as other Lever soaps in this country 
alter 1910 and when Lever discon- 
tinued making it in 1940, because 
of the second World War, its pop- 
ularity and sales had dwindled con- 
siderably. 

This year, with glycerine again 
Unilever resumed 
manufacturing Pears in England 
and reintroduced the soap in this 
country. Schieffelin & Co.,, New 
York, is the American distributor. 

More than 1,000 drug stores in 
New York City sell the soap. In- 
dividual stores report sales as high 
as a gross and a half per week for 
the 50¢ soap. B. Altman’s, one of 
the city’s largest department stores, 
reports Pears outsells all other 
soaps, except its own private brand. 
Because of government quota re- 
strictions, the 1949 supply of Pears 
is still limited. 

A. & F. Pears Ltd. was established 
by Andrew Pears in 1789. In 1916 
the company was taken over by 
Unilever and the soap was manu- 
factured in Cambridge by Lever 
Bros. 

In 1835 Pears took his grandson, 
Francis Pears, into the business and 
from that time on it was known as 
A. & F. Pears. In 1838 old Andrew 
Pears retired and Francis ran the 
business alone, but didn’t do very 
well. 

In 1865 Thomas J. Barratt and 
Andrew Pears, the latter the great- 











grandson of the original Andrew, 
became joint proprietors with Fran 
cis. This was the beginning of the 
new Pears era and resulted in the 
gradual adoption by Barratt of two 
new business forces—that of adver- 
tising and increased production. 

Andrew Pears became superin 
tendent of the factory and stepped 
up production. Barratt’s aggressive 
ideas of advertising, selling and 
publici ity were so unsettling to Fran- 
cis Pears that he retired in 1875, 
leaving £4,000 of his own capital as 
a loan to the business. To his 
astonishment he was repaid in a 
very short time. 

When Barratt joined Pears it was 
a retail business, which in its 80 
years had spent not more than £500 
in advertising. 

A few years later Barratt was 
spending as much as £126,000 in a 
single year on advertising, each 
season using a new set of press ads, 
posters and railway ads. Barratt’s 
advertising theme was that Pears 
helped to restore nature to her right- 
ful place in the hygiene of the skin 
(not so different from 1949 beauty 
soap advertising). 

Barratt went from England to 
Australia, and then to America with 
his Pears story. Nearly 80 years ago 
he arrived in New York. 

Eventually, the House of Pears 
became so well known throughout 
the world and Barratt’s name so 
closely identified with modern ad- 
vertising that on the centenary of 
the founding of Pears as banquet 
was given and 1,700 representatives 
of newspapers all over the world 
presented him with a service plate 
worth £1,000. 

A. & F. Pears was converted into 
a limited liability company in 1892 
with a capital of £810,000, with Mr. 
Barratt as chairman and managing 
director. He retired in 1910. 


News Notes 


Scotch Detergent Manufacturers 


Develop New Products 


Progress in the detergent field in 
Scotland was demonstrated at the 
Scottish Industries Exhibition in 
Glasgow last month. 

John Paterson and Co. Ltd., of 
Glasgow, whose soap-based Clensel 
is one of the best known of cleaners, 
with nationwide distribution, have 
added a new chemically based deter- 
gent, named ‘Verdol’, which they 
report to be selling well. Priced at 
1/9d it is, like other liquids in this 
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field, a relatively expensive ‘buy’ 
from the housewife’s viewpoint, al- 
though in actual practice a most 
economic product. 

Irano Products Ltd., who intro 
duced Iranopol some 18 months 
ago, have done some hard thinking 
on the name and have now altered 
it to By-Prox, for the domestic 
market and Comprox for the in 
dustrial market. Scotland was used 
initially for the exploitation of this 
product, largely because of the fact 
that it was a Scottish deve lopment, 
derived from Scottish shale. The 
domestic market was opened up 
initially and with considerable suc- 
cess. The industrial market was also 
systematically gone over in that pe- 
riod and a series of very severe tests 
carried through on the use of the 
product in each industry, as a wet- 
ting agent. Policy had been to re 
cruit practical men who can speak 
to industry in its own language and 
very considerable success has been 
achieved in introducing this deter- 
gent into the laundry, cotton and 
woolen, dyeing leather and other 
industries. 


Issue on Weight 


Declarations Debated 


The issue of quantity declarations 
on packaged soap products was the 
object of much discussion at the 
34th National Conference on 
Weights & Measures, held recently 
in Washington, D.C., at which 
speakers J. A. Bernard, commis- 
sioner of weights and measures, of 
St. Louis, and R. W. Peet, speaking 
for the Assn. of American Soap & 
Glycerin Producers Inc., argued the 
subject pro and con. 

Laboratory tests made at Fort 
Worth, Texas, were cited by Mr. 
Bernard as showing that “obviously, 
the soap that loses considerable 
weight by evi apor: ation contains an 
excessive quantity of water,” while 
Mr. Peet explained that the mois- 
ture content of soap is not an arbi- 
trary decision, and there is no way 
for the manufacturer to mark a net 
weight and be reasonably accurate 
since a variation of over 20 per cent 
must be expected. He also asserted 
that soap is “unique in that weight 
is not a measure of value or pet 
formance.” Mr. Peet stressed the 
fact that instead of being benefited 
and protected by a net weight mark- 
ing, the consumer will be misled 
and confused, and the manufac- 
turer will be “put to endless trouble 
trying to explain numerous indi- 
vidual cases revolving around mois 
ture evaporation.” 
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Bill Would Class Toilet Soap 
as a Cosmetic 


The bill introduced by Sen. Guy 
M. Gillette of Iowa which would 
cause toilet soap to be included in 
the definition of a cosmetic is being 
considered by the Labor and Public 
Welfare Committee of Congress. 
\nother one requiring ingredient 
labelling on soaps also introduced 
by him is under consideration by 
the Committee on Interstate and 
Foreign Commerce. If these bills 
should be passed by Congress it 
would mean that toilet soap and 
possibly all soap and _ synthetic 
detergents would have to show the 
principal ingredients by their com- 
mon names. 


Lever Bros. and Subsidiaries 
Now in New York Offices 

Lever Bros Co. and its subsidi 
aries, Pepsodent Co., John I *. Jelke 
Co. and Harriet Hubbard Ayei Inc. 
has consolidated the executive office 
at 505 Park Ave., New York, N.Y. 
and the general offices at 80 Varick 
St. Its new 20-story building to cost 
$6,000,000 on Park Avenue will be 
under construction next Spring; 
and when completed will house the 
executive and general offices. A $3,- 
000,000 technical research labora 
tory building is being erected at 
Edgewater, N.J. All research work 
of the company and its subsidiaries 
will be carried on there. 

The Cambridge, Mass., soap 
plant is being expanded at a cost of 
$200,000,000 and work is progress- 
ing on the company’s new Los An- 
geles plant. 


Detergents Get Much Attention 
at Oil Chemists Meeting 


One of the most interesting pa 
pers read at the annual Fall meeting 
of the American Oil Chemists So 
ciety October 31, November 1] and 
2 in Chicago was on Mixtures ol 
Soap and Synthetic Detergents by 
L.. H. Flett, O. M. Morgan and L. I 
Hoyt. Experience has shown that 
the synthetic detergents may con 
tribute their valuable properties to 
soap and conversely soap may con 
tribute its valuable properties to 
synthetic detergents. Most of the ad 
vances in the field of soap and syn 
thetic mixtures have been made by 
soap manufacturers. The trend 
seems certain to expand. 

All told over 60 papers were read 
at the meeting and detergents and 
detergency occupied a prominent 
position on the program. Thus, 
among the papers read were: The 


Production and Standardization of 
: Detergent Soil by J. C. Harris and 
Earl Brown; An: \pproach toa More 
Realistic Cotton Detergency Test 
by H. L. Sanders and J. M. Lam- 
bert; Principles of Performance 
Testing of Laundry Detergents by 
T. H. Vaughn and H. R. Suter; 
Choice and Application of a Deter- 
gency Test method by W. K. Grie- 
singer and J. A. Nevison; Es- 
sential Elements in Synthetic Deter- 
gent Evaluation by H. J. Wollner; 
A comparison of Two Methods of 
Vesting Detergents by G. E. Barker 
and C. R. Kern; Film Drainage—A 
study of Flow Properties of Deter- 
gent Solutions by G. D. Miles, J. 
Ross and L. Shetdlovsky; Synthetic 
Detergents in the Soap Industry by 
H.G. Borghetty and C. A. Bergman; 
Colorimetric Method for Water 
Soluble Silicates in Detergents by 
W. J. Miller. 

In addition to the sessions on de 
tergency, there were general sessions 
and sessions on e ngineering, drying 
oils, fat stability and an alysis. C. E. 
Morris was general chairman; H. T. 
Spannuth was chairman of the pro 
gram committee and President V. C. 
Mehlenbacher presided. 

The entertainment consisted of a 
smoker October 31 and a banquet 
on the evening of November 1. 
R. H. Rogers Jr. was in charge of ex 
hibits. 


To Increase World Wide 


Protection of Trade Marks 


For the purpose of increasing in- 
ternational trade with world wide 
protection of trade marks the Inter- 
national Chamber of Commerce has 
made definite recommendations. It 
is recognized that in foreign mar- 
kets trade marks are often the only 
means of creating and maintaining 
good will with a foreign public. Re- 
visions are proposed to the Inter- 
national Union for the Protection 
of Industrial Property which has 
been subscribed to by 47 countries. 
Proposals are that prior registration 
in the country of origin shall not be 
a condtion to obtaining registration 
in other Union countries. The 
owner may reserve his claim to the 
translation of the trade mark at the 
time of registration. The right of 
priority of ‘trade marks is extended 
to twelve months. Provision is made 
for licensing the use of the trade 
mark and assigning it. The U.S. 
Council of the I.C.C. 18 E. 41st St., 
New York, 17, will send on request 
a brochure “Increasing Interna- 
tional Trade with World Wide Pro- 
tection of Trade Marks.” 
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i) STANTON’S 


AMMONIUM AND SODIUM THIOGLYCOLATES 


THE PREFERRED COLD PERMANENT WAVE INGREDIENTS 


Every scientific improvement that has proven merit 1s 
adopted for immediate use in our laboratories and plant in an 
unfailing effort to make these important materials, as produced 
by us, the finest in the world. 

We maintain our superior position as suppliers to the top 
manufacturers of cosmetic and beauty preparations, by the ac- 
ceptance of the theory that research and improvement never 
ends. One of our special services to the industry 1s close coopera- 
tion between the technical staffs of our company and yours, to 
raise the specifications of the Thioglycolates to the highest 


standards. 


stanton laboratories, inc. (Piant and Main Ofice) 


227 Krams Avenue, Philadelphia 27, Pa. 
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Hints for Improving Production 


How to effect economies in making changes from one pred- 


uct to another or one size to another whether the line is auto- 


matic or semi-automatic . . . New and Improved Equipment. 


ORTH while operating econo 

mies may be effected when there 
is need for making changes from 
one product to another or from one 
size to another. By careful planning 
in such production — line 
changes may well be made after 
regular hours so that there may be 
no lost machine time. Moreover 
such planning will enable the super- 
intendent or production manager to 
keep needed adjustments to a mini- 
mum. If along with this the me- 
chanic is furnished with the parts 
and tools required for the job so 
that they are right at hand when he 
is working it will help to keep down 
labor costs. 

Everyone knows that when more 
than one size of the same product 
must be produced on the same 
packaging line there is, as the engi- 
neer Ralph Auch puts it, “one best 
way to make the change.” This is 
true whether the line be automatic 
or semi-automatic. 

If the line is for filling liquids, a 
definite procedure for changing the 
bottle cleaner, the filler, the capper, 
the cartooner and the case sealer can 
be set up. The necessary parts to re- 
place on each piece of equipment 
as well as the necessary tools should 
be brought to the job in a box or 
other suitable container with the 
various parts and tools suitably ar- 
ranged. From previous experience 
a written table of the best order for 
dissembling and reassembling, in- 
cluding instructions for making the 
change as well as the adjustments 
may be prepared. It is likely to 
prove useful again and again and to 
be an important time and labor 


cases 


Saver. 


Use of Color in the Plant 

When orderliness is attained in 
plant production operating effici- 
ency usually increases. Much de- 
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sired cleanliness and good house- 
keeping may be largely accelerated 
by a fresh paint job. Colors that are 
attractive and functional induce 
employees to take better care of 
their equipment and work areas. It 
has also been demonstrated that the 
careful choice of color in machinery 
areas helps to reduce accidents. 
Moreover by selecting the correct 
type and shade, color can be em- 
ployed as an economic lighting aux- 
iliary. 





pH Control in Processing 


Control and measurement of pH 
in processing operations are afford- 
ed by the indicators, recorders and 
controllers offered by the Foxboro 
Co. A bulletin is available which 
explains the theory applied in pH 
control systems. 


Stopping Condensation Drip 


A simple means for stopping con- 
densation drip from pipes, tanks 
etc. is afforded by Industrial No 
Drip which is said to be acid, alkali 
and brine resistant. It comes in 1, 5 
and 55 gal. drums ready for use 
and is brushed or sprayed on any 
clean, dry surface and, like plaster 
it forms a seamless, protective coat- 
ing according to J. W. Mortell Co. 


Stacking Multiple Package Loads 


For stacking multiple package 
loads and for ease in handling and 
stacking goods in shipping and 
warehousing, new light weight ex- 
pendable pallets made from corru- 
gated materials are offered by the 
Robert Gair Co. The pallet is made 
from “logs” of various diameters 
rolled from single faced corrugated 
board on special machinery with 
corrugated sheets glued to the top 


and bottom of rows of logs, thus 
making a strong skid. A fork lift 
truck can stack palletized goods 
neatly and evenly in a warehouse to 
ceiling height, it is stated. The pal- 
let is made for one use only and is 
cheap enough to be discarded after 
use. The use of the pallet permits 
also designing of a large power pack 
which is a single container of ap- 
proximately 64 cu. ft. to carry safely 
loads of up to 4,000 Ibs. in one unit. 


Extra Fine Atomization 


For producing extra fine atomiza- 
tion at relatively low pressures a 
new spray nozzle operating on a radi- 
cally different principle is offered 
by the Bete Fog Nozzle Co. The 
nozzle has a unique spiral design to 
produce a finer atomization and is 
said to be practically non clogging. 
No vanes or whirl discs are re- 
quired. The nozzles shear from a 
single high velocity jet a continu- 
ous film which readily breaks up 
into uniformly fine particles. 


Hand Operated Label Gummer 


Where relatively small labels are 
used the hand operated label gum- 
mer made by the King Sales & En- 





New Label Gummer 


gineering Co. will be found most 
useful according to the makers. The 
new machine, it is stated, will ap- 
ply adhesive to labels of any length 
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or shape up to 534 in. in width 
and may be operated by an un- 
skilled worker. As it weighs only 10 
Ibs. it may be carried around to take 
care of the labeling needs of various 
departments. By using ungummed 
labels, it is pointed out, the ma- 
chine cuts material costs as well as 
inventory waste on gummed labels. 
The gluepot lifts off and may be 
cleaned by rinsing in water. 


Counter-Rotating Mixer 


Mixing speeds and results hither- 
to only available in large produc- 
tion equipment is made available in 
the laboratory by the new counter- 
rotating mixer offered by the Brook- 
field Engineering Laboratories. By 
using two motors driving two con 
centric oppositely rotating shafts, 
propeller equipped, the new mixe) 
produces an annular rather than a 
circular flow. Thus all materials, in- 
cluding the heavier particles are rap 
idly drawn into the propellers where 
they must pass through the shearing 
zone. ‘There is practically no cavita 
tion, it is stated, no centrifugal ef 
fect and the liquid remains essen 
tially constant, allowing the use of 
nearly filled containers. The mixer, 
it is added, allows relative speeds 
from approximately 200 to 12,000 
rpm. and provides a continuously 
variable speed control through a 
general radio variac which is 
mounted together with an on-off 
switch on the support base stand. 


Contamination Protection 


In processes which must be pro 
tected from contamination or which 
require Maximum corrosion resist- 
ance, Pyrex, Vycor and Multiform 
tubing, vessels, cylinders etc. will be 
found to be most useful according 
to the Corning Glass Works. The 
glass is said to withstand tempera- 
tures of 900 deg. C for long periods 
and the tubing can be made for 
use with pressures to 600 psi. A well 
illustrated bulletin describes the 
glass equipment. 


Giant Size Tube Filler 


A completely new fully automatic 
filling, closing and sealing machine 
for giant size collapsible tubes has 
been announced by the F. J]. Stokes 
Machine Co. It is designed to han 
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said to have a production rate of 15 
to 30 tubes per minute with only 
one operator necessary. ‘Tubes from 
2 in. diameter by 10 in. long may 
be filled accurately, closed with two 





New Model 79 Tube Fille 


neat tight folds and sealed with any 
of several types of closures, it is 
stated. Full details of the new ma- 
chine will be furnished on request. 


Beautifying Dirty Brick Siding 


For restoring and beautifying 
dirty, beaten insulated 
brick siding, Asphalt-Seal, a water- 
proof painting and 
weatherproofing is offered by the 
Dewater Manufacturing Corp. It is 
claimed to stop bleeding and crum- 


weather 


finish for 


bling, leaving a colorful waterproof 
finish. 


Pumps for Volatile Liquids* 


Extremely viscous liquids up to 
100,000 SSU are said to be success- 
fully pumped with the new sliding 
vane type of rotary pumps manufac- 
tured by the Blackmer Pump Co. 


dle liquid materials only and _ is 


Vanes, it is stated, are positively 
actuated by push rods through the 
rotor and shaft. Volatile liquids can 
be pumped more efficiently and at 
higher lifts with the new sliding 
vane type, it is claimed. The sliding 
vanes which are said to be self ad- 
justing for wear may be replaced 
without disturbing the piping o1 
drive and may be furnished in a 
sound deadening nonmetallic ma- 
terial in most instances. 


Glass Pipe Coupling 


A new threaded metal coupling 
for use with Pyrex glass pipe lines 
is offered by the Fischer & Porte1 
Co. The new coupling, it is pointed 
out, simplifies the installation of 
glass piping by replacing three bolt 
triangular metal flanges. With the 
new coupling the use of wrenches is 
necessary and_ perfect 
alignment, it is stated, is assured 
and the danger of breakage due to 
uneven take-up is eliminated. Metal 
couplings are available in sizes 4 
in., 4 in., 34in., and 1 in. for mak- 
ing glass to glass or glass to metal 


no longei 


connections. 


Removal of Unwanted Moisture 


License to manufacture dehu- 
midifying and air conditioning 
equipment under the series of pat- 
ents of the Research Corp. covering 
the removal of moisture from air or 
other gases by the use of a hygro- 
scopic liquid has been awarded to 
the Niagara Blower Co. Air is dehu- 
midified by contact with a liquid 
spray which absorbs the moisture 
from the air stream passing through 
the equipment. The dehumidifying 
liquid as it is diluted by airborne 
moisture is automatically re-concen- 
trated in apparatus which evapo: 
rates the moisture and discharges it 
outdoors. This provides a continu- 
ous process which promises much 
improvement in the making and 
handling of many products and ma- 
terials that pick up unwanted mois- 
ture. 


Shrinker for Caps or Bands 


A shrinker for caps or bands on 
bottles and jars is offered by the 
Miskella Infra Red Co. Full infor- 
mation will be furnished on _ re- 
quest. 
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New Products and Developments 


Mail Order Instruction 


\ mail order business corres- 
pondence course consisting of 25 
lessons is offered by Mail Business 
Associates Inc. The course was com- 
piled by John Moran, a mail order 


spec ialist. 


Pennyroyal Oil Imitation 


The development of a scientific 
replacement for pennyroyal oil 
which is said to combine all of the 
essential characteristics of the natu- 
ral oil is announced by Magnus, 
Mabee & Reynard Inc. 


Checking Screw Cap Tightness 


For the application of screw caps 
at precise degrees of tightness the 
Spring Torque Teste has been de 
veloped by the Owens-Illinois Glass 
Co., Toledo, Ohio. The unit is said 
to provide quantitative testing of 
closure tightness on jars or bottles 
taken from the packing lines. ‘Two 
models are available. 


Catechol for Perfumery 


The uses, chemistry and proper 
ties of catechol, including informa- 
tion on its uses in pharm: iceutical 
products and prefumery are given 
in a special bulletin by the manu- 
facturers Chemical Division, Kop 
pers Co, Inc. 


Trade Literature 


1 skelton catalog of 16 pages cov 
ers the endeavor of the C. E. Isling 
Corp., Flushing, N.Y. from 1908 to 
1948. The line of aromatic chemi 
cals, isolaromes, truodors, etc. of 
fered by the company is given. The 
company’s research laboratory serv- 
ice on disinfectants, germicides and 
liquid soaps is available to custom- 
ers. Flower essences, absolutes, spe 
cialties, and special compounds are 
adequately described. A copy may 
be had for the asking. 


1 Guidepost to Applications of 
Cosmetic Raw Materials is the title 
of an interesting and attractive 
booklet published by Van Dyk & 
Co., Inc., Belleville 9, N.J., manu- 
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facturers of perfumery and cosmetic 
raw material. The booklet opens 
with a description of the chemical 
nature of a number of Van Dyk cos- 
metic raw materials. Following this, 
under the heading of ‘ ‘Applic: ition 
Suggestions,” recommendations are 
given as to the specific cosmetic in 
which each material may be used, 
and in what percentage. Suggestions 
are likewise made as to appropriate 
type of perfume for each cosmetic. 
Cosmetic technicians should find 
this booklet of value in formulating 
new products and re-formulating 
existing ones. Copies are obtainable 
upon request. 


Gift wrap and merchandising 
ideas for all holidays and seasons 
are given in the new 20 page catalog 
of ‘Taflel Bros. Inc. 


How to do Business with the 
Quartermaster Corps, Department 
of Defense, U.S. Army is a 16 page 
booklet listing what the corps buys 
and where it ‘buys it and gener ully 
how to sell to the corps. It will be 
sent on request by the New York 
Quartermasters Purchasing office, 
111 E. 16 St. New York; the Chicago 
office, 1819 West Pershing Road, 
Chicago, Ill. or the Pacific Coast 
branch, Oakland Army Base, Oak- 
land, Cal. 


The Forty Plus Club of New 
York Inc. 250 W. 57th St., New 
York, 19, N.Y. a cooperative associa- 
tion for executive placement has is- 
sued a leaflet describing its services. 
No fee is charged the employer or 
the member who secures his posi- 
tion through its facilities it is em- 
phasized. 


Wholesaling information is given 
in detail in a 230 page book 
“Wholesaling in Our American 
Economy” which has been pub- 
lished by the National Association 
of Wholesalers, 708 Ring Bldg., 
Washington, D.C. Copies have been 
supplied to all members of the as- 
sociation and others interested may 
purchase a copy for one dollar. 


Television as an advertising me- 
dium is covered in a publication 
just issued by the government giv- 
ing mz ~~ ting areas, television sta- 
tions etc. Copies may be had for 60 
cents from the Supt. of Documents, 


Govt. Printing Office, Washington, 
25, D.C. 


The Variety Merchandise Direc- 
tory, a 555 page volume listing 13,- 
000 business organizations includ- 
ing store lists of 12,000 variety 
chains and 2000 independents and 
other relevant data on the variety 
store market has been published by 
Variety Merchandiser, 79 Madison 
\ve., New York, 16, N.Y. 


Book Review 


He GivAupAN INpDEX. Specifica- 
tions of Synthetics and Isolates for 
Perfumery. First Edition. Givau- 
dan-Delawanna Inc., New York, 
N.Y. Cloth covers, 378 pages. 1949. 
Price $5. 


Just as the known data on essen- 
tial oils has been critically examined 
and made available to industry in 
various standard works in the same 
way this useful work affords for the 
first time in a single volume specifi- 
cations of synthetics, essential oil iso- 
lates and derivatives used for their 
odor value. It is a fitting contribu- 
tion by Givaudan-Delawanna Inc. 
to the perfumery and its closely al- 
lied industries, on the occasion of 
the celebration of its fiftieth anni- 
versary abroad and its twenty-fifth 
anniversary in the United States. 

In the preparation of the work 
thousands of analytical records had 
to be examined. Limits reported in 
the literature had to be hought out 
and critically compared with find- 
ings in the Givaudan laboratories; 
and countless new tests had to be 
studied. This called for the coop- 
eration of research chemists and 
perfumers in all parts of the world. 
‘The inspiration for the work and its 
evolution into its finished form is 
tied up with the history of the com- 
pany which is told in a brief but in- 
teresting way in the foreword. Ap- 
pendices add to the convenience 
and value of the work. These in- 
clude: Analytical Procedures, Alco- 
holometric Table, Standard Con- 
tainers for Givaudan Chemicals, 
Odor Classification of Aromatic 
Chemicals and Trade Marks. In ad- 
dition there are indices of French, 
German and Spanish names and of 
specifications. 
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Some of our products... | 


NEROLI PETALES 
ORIGANUM 
ROSEMARY 

SAGE (Salvia Cypria) 


SAGE (Salvia Officinalis) 


SS ee 


THYME RED 


— 


ZDRAVETZ 


SWEET ALMOND 


a a 


All now offered at extremely attractive prices 
Quality always remains as high as it can possibly be } 
. 






LANITIS BROS. CO. LTD. 


Telegraphic address: ““LANITISOIL,” Limassol 


LIMASSOL————————_CY PRUS 
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[HE COUNTRY apparently is 
not happy about the actions of 
their congressmen in the recently 
fantastically prolonged session. It 
took them four months beyond the 
usual deadline to enact the bulk of 
the legislation authorizing the ap- 
propriations which total $50,000,- 
000,000 for fiscal year 1949-1950. 
The total of all outlay for the year, 
including private industry, business 
and services, as well as of the state 
and local governments, and the fed- 
eral government roughly total $250,- 
000,000,000. The military prepared- 
ness, the foreign aid, and the ECA 
programs were so poised that the 
moment the president signed the 
acts the various agencies were ready 
to give the green light to many in- 
dustrial groups in various parts of 
the country, which units already had 
their orders and contracts, subject 
solely to formal confirmation. 


GOVERNMENT ORDERS OF 
$25 BILLION 


It is estimated these orders alone 
will turn loose a flood of something 
like $25,000,000,000 in all sections 
of the country. Under normal cir- 
cumstances this life-bringing flood 
of government funds should have a 
great vitalizing effect upon the 
whole nation quickly, and should 
vivify the Holiday trade. The fly in 
the ointment is the steel strike. 


LARGER SPEARMINT AND 
PEPPERMINT YIELDS 


Department of Commerce Do- 
mestic Drugs, Chemicals and Essen- 
tial Oils Section reports that the 
prospect for spearmint was much 
more encouraging than it was the 
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month before. Earlier in the season 
it was feared that storms, rains, and 
other untoward conditions in Michi- 
gan and Indiana would materially 
reduce the crop. The September im- 
provement is reflected in a 9 per 
cent increase in the expected yield; 
and it is further reported the Octo- 
ber report will show still more im- 
provement. What has been reported 
about the spearmint prospects is 
also reported to be true of the pep- 
permint crops in Oregon and Wash- 
ington. 


ESSENTIAL OIL EXPANSION 
IN GUATEMALA 


Senor Franz J. Ippisch, manager 
of the official control association for 
essential oils in Guatemala has re- 
cently spent some time in Washing- 
ton among government officials in 
behalf of the interests of his people. 
He apparently was particularly in- 
terested in the various problems 
that beset the Guatemalans and 
which are paralleled in this coun- 
try. He investigated improved pro- 
duction methods, based on mechan- 
ized farming machinery, modern ir- 
rigation systems, and other modern 
agricultural and processing meth- 
ods. The association is establishing 
large, modern, centralized process- 
ing plants, and is encouraging the 
farmers to grow other plants and 
grasses to produce essential oils as 
well as Citronella and Lemongrass. 
Julian W. Lyon and Harold A Soth- 
ern have been named exclusive sales 
agents for the association in New 
York. In 1948 the Growers sent 852,- 
861 pounds of essential oils to the 
United States, valued at $850,000. 
These shipments constituted 97 per 
cent of the entire volume of oils 
made in Guatemala. During the 
first quarter of this year essential oil 
shipments amounted approximately 
to 250,000 pounds. It is expected the 


total shipments for 1949 will exceed 
1,000,000 pounds. 


MUCH MORE BOIS DE ROSE 
TO U.S. 


From Brazil came word that Bois 
de Rose was exported to the United 
States during the second quarter of 
1949 to the value of $561,075, which 
is in decided contrast to the ship- 
ments last year during the similar 
period which totalled only 9,677. It 
is said that the principal distiller of 
the essential oil froze the market 
last year, holding his product for 
better prices. From Brazil also came 
word through the consumer’s mer- 
chandise branch of the department 
of commerce that declared exports 
of balsam of Copa Iba during the 
second quarter this year were valued 
at $8,370, against $8,540 last year. 

The United Kingdom sent us 
during this year natural essential 
oils in three shipments amounting 
to 78,467 pounds, 140,067 pounds 
and 230,728 pounds. France sent us 
from the Marseille Consular District 
during August essential oils valued 
at $31,835. The shipment consisted 
of Lavender, Geranium, Clove oil 
of Madagascar, Iris Concrete, 
Guinea Orange oil, and Lavendin. 
Under the new commercial agree- 
ment between France and Italy the 
former sent 200 metric tons gum 
Arabic; Alginates; and other prod- 
ucts to a total value of 25 million 
French francs. By the terms of the 
agreement the French will export to 
Italy a total of essential oils worth 
200,000,000 French francs, and Italy 
will send to France products valued 
at 250,000,000 French francs. 


THE BULGARIAN 
ROSE CROP 


From Sofia in Bulgaria comes the 
report that the rose crop is average, 
but that frequent rains increased 
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the quantity and the quality of the 
rose oil, 

Parts of India are just recovering 
from a year’s almost complete 
drought, which affected the various 
crops devoted to essential oil pro- 
duction. The synthesis of essential 
oils was one of the three new re 
search projects approved at the 
meeting of the scientific and indus- 
trial council at its meeting recently 
in New Delhi, according to the 
American Embassy in India. From 
Malaya the Department of Com- 
merce received a report that a small 
quantity of black pepper and white 
pepper had been exported to the 
United States. The Philippine Re- 
public sends word that under pres- 
ent circumstances it does not pro- 
duce the essential oils which it sup 
plied before the war, Le., ylang 
ylang, citronella, and vetiver. Un- 
der present circumstances the Fili 
pinos have difficulty in competing 
with other areas, especially with 
Madagascar. Another country in the 
Pacific, Japan, has announced it is 
in the market for copra, the lot 
needed being not less than 5,000 
tons. Japan also has reported dur- 
ing 1948 it transformed 11,600,000 
pounds of raw seaweed int 1,500,000 
pounds of agar; the estimated crop 
in 1949 is expected to be 12,500,000 
pounds raw seaweed which is ex- 
pected to produce 3,000,000 pounds 
agar. Indo-China’s ten year plan fo1 
agricultural development includes 
considerable expenditures on pep 
per. 


THREE TRADE FAIRS IN U.S, 
PLANNED 


Elaborate plans are being hatched 
by the office of International Trade, 
of the Department of Commerce in 
Washington, to hold International 
‘Trade Fairs next year in Chicago, 
Detroit, and Atlantic City. The 
plan is to hold the first show in Chi- 
cago, for two weeks beginning Aug- 
ust 7. Over 500,000 square feet of 
space will be set aside for foreign 
exhibitors. The facilities of the Chi- 
cago Navy Pier, the Coliseum, and 
the International Amphitheater will 
be utilized. ECA will drum up the 
participants from abroad. 

The Detroit Fair will be held for 
two weeks in October, at the Michi 
gan state fair grounds, which has 
over 500,000 square feet of covered 
exhibition space, and 200,000 square 
fet of outside space. 

The Atlantic City fair is to start 
November 20, next year, and con 
tinue for two weeks. It will be ad 
ministered by the Atlantic City In- 
ternational Trade Fair Commission, 
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which also has at its disposal over 
500,000 square feet of display space. 

The Commerce Department peo- 
ple say the International Trade 
Fairs will follow the general pattern 
of the Fairs held for many years in 
Europe. 

The Commerce Department 
Group in charge includes assistant 
secretary of commerce Thomas C. 
Blaisdell, Jr.; acting OIT director 
Loring K. Macy; Director of com- 
merciz al intelligence Emil E. Schnell- 


bacher; and Jacque s Kunstnaar and 
Walter Haidar. 


CLOVE OIL PRODUCTION 
DROPS 


In the African area, Reunion Is- 
land reports the export of 8,479 
kilograms of geranium; 53,100 kilo- 
grams vetiver; and 150 kilograms 
ylang ylang. The T anganyika Ter- 
ritor reports the export of cin- 
chona bark, Colombo root, papaa, 
and gum Arabic. The Zanzibar clove 
distillers reported a sharp drop in 
production owing to a lack of raw 
materials. The total exports were 
46,211 pounds, of which none came 
to the United States. 

On November 16 the wage-hour 
administrator in Washington will 
hold a hearing to consider an in- 
crease in the minimum wages to be 
paid to those employed in ‘the vari- 
ous branches of the chemical indus- 
tries. Those who wish to make an 
appearance are required to file a 
notice with the administrator. Writ- 
ten statements, in lieu of personal 
appearances, may be filed any time 
prior to the hearing. 


Cosmetics in Separate 
Trademark Classification 


The U.S. Patent Office has de- 
cided to split up Class 6, the trade- 
mark administrative grouping 
which has included drugs and cos- 
metics with chemical preparations 
and soaps. Chemical products will 
be left in Class 6; all medicines and 
pharmaceuticals will go into Class 
18, and all cosmetics and toiletries 
into Class 51. Detergents and soaps, 
now grouped with abrasives and 
polishing materials in Class 4, will 
come under Class 52. 


Toilet Preparations Denied 


ECA Aid 


Poilet preparations, with the ex- 
ception of basic materials, are not 
eligible for financing under the Eu- 
ropean Recovery Program accord- 
ing to an announcement of the Eco- 
nomic Cooperation Administration. 


FDA Approves Declaration by 
Weight of Alpha-Estradiol 


Manufacturers, packers, and dis- 
tributors of estrogenic hormone 
preparations have been notified 
through a policy statement of the 
Food and Drug Administration that 
declaration of alpha-estradiol in 
terms of international units or in 
terms of international units of es- 
trone activity is misleading, and 
that a declaration in terms of weight 
is considered appropriate. 


Amendments to Trade Mark 


Law Being Opposed 


Representatives from the Toilet 
Goods Assn., the National Assn. of 
Manufactures and the American 
Bar Association attended an one 
day meeting in Washington Nov. | 

called by the Coordinating Com- 
mittee of the U.S. Trade Mark Assn. 
to discuss proposed amendments to 
the Lanham ‘Trade Mark Act, 
which, it is understood, would re- 
strict the monopoly of trade mark 
owners. Amendments will probably 
be offered at the next session of Con- 
gress. The amendments proposed 
are opposed on several grounds by 
the Bar Assn. and other groups. 


Drug Manufacturing one of 
Least Concentrated Industries 


According to a report from the 
Federal Trade Commission, drug 
manufacturing is one of the least 
concentrated of American indus- 
tries. Based on the percentage total 
assets controlled by a single com- 
pany, the drugs and medicines in- 
dustry was last in a list of 25 indus- 
tries, with only 8.4 per cent con- 
trolled by one concern. Sterling 
Drug Inc., and American Home 
Products Co. each control about 8 
per cent of the productive facilities 
of the drug industry, according to 
the FTC. 


FTC Right to Attempt to Cancel 
Trade Marks Limited 


The jurisdiction of the Federal 
Trade Commission to apply for 
cancellation of any registered trade 
mark extends only to trade marks 
originally registered under the Lan- 
ham Act of 1946 and not to trade 
marks originally registered under 
the Act of 1905 or to trade marks re- 
published under Sec. 12c of the Lan- 
ham Act according to the decision 
of the Patent Office in Cancellation 
No. 5,418 Federal Trade Commis- 
sion v Elder Mfg. Co. handed down 
October 19. 
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COSMETICS and PHARMACEUTICALS... 


Manufacturers of pharmaceuticals, essential oils and cos- 


metics have long recognized the value of standardizing on 


Heyden fine chemicals for formulation and synthesis . . for here, 
at ONE reliable source of supply, is assurance of quality, uni- 
formity and sales appeal in the finished product. 


Aeyden BENZALDEHYDE 


...of the highest purity (F.F.C.) for the production of es- 
sential oils. 


| Aeyde BENZYL CHLORIDE 


.-.a valuable intermediate in the manufacture of aromatic 
compounds used in perfumes. 


Aeyden PARASEPTS (Parahydroxybenzoates) 


.-.- efficient preservatives for cosmetics and pharmaceutical 
products. e ° ° 


Manufacturers of quality medicinals will also be interested in 
Heyden Glycerophosphates, Benzoates, Medicinal Creosotes 
and Guaiacols, Bromides and Salicylates. 

e . . 


Samples and detailed information will be forwarded promptly 
upon request on company letterhead. 





Benzaldehyde- Benzoates- Benzoic Acid- Benzy! Chioride- Bromides 
Chlorinated Aromatics - Chlorobenzenes - Creosotes - Formates 
Formaldehyde - FormicAcid - Glycerophosphates - Guaiacols 
Hexamethylenetetramine - M.D. A. (Methylene Disalicylic Acid) 


qe a a 


393 SEVENTH AVENUE, NEW YORK 1, N. Y. Pentaerythritols + Salicylates - Salicylic Acid + Streptomycin 
Ue ee a UNRULY 


Paraformaldehyde + Parahydroxybenzoates + Penicillin 
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MF of beauty is fragrance 


A truly distinctive perfume does more than provide 

a delightful fragrance. It creates a mood, an atmosphere in which 
a woman’s appeal is quickened, heightened, intensified. 

It lends, in fact, a new and exciting dimension to her beauty. 
This is why the development of distinctive perfumes 


calls for perfection of materials. Among the many Givaudan products that 


give inspiration to the imaginative perfumer is 


WpOpOnaX Ll 


Few among fixatives in the history of perfumery have won such 

acclaim as Opoponax L. G... Warm and penetrating, it simultaneously 

imparts a subtle animal suggestion with a sweet undertone. For Orientals, chypres and 
ambers, Opoponax L. G. is a remarkable base; for floral 

and lighter notes. an excellent fixative, adding a 


background of refinement when used in small proportions. 


Greater Distinction through 
ivaudan-| )elawanna, 
Inc. 


330 West 42nd Street, New York 18, N. Y. 


Branches: Philadelphia « Boston + Cincinnati « Detroit « Chicago + Seattle « Los Angeles - Montreal » Toronto 





FLOWER OILS 


Renowned throughout the world for 


STRENGTH. PERMANENCE and STABILITY 


‘The Names, “REIGATE” and “TEMPLAR,” and the CASTLE DEVICE are the Registered “TRADE MARKS ol 








American Medical Assn. may 
Approve Many Cosmetics 


Five more cosmetic firms have re- 
ceived the approval of the Commit- 
tee on Cosmetics of the American 
Medical Association and have been 
granted the seal of acceptance on 42 
products put out by them. They 
are: Pepsodent Div., Lever Bros. 
Co., Marcelle Cosmetics, Marjorie 
Bell Co., Wright & Lawrence Inc. 
and McKesson & Robbins Inc. Well 
over 300 more cosmetics are now be 
ing considered for approval. 


Self Service for Drug Stores 
to Combat Super Markets 


A new self service drug store unit 
designed to combat super market 
grocery competition has been an 
nounced by the New York State 
Pharmaceutical Assn. The fixture 
contains a wide variety of standard 
brands of cosmetics and _ toiletries 
and some drugs. There are 6,800 
store members in the association. 


Home Wave Sales Promoting 
Business of Professionals 


The promotion of home wave 
kits has made so many more women 
conscious of the advantages of hav 
ing a permanent wave that the de- 
sire for them has been reflected in a 
total increase of business for the 
professional hair wavers, according 
to the Beauty and Barber Supply 
Section of the U.S. Dept. of Com 
merce. At the suggestion of Jacob 
Reck, executive vice president ol 
the NBBMA, arrangements have 
been made with various regional of 
fices of the Dept. of Commerce to 
visit the outstanding trade shows to 
obtain first hand information re 
garding conditions in the industry. 
The report submitted after a visit to 
trade show of the Beauty & Barbe 
Supply Institute September 12-15 
by the Chicago Regional Office of 
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the Dept. of Commerce gave as rea- 
sons for the increased business of 
professional permanent hair wav- 
ers the following: 

Many women who __ provided 
themselves with a permanant wave 
for the first time with a home kit 
liked it but the work involved led 
them to obtain a professional wave 
the next time a wave was wanted. A 
reduction in the cost of professional 
wave charges has resulted in ex 
panding the market also. Hitherto 
the professional hair wavers have 
been antagonistic to the home wave 
manufacturers. Now the situation 
has been reversed. 


Effect of Devaluation of France 
on Imports and Exports 


No change in prices of French per- 
fumes in the United States is antici- 
pated for quite some time according 
to Benson Storfer, president of Par- 
fums Corday Inc., Paris and New 
York, who has returned from a trip 
to Paris where he studied the effect 
of devaluation of the French franc 
on the French exporters and the 
perfumery industry in particular. 

From the standpoint of the French 
perfume industry those who sold ex- 
port in dollars will reap a profit of 
about 28 per cent on exchange made 
for all outstanding accounts receiv- 
able. Replacement costs on new ma- 
terials coming into France where 
purchases are in dollars have in- 
creased about 10% Wages in France 
will be increased about 10 per cent. 

\s it affects the United States most 
houses importing French perfume 
have about six months stock at least 
at the old franc-dollar basis. Those 
with low inventories can gain only 
about 6% on their selling prices to 
the retailer which when averaged 
out with stocks on hand is less than 
6 per cent. If and when all stocks are 
exhausted the new price increases 
by French houses will nearly ap- 
proximate the old landed costs. 





What Fragrance Foundation Has 
Done is Explained—New Officers 


What the Fragrance Foundation 
has accomplished during the past 
four months was explained by the 
Coordinator, Mrs. Miriam Gibson 
French at the October 17 meeting. 
She reported that information on 
fragrance products has gone to the 
public through the press, stores and 
women’s clubs. Serving as an infor- 
mation bureau, the organization 
also keeps its members informed of 
activities and opportunities in the 
field, she said. 

Norman Dahl spoke on the ad- 
vantages of membership to manu- 
facturers, suppliers of raw materials 
and publications, and urged indus- 
try wide support. 

Officers elected at the meeting are: 
J. S. Wiedhopf, Parfums Ciro, Inc., 
president; Oscar Kolin, Helena Ru- 
binstein, Inc., vice-president; A. L. 
van Ameringen, van Ameringen- 
Haebler, Inc., secretary; and Samuel 
Rubin, Faberge Inc., treasurer. Ex- 
officio of the foundation are C. A. 
Pennock, and S. L. Mayham of the 
T.G.A. 

New directors of the organization 
are: Jean Despres, Pierre Harang, 
and J. I. Poses, who will serve for a 
three year term; H. Gregory 
Thomas, Paul B. Russell, and Frazer 
V. Sinclair, who will serve for a two 
year term, and Carl W. Gardiner 
and H. L. Brooks, who will serve for 
a one year term. 


Beauty Shop on Wheels for 
Touring Rural Areas 


A beauty shop on wheels was ex- 
hibited at the trailer show of the 
Trailer Coach Manufacturers Assn. 
in Washington Nov. 14. It was a 
commercial type beauty salon 
trailer designed to reach women in 
the rural areas desiring beauty shop 
service. 
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Albert Verley Inc. Extends 
Facilities in Europe 


David A. Bennett, president of 
Albert Verley & Co., Inc. has just 


announced that a contractual agree- 
ment has been concluded with Dr. 
Albert Verley and Etablissements 
Albert Verley Isle St. Denis, France 


David A. Bennett 


which provides for the expansion ol 
the facilities of the American com- 
pany into continental Europe. 

By the terms of the agreement the 
American company will organize a 
new corporation to be known as Al- 
bert Verley International with prin- 
cipal offices in Paris, France. Dr. Al- 
bert Verley will participate in this 
new organization and will actively 
serve as its technical director. 

Albert Verley — International, 
Paris, France will provide the out- 
let thru which the American com- 
pany can serve its clients all over 
the world but for the time being it 
will concentrate its activities to the 
continent as well as the South 
American countries. 

Chis new corporation will func 
tion in close cooperation and col 
laboration with Dr. Albert Verley 
and his operation at Isle Denis 
and arrangements have been made 
to have the many popular American 
compounds and ee ae fabri- 
cated by the staff at Isle St. Denis 
under the personal care and super- 
vision of Dr. Albert Verley and his 
son, Yves Verley. This arrangement 
will provide prompt shipments to 
any part of the world, either from 
France or America at will, and in a 
manner to more nearly meet any ex 
isting or future international mone- 
tary situation. With this important 
step the principals feel that then 
clients the world over will welcome 
the new unity of the name and the 
interests of the entire Verley organ- 
ization and that the combined ef- 
forts and facilities will result in an 
international service at the disposal 
of their customers. 

Mr. Bennett states that Albert 
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Verley International Paris, France 
will also function as the purchasing 
agency for the American company 
of all the natural absolute flower 
oils of France and its colonies and, 
in effect, will be the direct liaison 
for the American company with 
Grasse and the source of supply of 
French colonies. 

Formal announcements of the 
formation of Albert Verley Interna- 
tional will be released as early as 
practicable as well as a list of its of- 
ficers and director generale. 

Meanwhile, Dr. Albert Verley 
and his son Yves send most cordial 
regards to their host of American 
friends. Dr. Verley was found in ex- 
cellent health _ daily activity at 
his plant at Isle Denis conduct- 
ing his research a development of 
new products, several of which are 
nearing perfection and shall be of- 
fered to the industry during the 
course of the next few months, si- 
multaneously with a planned visit 
to the United States. 

It might be noted that with the 
recent monetary situation undergo- 
ing world-wide adjustments, and 
the Washington administration’s 
announced policies affecting inter- 
national trade relationships, where- 
by they encourage American busi- 
ness to help Europe ans and other 
forei ign countr ies to deve lop and in- 
crease trade and commerce with this 
country that this type of operation 
initiated by the Albert Verley Co. is 
an early example, perhaps one of the 
first to our knowledge, of an Ameri- 


(gsr « 


can company transferring a poten- 
tially significant portion of what is 
definitely American industry to for- 
eign soil—in this case France—since 
recent monetary upsets and the new 
American trade policies have been 
enunciated. 


Cosmetic Course Planned by 
Institute of Arts & Sciences 


The New York State Institute of 
\pplied Arts and Sciences, 300 Pear! 
Brooklyn, 1, N.Y. is planning to 
inaugurate a course in cosmetics be- 
ginning with the next semester. The 
course will include lectures and lab- 
oratory work involving the prepara- 
tion of simple cosmetics and will be 
given to students with a limited 
knowledge of chemistry and _ tech- 
nology who are interested in obtain- 


ing a general survey of the field. 


Half of Cosmetic Sales in U. 
Made in Five States 


The Bureau of Advertising of the 
American Newspaper Publishers 
Assn. which recently completed a 
sales analysis showed that one-half 
of all cosmetic sales in the United 
States are made in New York. III- 
nois, California, Michigan and 
Pennsylvania. By projection of the 
excise tax data wide variations in 
cosmetic consumption are shown. In 
one state women over 15 years of 
age spend $18.20 for cosmetics pe 
year and in another state they spend 
$2.88 per year. 


Yves Verley, director general of Etablissements Albert Verley, Isle St. Denis, Paris; E. J. 


Strobl, executive vice-president, 


Albert Verley & Co.; Dr. 


ilbert Verley and Maximo 


Kuderli, exclusive representative of Albert Verley & Co. in Argentina, in Paris, France. 
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i i f 
a MARYLAND GLASS is mighty proud of the | 


attractive designs in its current line of stock bottles ond! \ 
jars. When you see samples, you will say they are 


=, good to look at... and when you put MARYLAND 


| nur] GLASS bottles on your production line, you will appreciate 
the fact that long experience, constant research, careful 
production and inspection methods give you a product 

that is strong, crystal clear. By skillful handling of 

cap and label, you can take a MARYLAND GLASS 

STOCK design and develop it into a PERSONALIZED 


sales aid for your products. 


IMMEDIATE SHIPMENT 
(including caps if desired—) 
COMPLETE RANGE OF SIZES 


SEND FOR SAMPLES 


MARYLAND GLASS CORPORATION—BALTIMORE, 30 





TOMBAREL PRODUCTS CORPORATION 


Natural and Aromatic 
Materials 


PERFUMES 
SOAPS 
COSMETICS 


Sole Distributors 


for TOMBAREL IF'RERES, GRASSE 


Absolute Supreme Flower Essence 
Surfine Essential Oils 


Resinoids 


PRODUCTS CORPORATION 
12 East 22nd Street ° New York 10 
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Fifty Expert Perfumers Not In 
Accord on Odor Classification 


Che difficulty of creating a work- 
able system for the classification of 
odors was emphasized in a striking 
manner at the October meeting ol 
the American Society of Perfumers, 
New York, after Dr. Paul G. Lauffer, 
chief chemist of the George W. Luft 
Co. presented a carefully considered 
paper on the “Description and Clas- 
sification of Odors.” 

In his address Dr. Lauffer re- 
viewed the work that has been done 
in the past to classify odors; and at 
its conclusion he submitted a sim- 
pler classification of his own to serve 
to increase the significance and use 
fulness of odo1 reports in literature, 
especially for chemists. 

Ihe paper stimulated a lively dis- 
cussion and as there were about 50 
trained perfumers of known ability, 
a practical test was made. Just prior 
to Dr. Lauffer’s address, Bernard 
Polak submitted small vials contain 
ing samples of two new specialties 
oflered by his company to each one 
present together with a sheet ol 
paper on which relevant questions 
as to the odor characteristics were 
asked. The bottles were marked A 
and B. The questionnaires were 
filled out and at the conclusion ol 
Dr. Lauffer’s address the answers to 
some of the questions were com- 
pared, While as expected from ex- 
pert perfumers there was a fairly 
substantial unanimity of opinion as 
to the nature of the odors, the dil- 
ferences were sufficiently marked as 
to cast doubt on the ability of any 
system to mean the same thing to all 

to chemists and laymen as well as 
perfumers. 

Among the speakers were A. L. 
van Ameringen, Basil Pegushin, 
Stephen Capkovitz, William Barlow 
Ph. Chaleyer and Mrs. M.G. French. 


Trends of °20’s Shown 
in °50 Fashions and Cosmetics 


The trends of the 1920's are now 
being adapted in the latest fashions 
and in cosmetics, according to Miss 
Helen Van Slyke of Glamour maga 
zine who spoke at the October meet 
ing of the Fashion Group Inc. In 
the past few years, there has been a 
trend to the natural effect, whereas 
now women are being urged to use 
more make-up. 

Lipstick and nail enamel shades 
are becoming brighter, and trom 
the viewpoint of fashion, the shape 
of the mouth will take a turn to 
ward the smaller, rather straight 
line, with a slight cupid’s bow in 
dentation on the upper lip. 

Eye make-up is slowly coming in 
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to its own, although its use is still 
limited in comparison to the accept- 
ance ol lipstick. 

Due to the short hair styles, which 
seem to be here to stay, make-up 
will also be stressed for use on the 
nape of the neck, a rediscovered 
portion of the anatomy, now ex- 
posed. 


Fair Trade Council Meeting 
in New York Nov. 16 and 17 

“Fair Trade—Weapon Against 
Monopoly” will be the theme of a 
two day meeting of the American 
Fair Trade Council at the Waldorf 
\storia Hotel, New York, N.Y. Nov. 
16 and 17. Sen. Millard Tydings 
will be one of the speakers. 


Dr. Emil G. Klarmann Honored 
on 25th Anniversary by Associates 

Dr. Emil G. Klarmann, chief 
chemist and vice president in 
charge of research of Lehn & Fink, 
Inc., Bloomfield, N.J., and forme: 
president of the Society of Cos 
metic Chemists the guest ol 
honor at a banquet in the Marl- 
Inn, Montclair, on the 
anniversary of his 25th year with 
the company. 

Laboratory colleagues and othe 


was 


borough 


associates presented a collection of 
recordings. A surrealist 
crayon portrait executed as a joke 
by Dr. V. A. Shternov was presented 
by Dr. M. A. Dittmar to Dr. Klar- 
mann. Lhe surrealist caricature pon 
trait of Dr. Klarmann which is 
shown in the accompanying photo- 


classic al 


graph, depicts a thermometer con 
ventionally dressed with green sus- 
penders furling against a mottled 
background. With sheafs of paper 
licked by red flames it also shows an 
airplane going, a microphone and 
the airplane returning. It depicts in 
a deliberately joking manner the 
busy career of one of the industry's 
foremost research chemists. 

Dr. Klarmann is a member of the 
American Chemical Society, the 
American Institute of Chemists, the 
\merican Institute of Chemical 
Engineers, the American Associa- 
tion for the Advancement of Sci- 
ence, the Society of American Bac- 
teriologists and the American Pub- 
lic Health Association. For the last 
15 years he has been listed in Ameri- 
can Men of Science. He is well 
known to the readers of the Ameri- 
can Perfumer for his scientific arti- 
cles. 

He is also the author of numerous 
papers and patents in the fields of 
antiseptics and germicides. The 
smiling lady in the picture is Mrs. 
Klarmann. 


Vinton Hall Delivers Address 
at Meeting of SCC 

Vinton Hall, vice-president of 
the Maxim Advertising Agency, de 
livers an address on ““What the Cos- 
metic Chemist Should Know About 
\dvertising,” at the meeting of the 
Chicago Chapter of the Society of 
Cosmetic Chemists. The meeting, 
which was held as usual at Henrici’s 


Restaurant, took place on Tuesday, 
Nov. 8. 





Presentation of Surrealist caricature portrait of himself to Dr. E. G. Klarmann by 


Dr. M 


1 


Dittmar 
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British SCC Inspects 
PATRA Testing Service 


A representative party of mem- 
bers of the Society of Cosmetic 
Chemists of Great Britain recently 
visited the Leatherhead Labora- 
tories of the Printing, Packaging 
and Allied Trades Research Asso- 
ciation, where they were received 
by Dr. G. L. Riddell, Director ol 
Research. 

Particular interest was shown in 
the impressively up-to-date package 
testing service, which comprehen- 
sively embraces the testing of pack- 
aging raw materials and containers, 
as well as the testing for breakage 
etc. in the finished packs. Some time 
was spent in the mycological de- 
partment, where PATRA’s well- 
known microscopist, F. D. Armi- 
tage, F.R.P.S., F.R.MLS., F.L.S., dis 
cussed some interesting aspects ol 
bacterial mould growth and _ pre- 
vention. Exporters of cosmetics to 
intemperate climates could, it was 
felt, make wider use of PATRA’s 
unrivalled testing facilities relating 
to variations in temperature and 
humidity. Each of the two S.C.C. 
parties, conducted respectively by 
J. A. S. Morrison and J. L. Denny, 
at one stage of their visit passec 
through an air-lock into an insu- 
lated chamber, where conditions 
were being rigidly maintained at 
100 degree F. and 90 per cent rela- 
tive humidity. Some of the tobacco 
and table salt packages in_ this 
chamber appeared to stand up to 
these difficult conditions rathei 
more stoutly than the members 
present. 

PATRA is one of the research 
associations which operate unde 
the aegis of the Department of Sci- 
entific and Industrial Research. Its 
income for the important work that 
it undertakes is derived not only 
from a government grant but also 
from the annual subscriptions of 
member firms in the various indus- 
tries that make or use printed ma- 
terial and packages. It was felt by 
many of the S.C.C. visitors that the 
work of PATRA should definitely 
receive further attention from Brit- 
ish manufacturers and exporters of 
perfumes, cosmetics and toilet prep 
arations. 


Lever Bros. Co. Moves 
Headquarters to New York 


Lever Bros. Co. will move _ its 
headquarters from Cambridge, 
Mass., to New York City on Decem- 
ber 1, according to Charles Luck- 
man, president. ‘The company plans 


to erect a new twenty-story office 
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building at Park Ave between 53rd 
and 54th Sts. Other expansion plans 
for the Lever Bros. Co. include 
those for a new 3 million dollar tech- 
nical research laboratory at Edge- 


water, N.]. 


Sterwin Chemicals to Supply 
Vanillin and Other Products 


Sterwin Chemicals Inc. has been 
organized as a subsidiary of Sterling 


P. Val Kolb 


Drug Inc. to supply vanillin, vita- 
mins, flour bleaching and maturing 
agents to process manufacturers as 
well as sanitizing agents in indus- 
try. It will serve primarily the flavor 
and extract, confectionery, pharma- 
ceutical and food industries. P. Val 
Kolb is president of the new com- 


pany which has its offices at 170 Var- 
ick St., New York, N.Y. 


Toilet Goods and Soap Ad- 
vertising Over Million Weekly 


Advertising expenditures for pro- 
moting toiletries and toilet goods 
including soap in the first six 
months of 1949 were $38,897,624 
or about three million dollars less 
than the previous year. These are 
the figures published by Leading 
National Advertisers. 

The biggest single advertiser in 
the United States is Procter & Gam- 
ble Inc. which spent $13,333,811 in 
the first six months of this year. 
General Motors and-General Foods 
were the next largest advertisers and 
then came Lever Bros. Co. which 
spent $7,102,068. Colgate-Palm- 
olive-Peet Co. was next _ an ex- 
penditure of $5,838,239. T. Bab- 
bitt Inc. and ~ ‘fae Co. 
each spent over one million dollars. 
Soap which is listed as a toiletry ac- 
counted for most of the expendi- 
tures. No cosmetic company was 
listed among the advertisers who 
spent over a million dollars in the 
period. 


Spray-A-Wave Co. gets Citation 
for Employing Handicapped 


Because of its commendable pol- 
icy of providing gainful employ- 
ment for physically handicapped 
citizens of Illinois, the Spray-A- 
Wave Co., Chicago, IIl., has received 
a citation from the Illinois State 
Employment Service. pay 4 A-Wave 
is a division of the Lee Pharmacal 
Co., of which Raymond Lee is presi- 
de nt. John Roosevelt is president of 
the Spray-A-Wave Co. The employ- 
ees of the unique Spray- A-Wave 
plant, over 100, are all incapaci- 
tated in some way. 


Anti-Depression Store Promotion 
Brings Results in New York 


Five New York City stores which 
participated in Anti-Depression 
Week, Aug. 22-27 increased retail 
sales 42 per cent by lowering prices 
10 per cent according to the Smaller 
Business Men’s Assn. of New Jersey, 
New York and Connecticut. A high 
percentage drop in the margin of 
profits due to the discount of 10 per 
cent accompanied the increase. 


Canadian Cosmetic Industry 
Shows Healthy Growth 


Toilet preparations valued at 24 
million dollars were produced in 
1948 in Canada by about 100 con- 
cerns, a third of which are affiliated 
with United States companies, ac- 
cording to the Dominion Bureau of 
Statistics. In 1947 the production 
was 22.6 million dollars. The 1948 
figures are estimates which in the 
past have been very accurate. 


Amer. Medical Assn. approves 
Toni Waving Lotion 


The Toni home permanent wav- 
ing lotion and neutralizer has been 
approved by the Committee on Cos- 
metics of the American Medical 
Assn. and the Toni Co, may use the 
committee's official seal of accept- 
ance. 


Government Will Now Supervise 
Relabeling Imported Cosmetics 


Importers who wish to relabel on 
recondition imports of cosmetics 
must do so directly under the super- 
vision of a government employee 
according to an amendment to the 
Food, Drug & Cosmetic Act. The 
importer must pay the salary and 
expenses of the government em- 
ployee. 
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Ira Wilson Heads New 
Officers of NBBMA 


New officers of the National 
Beauty and Barber Manufacturers’ 
\ssn. are: Ira S. Wilson, Halliwell 
Inc., president; J. Edward Dwyer, 
E. Frederics Inc., Ist vice-president; 
Mrs. M. S. Mattson, Beauty Prod- 
ucts, Ltd., 2nd vice-president; Paul 
R. Mulvaney, Vienna Beauty Prod 
ucts, 3rd vice-president; C. “Van” 
Housen, Scolding Locks Corp., 4th 
vice-president; Sheldon R. Odell, 
The Odell Co. Inc., 5th vice-presi 
dent; Arthur S. Posner, Roux Dis- 
tributing Co., secretary; and Harold 
F. Bertrand, Conti Products Corp., 
treasurer. 

New directors appointed are: 
Mark Arend, Arthur M. Arthur, 
Edward J. Breck, Ben F. 
Edgar Chamberlain, G.D. Davis, 
W. H. H. Davis, E. A. Faust, Harry 
Fidel, Max C. Fogel, Ruth Gaylord, 
Jule Gordon, Irving Grombacher, 
John W. Hanlon, Robert R. Hoff- 
man, Karl H. Mamlok, J. H. Welsh, 
James Miller, Lee E. Nadeau, P. P. 
Pipes, Frank Rosendahl, Lester T. 
Sawyer, Phil D. Spaeth, Leon A. 
Spilo and Marcel J. Suter. 


Toni Twins tell How 
They Got Coiffures 

The Toni Co., Chicago, in ac- 
cordance with the Federal 
Commission stipulation has modi 
fied its “Toni Twin” advertising in 
order to eliminate the possible im 
pression that the coiffure of the twin 
with the Toni was effected by her- 
self or by an amateur. The com- 
plaint asserted that it was actually 
done by a professional beautician, 
following the — self-administered 


Toni wave effected at home. The 


company will disclose in price com 
parisons in future advertising that 


the beauty shop job covered the 


coiffure as well as the wave. 


Isco Salesmen Tour Factory to 
See How Products are Made 


A complete tour of the Niagara 
Falls plant of Innis Speiden & Co. 
was the feature of the recent two-day 
meetings held by the Chemical Divi 
sion of Isco. The tour, arranged by 
C. H. Berle, plant manager, pointed 
out each process and operation, 
which was explained in detail. Dr. 
E. T. Ladd, Isco director of re- 
search, explained some of the scien- 
tific techniques behind the manu 
facture of Isco products. 

The first day’s meeting was fol- 
lowed up by a dinner at the General 


& Essential Oil Review 


Breslauer, 


Trade 


Brock Hotel, Niagara Falls, Canada. 

golf tournament wound up the 
second day’s meeting, which was 
devoted to a sales discussion by de- 
partment heads. 


Foster Dee Snell 
Receives Award 


Dr. Foster Dee Snell has recently 
returned from a trip to England, 
where he gave an address on “De- 
tergents and Detergency,” on the 
occasion of the presentation to him 
of the Society of Chemical Industry 
Medal. 


Clearest Annual Report Wins 
Award for Bristol-Myers Co. 


The Bristol-Myers Co., N.Y., has 
been awarded a bronze trophy by 
the Financial World Annual Re- 
port Survey, for the best 1948 an- 
nual report in the drug industry. 
Colgate-Palmolive-Peet Co. was 
awarded second place, and E. R. 
Squibb & Son, third place. 


C.1.B.S. Christmas Party at 
Hotel Warwick December 10 


Che Cosmetic Industry Buyers & 
Suppliers Assn. will hold its annual 
Christmas cocktail party at the Ho- 
tel Warwick, New York, N.Y. De- 
cember 10 from 3 to 7 p.m. The en- 
tertainment committee consists of 
Ray McCue, Arthur Dowling and 
E. Manheimer. A nominating com- 
mittee was elected at the October 13 
meeting to prepare a roster of ofh- 
cers for 1950. 


Counterfeiter Convicted for 
Selling Spurious French Perfume 


Through the efforts of the own- 
ers of the trade-marks as well as the 
Perfumery Importers Association, 
a charge of counterfeiting perfumes 
was brought against William J]. 
Clark, on October 18, in the Court 
of Special Sessions. Clark was con- 
victed of having sold some forty bot 
tles of perfumes bearing such names 
as Chanel No. 5, Shalimar, Tabu, 
Christmas Night, Bellodgia, and 
Crep de Chine. The product which 
he sold was found to be spurious. 

Apparently Clark’s practice was 
to solicit orders from retail drug- 
gists who were supposed to believe 
that the product was genuine and 
imported directly by Clark from 
Paris. Not too much got on the mar- 
ket, apparently, but whatever 
sources did get it, were quickly got- 
ten out of the business. Clark will 
be sentenced on November 17. 


Ammoniated Dentifrice 
Symposium at SCC meeting 


The meeting of the Society of 
Cosmetic Chemists, which promises 
to be of decided interest to scientists 
interested in the field of cosmetics, 
will take place at the Savoy-Plaza 
Hotel, N.Y., December 8. 

The feature of the meeting will 
be a symposium on “Ammoniated 
Dentifrices.”” Participants in the 
symposium will be Drs. R. G. Kesel 
and C. H. Henschel, and Dr. D. A. 
Wallace. 

On the subject of “odor classifica- 
tion.” E. C. Crocker will discuss 
“The Rationale of Odor Classifica- 
tion.” He will be followed by E. 
Sagarin, who will speak on “The 
Inherent Invalidity of all Current 
Systems of Odor Classification.” 

Speakers on various other sub- 
jects will be Drs. H. T. Behrman, 
and L. C. Barail, who will speak on 
the cutaneous and systemic effects 
of cold wave lotions and the appli- 
cation of r adioisotopes to cosmetic 
testing, respectively. A report on the 
use of sorbitol in cosmetics will be 
presented by Miss Carter and W. E. 
Griffin. 


Mme. Noel Creates New 
Fragrance in Honor of Texas 


Madame Jeanne Noel, perfume- 
Laboratory Noel, Grasse, 
France, has compounded a new 
scent which she calls “Texas Blue 
Bonnet Blue,” in honor of the state. 
The perfume had its premier at the 
French travel and trade exposition, 
France Comes To You, held re- 
cently at the Hotel Adolphus, Dal- 


las. 


use of 


Associated Brands Inc. 
Purchases Victoria Ltd. 


Che purchase of Victoria Ltd. has 
been announced by H. B. Hagler, 
president of Associated Brands 
Inc., Brooklyn, N.Y. An intensive 
research and market planning sur- 
vey has been planned in order to 
plan for intensive promotion and 
full scale distribution of Victoria 
products. 


BIMS of Boston Conclude 
Golf Tournaments for Year 


rhe final outing of the year of the 
BIMS of Boston was held Septem- 
ber 27 at the Nashua Country Club, 

Nashua, N.H. Winners of prizes 
were: James P. Kelley, Warren E. 
Johnson, Benjamin F. Sands and 
Herman G. Carr. 
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Two Play-offs Needed to Settle 
Ungerer & Co. Golf Winners 


Wallace Bush, secretary of Ung- 
erer & Co., New York, N.Y. won the 
president's trophy at the company’s 
annual golf tournament in Essex 
Falls, N.J. He won after an exciting 
one hole play off against Frank Dit 
trich. Third pl ice was also a tie be- 
tween Fred Schilling and Ivon 
Budd. In the play-off Mr. Schilling 
was the winner. The sterling silver 
Paul Revere bowl was awarded to 
Mr. Bush during luncheon by 
President Kenneth G. Voorhees. 
Permanent possession of the trophy 
is dependent on winning it three 
times. As an added feature the bow] 
was filled with champagne which 
Mr. Bush with his usual generosity 
passed around for the inspection 
and other enjoyment of those pres- 
ent. 


Variety Stores to Hold Fair 
in New York March 9-15, 1950 


The National Association of Va- 
riety Stores Inc. will conduct its 
eleventh Variety Store Merchandise 
Fair featuring 5¢ to $5 merchandise, 
at the Hotel New Yorker, New York, 
N.Y., March 9-15, 1950. 


Founder of Lustre Creme 
Making Ammoniated Gum 


Harry Daumit, who startled the 
entire cosmetic industry when he 
launched Lustre-Creme shampoo 
about five years ago which he sold 


Hollywood celebrities joined leaders in 
the cosmetic and drug field in paying 
honor to Elmer Bobst, head of the Wil- 
liam R 


Warner, Inc., and his associates 


Robert J. Davis, executive vice-president 
and Charles A. Pennock, president of Hud- 
nut Sales Co., at a cocktail party given 
recently in Beverly Hills by John A. 
Roosevelt and Raymond Lee, heads of the 
Spray-A-Wave Co. Left to right, 


Bobst; Raymond Lee; Lina Romay, beau 


Elmer 


teous Latin star; and Sheila Graham, 
noted columnist and commentator. Miss 
Graham, incidentally, was once associated 
with the Richard Hudnut Co. before en 
tering the newspaper field. 
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two years later to Colgate-Palm- 
olive-Peet Co. fora price ‘said to be 
$4,400,000, is again in a fair way to 
make another success. This month 
two new items capitalizing the 
widespread interest in ammoniated 
dentifrices appeared on the market 
under the name of Kay-Amo. Both 
items, an ammoniated chewing 
gum and an ammoniated lozenge 
are being offered by Kathryn Inc., 
the company he heads. 

Both are licensed under the for- 
mula developed by the University 
of Illinois for dentifrices and are 
claimed to be effective in inhibiting 
and destroying the growth of lacto- 
bacillus acidophilus which the den- 
tal profession believes causes tooth 
decay. Non sugar sweetening agents 
are used in both, and also contain 
water soluble chlorophyll which is 
believed to have caries-inhibiting 
properties. All publicity will be 
confined to proven facts and it will 
be emphasized that neither product 
is a substitute for brushing the 
teeth. Mrs. Kay Daumit is associ- 
ated with her husband Kathryn 
Inc. 


Annual Drug Trade Dinner to 


be Held March 9, 1950 


The Drug, Chemical & Allied 
Trades Section of the New York 
Board of Trade will hold its annual 
dinner at the Waldorf-Astoria hotel 
New York, N.Y., March 9, 1950. 


Bergamot Production About 
50 per cent Less than Normal 


The Bergamot Consorzio of Reg- 
gio Calabria, Italy has advised the 
Citrus & Allied Essential Oils Co., 
Brooklyn, N.Y. which has repre 
sented it in the United States for the 
last 16 years that production during 
1949-50 has been adverse ly affected 
so that it will be about 50 per cent 
less than normal. In March an un- 
precedented snow fall lasting three 
days—something never before re- 
corded — in Reggio Calabria—re- 
tarded the flowering period of the 
Bergamot trees from five to six 
weeks. As a result the exceptional 
heat wave that came during the 
middle of July and the first of Au- 
gust found the fruit very small caus 
ing a considerable loss in the fruit 
itself. In view of the foregoing the 
bergamot oil price was increased in 
September. The Consorzio .advises 
that it will try to take care of any 
normal demand and will keep the 
price as low as possible to avoid any 
speculative interest that might arise 
from the shortage. 


Evidence that Hormone Creams 
Effect Improvement in Skin 


Evidence that hormone creams ef- 
fect definite improvement in the 
skin of women without occasioning 
systemic changes in other parts of 
the body is presented in a pamphlet 
published by Bonne Bell, Cleveland, 
Ohio. Dr. Joseph J. Eller, prominent 
derm: itologist, working in coopera- 
tion with ‘the New York Hospital, 
carried out : 60-day investigation 
with Bonne Bell’s Plus 30 Hormone 
Cream and Lotion. The study re- 
vealed marked improvement in skin 
of older women. There was no indi- 
cation of formation of any new or 
unusual cells which might indicate 
a malignant condition. 


Colgate’s Sales Down for 


First six Months of Year 


Sales of Colgate-Palmolive-Peet 
Co. for first six months of 1949 in- 
cluding foreign subsidiaries were 
$146,865,895 down from $151,957,- 
895 for the same period last year. 
Domestic sales were $103,640,582 or 
$8,157,715 less than last year. 


Delettrez Purchased from Uni- 
versal by Associated Brands 


he Delettrez line of beauty prod- 
ucts has been purchased from Uni- 
versal Laboratories by Associated 
Brands Inc. 35 Claver Place, Brook- 
lyn, N.Y. Harry B. Hagler, presi- 
dent, announces that the line has 
been repackaged and a promotional 
campaign is now being planned. 


Hudnut gets 10,000 Ideas 


on Home Permanents 


An avalanche of almost 10,000 
letters flooded the offices of Richard 
Hudnut Sales Co. in reply to a re- 
quest by C. A. Pennock, president, 
inviting all sales people handling 
the Richard Hudnut Home Perma. 
nents to submit their ideas for mak- 
ing these home permanents better 
and easier to sell. The fifty winners, 
which were chosen from the thou- 
sands of entries, each received $100 
in cash. The winning slogan was: 
“Two words that make all the 
difference—Richard  Hudnut—the 
name women know and trust.” 


Rexall Drug Co. Reports 
Heavy Loss for Six Months 


A net loss of $1,336,392 was re- 
ported for the first six months of 
1949 by the Rexall Drug Co. Sales 
were down $6,303,703. 
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New U.S.I. Chemical, 


Diphenyl Carbonate, 
Available for Research 


An announcement has recently been 
made by U.S.I. that diphenyl carbonate is 
now available in research quantities. The 
chemical is a white granular solid at 
room temperatures and when crystallized 
from alcohol or acetone it occurs as needle- 
shaped crystals. It has a phenolic odor. 

Diphenyl carbonate is soluble in hot al- 
cohol, ether, benzene, carbon tetrachloride, 
acetone, glacial acetic acid. and other 
organic solvents, [t is insoluble in water. 
It is hydrolyzed by hot alkalis and readily 
undergoes hydrolysis and ammonolysis. It 
has a density of 1.0997 as a liquid (111°C) 
and 1.272 as a solid (14°C) 


It is available in 99+ % purity. 


Carbon Black Being Tried 
Out As a Soil “‘Heater”’ 


carbon black to soil as a 
soil temperatures and 
growing season is the 
agricultural 
according to 


Addition of 
means of increasing 
thereby extending the 
subject of research at several 
schools throughout the country, 
a recent report. The report goes on to say 
that the initial tests indicated that carbon 
black, mixed into soil to a depth of two 
inches raises the average soil temperature at 
the surface and two inches déwn. This is 
because the carbon black, in the concen- 
trations used, darkens the soil, increasing heat 
absorption. In the tests, the chemical was 
applied at the rate of 4000 pounds to the 
acre, though it was stated that application 
at half this rate has been found effective. 

There is no evidence, according to the re- 
port, to indicate that carbon black is a plant 
nutrient, is digested by plant roots, or has 
any other direct effect on plants. Whatever 
influence it exerts on plant growth is at- 
tributed to its effects on soil temperatures, as 
well as on the texture, salt-retention, and 
moisture-retention of soils. 


Stable Graphite Film Has 


Novel Lubrication Uses 


A successful means of applying a stable 
graphite film to practically any surface is said 
to have been developed recently. The film, as 
applied by the new process, is extremely thin 
(0.00015 to 0.0005 inch) but is claimed to 
have excellent resistance to abrasion and ex- 
ceptional bearing strength. The adhesion to 
the intended surface is high and, it is pointed 
out, on metal and most other surfaces sufficient 
diffusion of the graphite into the surface is 
obtained to ensure presence of a graphite 
surface even when the external coating is ap- 
parently removed. Application is described 
as being by spray or dip, following normal 
surface preparation, and is followed by bak- 
ing at temperatures of 300° to 400° for a 
curing cycle of one hour maximum which 
achieves diffusion of the graphite into the 
base material. The new process is said to 
have been used successfully on metal, plastics, 
rubber, and ceramics, 
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Pyrenone-Treated Packages Seen 
Saving Millions in Food Damages 


Insect-Resistant Multi-Wall Paper Bags Made By 


St. Regis Paper Co. Prove 100% 


Effective in Safeguarding Flour 


During Storage And Shipment—Other Developments Foreseen 


Insect-resistant paper bags which give flour in transit and in storage com- 
plete protection from insect infestation have just been announced by the St. 
Regis Paper Company. Newest, and one of the most important industrial uses 
yet found for U.S.I.’s non-toxic insecticide material, Pyrenone*, this develop- 


Color Photographs From 
Black and White Negatives 


\ new method of making high-quality colon 
prints from black and white negatives has 
recently been demonstrated. It involves mak- 
ing a special black and white print and then 
staining this print with dyes. 

The crux of this process is in the color- 
selective nature of the black and white print. 
This is obtained by making the print as a 
gelatin relief image of the original exposure. 
The thickness of the gelatin then determines 
how much color is absorbed. 

It works this way: The original picture is 
taken much as any color photograph, observ- 
ing the same range of lighting contrasts. The 
negative is then exposed by contact or pro- 
jection onto a special stripping film, which 
when processed by baths forms the gelatin 
relief image. In the final steps, the silver is 
bleached out of this film and is replaced with 
a black dye. 

When a color is applied it acts on the black 
dye as a cutting reducer, replacing it in pro- 
portion to the thickness of the gelatin. All the 
various tones and shades of any particular 
color area are obtained with a single 
of the brush. Colors are automatically 
fied with black and white to simulate light 
and shade, while highlights and white area 
accept no color and remain clear. Color cor- 
rections can be made by simply applying the 
correct color over the undesired color. 


sweep 
modi- 


Separates Fatty Acids 
By New Process 


A new method that “makes it possible to 
segregate almost completely the high-melting 
and low-melting fatty acids of a fat into separ- 
ate ester fractions has been described re- 
cently. Directed interesterification, in which 
ester-ester interchange is carried out in tri- 
glyceride mixtures with simultaneous crys- 
tallization of solid glycerides, was applied to 
glyceride mixtures containing free hydroxy] 
groups. Solid saturated diglycerides and satu- 
rated monoglycerides were precipitated from 
cottonseed oil. 


Helpful Information 
For Adhesive Users 


A new pamphlet entitled “How to Prepare 
and Use Glues, Pastes, and Gums” has re- 
cently been made available for distribution. 
It contains data on storage and handling of 
all types of adhesives. 


ment presages a whole new approach to the 
problem of preventing insect damage to pack- 
aged food products. The government esti- 


Completely automatic filling of multi-wall flour 
bags in a modern plant. Outstanding insect re- 
sistance is achieved when the outer wall of this 
type of bag is treated with U.S.1. Pyrenones. 


mates that such damage now costs the Ameri- 
can public millions of dollars annually. 

U.S.I. reports that the St. Regis Paper 
Co., after three years of investigation devoted 
to technical problems and rigid testing, has 
made available multi-walled bags, with the 
outer surface of the outside 
wall treated with Pyrenone. > 
These bags have been demon- 


Urethan Effective 
In Multiple Myeloma 


Four patients suffering from multiple mye- 
loma underwent urethan therapy which re- 
sulted in striking improvements in all aspects 
of this condition, it has been reported. A total 
of 120 to 290 grams of urethan was adminis- 
tered orally in governed doses over an 8 to 
10 week period and the patients were observed 
over a 7 to 13 month period following. Physio- 
logical symptoms subsided (and the blood 
picture improved greatly) after 2 to 4 weeks 
of this treatment. There was no evidence of 
skeletal recalcification 4 to 6 months after 
treatment, however. It was stated that al- 
though urethan treatment looks promising at 
this time, further work is needed to determine 
the extent of repair of the bone tissue and 
long term results of this type of therapy. 
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Treated 


CONTINUED 
Packages 


strated to be practically impervious to insect 
penetration even under exceptionally severe 
conditions. Availability of flour packed in in- 
sect-proof bags already has been announced 
by one of the large milling companies. 

St. Regis representatives advised that while 
untreated kraft multi-wall bags are fully 
satisfactory for flour shipments under nor- 
mally favorable conditions, the treated bags 
were developed to meet extreme conditions 
where weather or other circumstances favor 
rapid breeding and heavy infestations. 


Severe Field Tests 

Full protection under unusually abnormal 
circumstances was demonstrated first by 
severe tests conducted under the supervision 
of the American Institute of Baking and the 
Institute of Paper Chemistry, and later con- 
firmed by trial commercial shipments of flour. 

In a recent and dramatically severe test, a 
new freight car loaded with 900 bags of flour, 
packed in Pyrenone-treated bags, was deliber- 
ately infested with 4,000 red rust beetles, 
one of the more destructive of the insects 
attacking grain and flour. The car was then 
sealed and shipped from a flour mill in Enid, 
Okla., to a bakery chain in Memphis. 

At the termination of the trip after 70 hours 
in transit, investigators found that every bag 
had survived the journey intact and unpene- 
trated. They found 2,361 of the beetles dead 
and the remainder either paralyzed or mori- 
bund. This result was regarded as having 
given the flour 100 per cent protection. 

A second test commercial shipment of flour 
in multi-wall paper bags treated with Pyre- 
none was even more stringent, but equally 
successful. In this case, 3,000 live confused 
flour beetles were scattered over 990 multi- 
wall flour bags, and fifteen days elapsed be- 
fore the car was opened and inspected. The 
count showed 2,622 dead beetles, 41 in a coma 
and 3 paralyzed. In addition, 28 dead larvae 
were found. No insects of any kind penetrated 
the treated outer wall of the bag. 

Food losses due to insect penetration of 
packed flour, cereals and other products pre- 
sent a major economic problem, and insect- 
resistant packages of all types long have been 
a goal of manufacturers. Pyrenone materials, 
which combine freedom from toxicological 
hazards with effectiveness against most if not 


U.S.I. CHEMICAL NEWS 


Alloy Cast Steel For 
Use at Minus 423° F. 


Development of a new alloy steel capable 
of fulfilling extraordinary engineering re- 
quirements of sub-zero service at operating 
temperatures as low as —423° F. has been 
announced. An austenitic cast ferrous alloy 
containing chromium and _ nickel, among 
other alloying constituents, the alloy steel is 
believed to have particular usefulness for 
low-temperature applications in the oil, chem- 
ical, and other processing industries. 


Amino Acid Requirements 
Seen Increasing with Age 


Experimental work with rats has shown a 
greater requirement of the sulfur-containing 
amino acids by the adult rat than by the 
growing rat. This difference may be explained 
by the fact that different types of anabolic 
reactions occur in the adolescent than in the 
adult. These changing anabolic reactions have 
different requirements for various amino 
acids, It is said that possible species dif- 
ferences in amino acid requirements would 
be expected, not so much on the basis of dif- 
ferences in the nature of anabolic reactions, 
as on the basis of differences in reaction rates. 


all insect invaders, have permitted progress 
not heretofore possible in reaching that ob- 
jective. 

The St. Regis company has other develop- 
ments underway leading toward the protec- 
tion of other food products with Pyrenone- 
treated papers. Pyrenones are especially ef- 
fective against most types of grain insects, 
including the hard-to-kill cadelle. Their effec- 
tiveness stems from the synergistic combina- 
tion of a new chemical, piperonyl butoxide, 
with pyrethrins. Exhaustive tests have demon- 
strated the fact that Pyrenones are non-toxic 
to humans and animals. 

Other investigations with Pyrenones are 
concerned with the treatment of kraft boards 
and cotton bags to make them insect-resistant. 
Recently an adhesive containing Pyrenone 
was made available for certain packaged food 
products. 


*Pyrenone is a registered trade-mark of U.S.1. It desig- 
nates combinations of Pyrethrins and Piperonyl Butoxide. 
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TECHNICAL DEVELOPMENTS 


Further information regarding the 
manufacturers of these items may 
be obtained by writing U.S.1. 


For quick weighing in gravimetric analyses 
without errors of reading, interpolation, and com- 
putation a new direct-reading lab. balance is 
on the market. (No. 508) 
A new solder gun, with a plastic housing, is said 
to be available for quick, radio-service type sol- 
dering. It is described as equipped with a small 
spotlight and having an extra tip for deep- 
chassis work. (No. 509) 
A new paint remover, for spray application, is 
claimed to give nearly 100% removal of highly 
resistant paints. It is said to wash off easily and 
be non-corrosive, and is stable in storage for up 
to six months. (No. 510) 
Adhesive strength greater than rivets is claimed 
tor a new adhesive being used to bond brake 
linings to brake shoes. It is described as having 
twice the safety of rivets while doubling the 
brake’s life. (No. 511) 
New plastic sponges, said to have all the advan- 
tages of other sponges with none of the dis 
advantages, are claimed to be resistant to mild 
acids, alkalies, soaps, and we ing compounds 
They can be boiled, are velvet-soft when wet, 
and wipe dry like a chamois, according to the 
manufacturers. (No. 512) 


Ammoniated lozenges and chewing gum, with 
added chlorophyll, have been developed which 
are said to be as effective as ammoniated denti- 
frices in releasing ammonium ions. (No. 513) 


To combat eye, ear, nose and throat infections, 
a new sulfa drug is said to be superior in anti- 
bacterial activity. It is also claimed germs do not 
become resistant to it. (No. 514) 


Easier car-starting at low temperatures — down 
to 20° below zero —is claimed for unique car- 
buretor preheater. (No. 515) 


Called “‘the successor to wax,” a liquid plastic 
coating is available which reportedly forms a 
cellophane-like coating over varnished or painted 
surfaces, on either metal or wood. It is applied 
with a cloth, is quick drying, and forms a highly 
resistant and durable finish, the makers state. 


(No. 516) 


Rubber products of any color are reportedly pos- 
sible now with the development of an extremely 
fine-particle silica pigment which can be manu- 
factured inexpensively and in quantity. (No. 517) 


One-hand operation of wash bottles is possible 
now, it is reported, with new all-plastic wash 
bottles for lab use. A gentle squeeze of the bottle 
is said to eject a strong, easily controlled stream 
of fluid, (No. 518) 
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Restrictions on Use of Tin 
in Cans and Caps Removed 


All restrictions on the use of tin 
in metal caps and cans will be re 
moved December |. 


Past Due Accounts 
On the Rise 


\ survey by Dun & Bradstreet in 
dicates that in most lines past due 
accounts are running at 7.59% as 
compared with 5.594 a year ago. 
This suggests the need for keeping a 
sharper eve on collections. 


Cincinnati Drug & Chemical 
Assn. Christmas Party 


The Cincinnati Drug & Chemical 
Assn. Inc. has completed plans for 
its annual Christmas dinner dance 
to be held at the Cincinnati Club 
December 3. The November meet 
ing was held Nov. 17 at the Hotel 
Alms. H. E. Hattersley, Solvay Sales 
Corp., retained the Governor's Tro 
phy at the clubs annual golf tourna 
ment last September. 


Consulting Chemists Elect 
New Officers 


New officers elected at the Octo 
ber 25 meeting of the Association of 
Consulting Chemists and Chemical 
Engineers Inc. are: President, Percy 
E. Landolt; Vice President, Stephen 
Laufer; Treasurer, Robert S. Aries: 
and Secretary, Albert Parsons Sachs. 


New Officers of Cosmetic 
Buyers & Suppliers Assn. 


New officers of the Cosmetic Buy- 
ers & Suppliers Association elected 
at the November 10 meeting are: 
President, Paul Alexander; First 
Vice President, George Schumacher; 
Second Vice President, Lawrence 
W. Carter; Recording Secretary, 
Robert Williams; Corresponding 
Secretary, E. R. Sloan; and Treas- 
urer, Henry Budd. Members of the 
Board of Directors, William Fair- 
hurst and Robert Proom. 


George Lueders & Co. Honors Its 
Sixth and Seventh Jubilarians 


A joint celebration in honor of its 
sixth and seventh jubilarians was 
held October 28 by George Lueders 
& Co., New York, N.Y. Harry W. 
Heister director, completed 50 years 
of service with the company in Octo 
ber and August Miller will complete 
a half century of service next Janu- 
ary. A dinner dance at the Hotel As 
tor, attended by the entire personnel 
of the company, marked the occa 
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sion. Both were presented with dia- 
mond pins. Suitaly inscribed gold 
wrist watches and other gifts were 
also presented. A lunc heon was also 
given Mr. Heister on the actual date 
of his anniversary attended by all in 
the company who have been with it 
over 25 years. A similar luncheon 
will be given Mr. Miller in January. 


Cosmetics in Women’s Depart- 
ment of Cigar Store Chain 


D. A. Schulte Inc. is opening de- 
partments for women in its chain of 
200 cigar stores. Wendell Smith for- 
merly cosmetic buyer for ]. L. Hud- 
son, is in charge of the women’s di- 
vision of the company. 


E. A. Bromund Co. has Good 
Dividend; New Representative 


\ dividend of $5 per share on its 
common stock payable for the last 
quarter of this year has been de- 
clared by the E. A. Bromund Co., 
New York, N.Y. bleachers and re- 
finers of beeswax. The company has 
also announced the appointment of 
the Hukill Chemical Corp., 4610 
Prospect Ave., Cleveland 3, Ohio as 
its representative throughout the 
Ohio territory. 


F. Ritter & Co. in New 
Building in Los Angeles, Cal. 


F. Ritter & Co. has moved into its 
new general ofhce and plant build- 
ing at 4001, Goodwin Ave., Los An- 
geles, 26, Cal. The attractive new 
building with the previously con- 
structed four wings occupies an area 
of 1% acres. All ‘buildings are fire 
proof and explosion proof motors 
for the circulating system, elevators 
etc. are installed. The main build 
ing is well equipped with the latest 
scientific apparatus as is also the re- 
search laboratory. The many friends 
of the company are invited to visit 
the plant when they are in Califor- 
nia, 


Wildroot Co. Purchases old 
Frostilla Co. of Elmira, N.Y. 


The Frostilla Co., Elmira, N.Y. a 
family owned hand lotion business 
for three generations has been $95 
to the Wildroot Co., Buffalo, N 
President Harry J]. Lehman of . 
Wildroot Co. announced that all ac- 
tivities of the company will be di- 
rected from the Buffalo offices. 


Fritzsche Brothers Ine. Complete 
Modernizing Chicago Building 


The face lifting iob done on the 
Fritzsche Brothers Inc. building at 


118 W. Ohio St. Chicago, has been 
completed. M. J. Niles, manager of 
the branch, has extended a welcome 
to friends and customers to visit the 
completely remodelled quarters. 


Purely Personal 


PAUL LELONG, who has been 
associated with the essential oil and 
perfumery business for over 30 years 
has joined the Verona Chemical Co., 
Newark, N.J. as perfumer. For 
many years Mr. Lelong was associ- 
ated with the essential oil business 
founded by his father the late Emile 
Lelong and continued the business 
after his father’s death. 


DAVID SCHLESINGER, presi- 
dent, has been greeting visitors of 
Florita Laboratories Inc. in the new 
and larger quarters into which it 
moved November 7 at 555 Broad- 


way, New York, N.Y. 


NICHOLAS J. VESTA, plant su- 
perintendent for Daggett & Rams- 
dell Inc. was guest of honor at a 
party in the company’s new plant in 
Newark, N.J. October 27 given by 
the management in honor of his 40 
years of continuous service with the 
company. 


WILLIAM T. CARLSON, vice 
president of Lentheric Inc. who has 
acted as general manager of the 
Quarter Century Club of U — 
& Co., New York, N.Y. October 
was presented with an aaa 
gold wrist watch as a token of his 
long and faithful service by Fred H. 
Ungerer, chairman and Kenneth G. 
Voorhees, president. 


SVEND E. ANDERSEN has 
joined the staff of the J. N. Hickok 
& Son Flavor Div. of Ungerer & Co. 
New York, N.Y. in a sales capacity. 
He holds a degree in chemical en- 
gineering from the University of 
Copenhagen and has been in the 
flavor field for over 16 years. 


RALPH P. LEWIS, president of 
Harriet Hubbard Ayer Inc., New 
York, N.Y. has been named chair- 
man of the Cosmetics Division for 
the 1949 campaign of the United 
Hospital Fund. 


J. S. HEWITT, sales vice presi- 
dent of the Andrew Jergens Co., 
Cincinnati, Ohio, will retire Decem- 
ber | and will reside in the Orlando 
lake district of Florida. 
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DESCOLLONGES 
PRODUCTS 


BOISOLENE 


An interesting base, recalling the warm 
perfume of tropical forests. 





MOUSSOLIA 


oe a 


A useful element in modern perfumes; it develops 
a sweet, mossy character, with a woody note. | 


160 FIFTH AVENUE NEW YORK 10, NEW YORK 


PLYMOUTH WAXES /.: 
CREAMS 


PLYMOUTH Sun-bleached White Beeswax U.S. P. 


hee 


This Spermaceti should not be confused with interior This is guaranteed to be a 100% Pure Beeswax and \ 
hydrogenated sperm oils which are sometimes offered sun-bleached It is refined by the centrifugal method 

as Spermaceti The Plymouth Brand is the finest which removes all and every trace of foreign matter: | 
which can be produced and is produced from Gen- We will gladly send samples 


uine Sperm Oil by the cold pressing method. It is 
a very white crystalline wax containing no free oil 


PLYMOUTH White Cirine Wax 


— ona 


has a very low lodine number and is free of any _ special ee oe Ceresin Wax prepared tor 
oliensive odors. e cosmetic trade Absolutely white and odorless. It ‘ 

has a melting point corresponding to that of Beeswax 

PLYMOUTH Ozokerites so that in using it in connection with Beeswax in 


cream any ‘lumpiness” is avoided Its use wil! also 


We offer two grades One is the highest quality produce a very glossy cream 


obtainable, 76°-78°C melting point and the other 

grade lower in price and of lower melting point 

66°-68° C. Both are guaranteed 100% Pure Bleached We offer all grades of the U S.P fully-refined Paraf- 
Ozokerites. fin Waxes. 


A COMPLETE LINE OF COSMETIC RAW MATERIALS 


M. W. PARSONS 


and PLYMOUTH ORGANIC LABORATORIES, Inc. 
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DENNIS I. DUVEEN is the new 
owner and president of the Reinitz 
Soap Co. successor to F. Reinitz & 
Co., Long Island City, N.Y. With 
the retirement of Mr. Reinitz the 
company was reorganized, 


DR. CHARLES ALLEN 
THOMAS has been elected chair- 
man of the Monsanto Chemical 
Co.'s five man executive committee. 
He was a key figure in the develop- 
ment of atomic energy, a former 
president of the American Chemi 
cal Society and is vice president of 
the company. 


COL. MARSTON ‘TAYLOR 
BOGERT, whose services to the sci- 
entific development of the perfume 
and cosmetic industry are well 
known, was presented with a special 
award in recognition of his out- 
standing contribution to the art of 
perfumery by Ralph P. Lewis, presi- 
dent of Harriet Hubbard Ayer Inc. 
at the Women’s International Expo- 
sition in New York early. this 
month. 

RICHARD T. CLARK has been 
appointed assistant sales manager 


of the folding carton division of the 
Robert Gair Co. 


DR. RALPH L. EVANS, presi- 
dent of Evans Chemetics Inc. and 
Evans Research and Development 
Corp., New York, N.Y. will receive 
the 1949 medal award of the Society 
of Cosmetic Chemists at a dinner 


. 
$% 
3 
ei 
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Dr. Evans 


meeting in his honor at the Savoy 
Plaza Hotel, New York, December 
8. The medal is awarded annually 
to some individual who, during the 
course of his career, has made some 
outstanding contributions to cos- 
metic science. 


NELSON M. GAMPFER, who 
has been elected president of the 
William S. Merrell Co., Cincinnati, 
Ohio, is the first man outside the 
Merrell family who has ever been 
elected to the presidency in the 121 
years since the concern’ was 
founded. 

MISS MARIE TRAVERS has 
been appointed public relations di- 
rector of Angelique & Co., Inc., Wil- 
ton, Conn. 


RALPH D. BUCK has been ap- 
pointed manager of the industrial 
chemical sales department of the 
Frank G. Fanning Co., New York, 
N.Y. 

DR. ERNEST LITTLE, profes- 
sor of Chemistry, Rutgers Univer- 
sity, will receive the 1949 Reming- 
ton medal December 6 when the 
New York branch of the American 
Pharmaceutical Association will 
tender a banquet to him. 


DR. ORIN E. BURLEY profes- 
sor at the Wharton School of Fi- 
nance, University of Pennsylvania is 
the head of a $150,000 retail drug 
store cost of distribution study be- 
ing conducted by the National As- 
sociation of Retail Druggists. 
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NORTHWESTERN 
ETHYL BUTYRATE 


when this ester is called for in your formulae. 


For many years more than half of the Ethyl 


Butyrate sold in this country has been man- 
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YS SEVEN THOUSANDTHS OF siciiteiintitaittaaiaaactt | 
» ONE PER CENT CAN MAKE A eee ee 
e DIFFERENCE. * Liquid Coconut Oil Soap Shampoo 
; * Liquid Olive Oil Soap Shampoo 
We recommend this proportion (14 oz. to a (50% Olive Oil Base) 
drum) of AMBRAROME ABSOLU for pre- | 


fixing perfume-grade alcohol. AMBRAROME 
in this concentration will modify and round 
out your finished product. It eliminates that 
“alcohol odor.” It should be used in all the 


finest perfumery. PHARMACEUTICAL | 


AMBRAROME is also available in e U.S.P. Green Soap 


tincture form for powder, cream, and 4 
f eee ' e U.S.P. Powdered Castile Soap 
soap formulas. Write for further infor- 


mation, e Powdered Coconut Oil Soap 


AMBRAROME is produced by LABO- 


RATOIRES SYNAROME of France. 
ae 

e * Ideal for bottling. Never any sediment or precipita- 

P tion. Our patented process assures brilliant clarity at 


all times. 


| | | | Patent No. 2,402,557 
| QNUIUNUUNUUUUUNANUUAUULUUUAAUUAUOUQEOUUOAUOUGOUULNLOULUUGUOUUOCEOLOUERNLOUUULUULLULULUOLUOULOULOUUOUUUGUUUOUUOLUUERUGEOLOULUULLULOLUOUEUAEOULAYORILALOAOOLOR, 
Il dd] 


BLISHeomarics, KR ANICH 





sotmeny sm: | DIAP CO, Inc. 
New York City 
55 Richards St., Brooklyn 31, N. Y. 
SOLE AGENTS MUUUVAOUHAAULLALUNCAUUOUGOARALNOAAOUAGORTVUUULUAUALTUUATONAUUUUELUAGLUOUUOEULLALULULUOLUUULOOLOLULOLUULEUUUUUOHLULLOUAEILLUIUUIULOANLLALPOW 


416 November, 1949 The American Perfumer 


HARRY HOFFMAN, formerly 
of the American Home Products 
Corp. has organized Hoffman Ad- 
vertising Inc. at 100 W. 42nd St., 
New York, N.Y. 


RAY MAC DONNELL has been 
appointed general sales manager of 
the Countess Maritza Cosmetic Co., 
New York, N.Y. 


GEORGE G. KOLAR, president 
ol Kolar Laboratories is the author 
of an interesting article “Role of 
the Private Label and Formula Cos- 
metics Manufacturer” in the Sep- 
tember issue of Drug and Allied In- 
dustries. 


LEE E. NADEAU, president of 
Nestle-LeMur Co., Meriden, Conn. 
was among five leaders of business 
selected in a nation wide poll of 
students to receive the Horatio Al- 
ger Award honoring men who start 
from the bottom and by ability, per- 
sistence and character rise to marked 
success. The Award was presented 
by the president of the American 
Schools & Colleges Association. 


MILTON STRAUSS has been 
elected president of the Smith Vic 
tor Corp., Buffalo, N.Y. He succeeds 
Howard Saperston, who has_ re 


signed. Paul A. Kreker has been 
elected executive — vice-president. 
This is a new position. Alfred H. 
Sachs continues as secretary-treasu- 
rer. 


CHARLES P.. McCORMICK, 
president of McCormick & Co., Bal- 
timore, Md. has been elected a 
member of the International Labot 
Organization’s directorate accord- 
ing to the U.S. Chamber of Com- 
merce. 


CHARLES LUCKMAN, the en- 
ergetic president of Lever Bros. 
Inc., Cambridge, Mass. has pro- 
posed a program to business. In a 
nutshell he believes that the task of 
business is to lower prices wheneve1 
possible, continue sound wage poli- 
cies, increase productivity in coop- 
eration with labor, develop new 
products, methods and services and 
have an eagerness for enterprise, a 
willingness to expand and a revita- 
lized initiative. 


Obituary 


Abel I. Smith 


Abel I. Smith, for many years 
counsel for the old Manufacturing 


Perfumers Association and later for 
the American Manufacturers of Tol- 
let Articles and the Associated 
Manufacturers ot Toilet Articles 
which succeeded it, died while hunt- 
ing from a heart attack in Norfolk, 
Conn. October 24. He was 72 years 
of age. He was graduated from Ste- 
vens Institute of Technology in 
1898 and trom New York Law 
School in 1901. From 1909 to 1912 
he was assistant U.S. Attorney for 
the Southern District of New York 
and for a year was assistant U.S. At- 
torney General. He is survived by 
his widow, two s‘sters and a son. He 
retired as counsel for the Toilet 
Goods Association shortly after it 
was formed from an amalgamation 
of the Perfumery Importers Associa- 
tion and the Associated Manutac- 
turers of Toilet Articles. 


George F. Kroha 


George F. Kroha, vice-president 
and general sales manager of the 
Pfaudler Co., Rochester, N.Y., died 
recently in a Cleveland hospital, at 
the age of 50. Mr. Kroha joined the 
Pfaudler Co. in 1920, and in 1929 
was elected vice-president in charge 
of publicity and sales promotion. 
He had been general sales manager 
since 1931. 
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OIL ORRIS ROOT LIQUID ABSOLUTE 
ORRIS CONCRETE 
ORRIS OLEORESIN (Resinoid) 











Experience demonstrates that none of the substitutes for Orris 
are wholly satisfactory in giving the characteristic Orris note. 
It is therefore fortunate that these well known. Bush specialties 
are now readily available. 








W. J. BUSH & CO., Inc. 


ESSENTIAL OILS ... AROMATIC CHEMICALS ... NATURAL FLORAL PRODUCTS 










11 EAST 38TH STREET, NEW YORK 16, N. Y. 


| 
LINDEN, N. J. NATIONAL CITY, CAL. 
LONDON MITCHAM WIDNES 


Klinker staff members are experts who judge 

the private label cosmetics they create by the most 
precise standards of good taste and quality 

Our chemists are their own most 

severe critics. They are never satisfied with 


less than perfect results 


In over 40 years of serving discriminating private 
brand customers, it has always been 

our policy to purchase and blend only the 

finest ingredients to achieve the superior products 


our customers specify. 


Even then, we go a step further. We offer 
packaging and labeling advisory service to complete 


the most salesworthy product possible. 


RLINKER 
y j d 
MANUFACTURING COMPANY 


9210 BUCKEYE ROAD e CLEVELAND 4, OHIO 


MANUFACTURERS OF PRIVATE LABEL COSMETICS SINCE 1900 
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Market Report 






Prices Stay Firm Despite Devaluation 


SSENTIAL oil and aromatic 

chemicals displayed a steady to 
firm tone over the past month de- 
spite the sensational monetary devel- 
opments that took place abroad. Sev- 
eral imported oils normally quoted 
for shipment from aboad in dollars 
were unchanged in price while 
others offered in foreign currencies 
showed a tendency to move upward 
following the devaluation in foreign 
currencies. The old law of supply 
and demand appeared to offset the 
influences in fluctuations in ex- 
change rates and with many coun- 
tries continuing to increase acreage 
for food crops, cultivation and the 
care of seed, floral and other crops 
is likely to be neglected for some 
time. 


Higher Prices Expected 


Leading spokesmen in the essen- 
tial oil trade seem highly confident 
that under present supply condi- 
tions and_ increasing demands 
chemical and oil prices will remain 
firm over the balance of the year 
with possible advances in many 
items, 


Duty Down on Lemon Oil 


A reduction in the import duty 
on Italian lemon oil on January | 
from 25 per cent to 1714 per cent 
ad-valorem should result in a greater 
competitive situation here. The 
continued firmness in lime oil dur- 
ing the new crop period has created 
considerable interest here. Mexican 
producers have been using a good 
portion of the new crop to complete 
back orders while advices from the 
West Indies indicated that a good 
portion of this year’s oil production 
has been sold to European buyers. 

Peppermint oil prices have dis- 
played a firmer appearance with re- 
ports coming out of the country to 
the effect that some fairly large pur- 
chases have been made for the ac- 
count of dealers. Although a nor- 
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mal amount of peppermint oil was 
distilled from the new crop in the 
middle West, the quality was re- 
ported as rather disappointing 
which in turn indicated that a 
greater pressure of demand would 
be noted for new crop oil from 
Washington and Oregon. 


Citrus Oil Sales Up 


Demand for orange and lemon 
oils was not up to the levels noted 
during the summer months but the 
extended period of mild weather 
served to have a favorable influence 
upon sales of both items for the ac- 
count of beverage manufacturers 
and confectioners. 

Oils such as thyme, eucalyptus 
and clove which go into pharma- 
ceuticals and medicated confections 
for winter use were commanding 
more attention. 

Advices from Madras stated that 
the Indian Government had lifted 
its ban on exports of sandalwood 
oil to soft currency areas. France 
and Belgium were the main import- 
ers of Indian sandalwood oil prior 
to the time when the ban was im- 
posed. The United States was also 
one of the chief importers. 


Soda Ash Prices Down 


Among some of the tonnage 
chemicals such as caustic potash, 
carbonate potash and caustic soda, 
producers announced a_ reduction 
of $3 per ton in soda ash prices. The 
reduction in the latter article was 
attributed to generally reduced in- 
dustrial demands. Soda ash is used 
by soap makers, and several other 
major consuming lines. 


Russian Glycerin Arrives 


A portion of the two and one 
quarter million pounds of Russian 
glycerin that had been purchased in 
August arrived at Philadelphia by 
way of London. The §arrival 
amounting to 580,800 pounds in 





the form of saponification marked 
the first shipment of Russian gly- 
cerin to the United States since the 
war. Additional quantities by way 
of London are expected in the weeks 
ahead. Meanwhile a portion of the 
1,100 tons of Argentine soap lye 
glycerin was reported nearby. An- 
other lot of Argentine crude was of- 
fered for November shipment but 
as far as could be learned no actual 
purchase was made. 


Glycerin Getting Firmer 


The production of domestic 
crude glycerin for October was vir- 
tually all sold by the end of the first 
week of the month and conse- 
quently any prices quoted on crude 
material were virtually nominal in 
the absence of firm offers in the 
open market. Despite the promise 
of additional quantities of foreign 
material in the market and the con- 
tinued flow of synthetic glycerin 
into consuming channels the over- 
all supply position of glycerin is re- 
garded as exceedingly firm. Prices 
on refined material are expected to 
remain at current levels over the 
balance of the year under the influ- 
ence of a brisk demand from virtu- 
ally all major consuming lines. Last 
official data reported glycerin stocks 
at about 43,000,000 pounds or well 
below what was regarded as gener- 
ally safe level during the war period 
of 50,000,000 pounds. 


Downward Trend in Menthol 


The trend in menthol was irregu- 
lar over the past month although 
closing prices were somewhat be- 
low those in force at the end of 
September. Release of steamers be- 
lieved to have menthol abroad at 
Shanghai and a generally disap- 
pointing consuming demand _to- 
gether with another approaching 
crop period in Brazil all served to 
have an easier influence upon the 
general tone of the local market. 
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METAL CONTAINERS and CLOSURES 


by 


BRIDGEPORT 


Vanities Powder Boxes 

Jar Caps * Perfume Vial Cases and Caps 
Bottle Caps Lip Brushes 

Dry and Paste Rouge Cases Drawn Talc Containers 


Lipstick Containers—Swivel, Slide, Automatic 


and 


Other Special Metal Products for the Cosmetic Industry 


Manufacturing Chemists © 


> Dominion PRODUCTS, INC. 


10-40 44th Drive e Long Island City 1, N.Y. 


THe Brivceport Meta. Goons Mec. Co. 


BRIDGEPORT 


Established 1909 CONN. 





ae: 


Castolone 
. to a better 


Spirallia Extra 
* 





BESTT 


She For VUSY nl 


oe INC 
| cwicaco 6 © NEW YORK 61 © LOS ANGELES 1 
| Dallas 1 * Detroit 2 * Memphis | 
New Orleans 13 * St. Louis 2 
San Bernandino ¢ San Francisco 11 


Florasynth Labs. (Canada) Ltd. —Montreal : 
‘oronto * Vancouver * Winnipes 
Florasynth Laboratories de Mexico S. A. — Mexico City 


Benzyl Iso Eugenol 
e 
Eugenyl Formate 
e 
Labdatone 

e 

Linalyl Anthranilate 
* 

Nut Aldehyde 

e 

Para-Cresyl Octylate 





e 
Tuberique Ester 
* 
Woodrol 


Samples upon request 





A substituted alkylamine of selected 
Lano!ic Acids — produces SUPERB 
SHAMPOOS with profuse foam — effi 


aL 
— improves shaving and toilet soaps. 


MANUFACTURED BY 
ROBINSON WAGNER CO., INC. dt’) 
| 10 EAST 42nd STREET + New York I7 | freee 
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PRICES IN THE NEW YORK MARKET 


OREEEASEOOOUAUELGAGAEOUEEOOUOONENOOUOUONENUOOOEREROUOUOENEHUOODEROGUOUOSEONIOOOEREGUOUOUDRNEOODOCHOUUEAAOOODOREROOOOOREEENOOOEREECUDORSREOHOUOORENOUUOSEEROOOOOEREOOCUOSUROGATOSEEEROCUDOUEAEGUIIOSUONOOOGUCREOOUOOUSESOOOOOSSENEOOUGOSSROOUOOTROAIOUOUOUSEEDINOUSECEUIGGSSUSSEUORERESSSUEVESTTOUOOUOSSCNROVOCTD ET SC08 CRSRERERT ORR O80 TT IE TENE 


(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


Cinnamon bark oil ....... 30.00@ 55.00 CI oi iectdccesccees 5.00@ 8.75 
Citronella, Ceylon ........ 100@ 1.10 CI os cevcddencncades 30.00@ 35.00 
ESSENTIAL OILS Se, er 185@ 2.25 Orange, Florida .......... 50@ = 75 
il latte eal in siti sail tii Cloves, Zanzibar .......... 1.75@ 2.20  civeey awawene 1.05@ 1.35 
ne yaw ae ” - CED vckucnteveseawns 31.50@ 38.00 CO nccacecsucawe 75@ 1.00 
ga ard enn 10.00@ 12.50 Orris Root, abs. (0z.) ..... 80.00@100.00 
Almond Bit, FPA per lb.... 4.00@ 4.75 ID cnc cnacceeacunesees 5.20@ 6.50 MIE, ckstwdédecueds 36.00 Nom’l 
NE BD: ‘ncxccecesuas 80@ 1.00 SE th ecdvana ce eanewnes 6.50@ 11.00 Pennyroyal, Amer. ....... 4.10 Nom’l 
Apricot Kernel ........ 50@ 58 SND ivibckesecawewces 6.00@ 7.25 ere 3.85@ 5.00 
Amber, rectified .......... Nominal PE cocccegaseucmame 5.00@ 5.80 Peppermint natural ....... 5.00@ 5.50 
Angelica Root ............ 150.00@190.00 Eucalyptus ...........++:. 10@ 1.45 a 5.50@ 6.00 
Mi eae wan kwews 95@ 1.00 errr crre 2.65@ 3.00 WO vencccesaucacecs 2.40@ 2.85 
Aspic (spike) Span. ....... 100@ 1.45 Geranium, Rose, Algerian . 10.50@ 12.00 PN NNO a ccc viceues 3.85@ 5.50 
ME. Sidcnusucssowesad 1.10@ 1.50 ease 13.00@ 14.50 Pinus Sylvestris .......... 2.50@ 2.65 
een re 1.25@ 2.00 EN dvcerekncaweneels 6.50@ 9.00 PSs ucadanseviddeses 2.80@ 3.15 
PN ci cc dyxnecuns 4.50@ 4.85 CED cenavarinnienevene 22.50@ 27.00 Rose, Bulgaria (oz.) ..... 25.00@ 56.00 
EE. -bedindweadeves 2.10@ 3.00 Guaiac (Wood) .......... 1.90@ 2.20 ee 20.00@ 28.00 
CME aiikes sane ean 2.75@ 3.40 DE Sicvboycceena diene 1.75@ 2.25 Rosemary, Spanish ....... 95@ 1.35 
Birchtar, crude ........... 100@ 1.50 BE evedecuncaccens 10.00@ 12.50 SOs CIE oo cciccsccnces 1.25@ 2.00 
Birchtar, rectified ......... 4.25@ 5.00 PE NEG ccccnceescaes 3.00@ 5.00 Sage, Dalmation .......... 285@ 3.35 
Bois de Rose ............. 2.75@ 3.25 DN - ce cce en cucadweds 135@ 2.00 Sandalwood, N. F. ....... 13.25@ 14.75 
oO 8 Preece 45@ ~~ 65 Lavender, French ......... 2.35@ 5.25 Sassafras, artificial ........ 45@ 60 
CE Gin Os crv ewecace 2.35@ 2.50 Be, GEE cc cacccédves 2.85@ 3.00 SOP NOOBS viacccccacacceds 19.00@ 23.00 
CEE Stctncvccdavcenss 20.00@ 25.00 DE ka denvandssscawes 2.60@ 5.00 DD rid cdvdesendcous 3.25@ 4.00 
Camphor “White” ........ 35@ ~~ 55 ROR. cic ccwctisaces 2.00@ 2.50 I BONE edcccndeccceces 2.15@ 2.85 
Cananga, natvie .......... 3.25@ 3.50 Limes, distilled ........... 6.25@ 7.00 . Sere 2.40@ 3.25 
0 Se ee 3.55@ 3.75 UNNI 6d sce seaciness 6.90@ 9.80 Nest 30.00@ 55.00 
GET dcccccetcevccceos 5.00@ 5.50 DY oa cvprlancexaonnewie 2.85@ 3.25 Vetivert, Haitian ......... 11.00@ 12.00 
CL, anisetdanacedds 55.00@ 65.00 Batee COG) cccccccscces 11.00@ MIN cc. caticcndwecuds 12.00@ 13.00 
Cassia, rectified, U.S. P. .. 2.00@ 2.30 DE ici cevngapeeets 3.50@ 4.50 WO. kv cccuceciexes 4.00@ 14.50 
Cedar leaf U.S. P. ........ 185@ 2.25 Neroli, Bigarde P. ....... 85.00@ 95.00 We ee Ke wesccedeces 3.50@ 3.85 
CE NE 6 vkcesiins vous 32@ ~~ 35 Petale, extra NF ........ 130.00@185.00 Ylang Ylang, Manila ..... 38.00@ 43.00 
ee ce ede alas 15.00@ 16.00 PINE iruveuascecnessaesc 3.50@ 4.00 accadédedecuaas 7.00@ 11.25 
Chamomile Roman ....... 250.00@280.00 Ocotea Cymbarum ....... AQ ~~ 65 (Continued on page 423) 


ih ' . a k 1 CHOLESTEROL IN ITS MOST ACTIVE AND EFFICIENT FORM 


awe AMERCHOLS 
BETTER! are OY glitally etter 


NON-IONIC EMULSIFIERS, EMOLLIENTS AND PENETRANTS 


The AMERCHOLS are surface-active agents which are Naturally good for the skin. Of 
Natural Origin, they represent odorless, color-free forms of cholesterol and related rare 
sterols which we isolate in purified form from animal tissues. They are stable in the 
presence of acids, alkalies and most drugs. 


WE KNOW OF NO CASE OF ALLERGY DUE TO AN AMERCHOL 


For complete information write on your company letterhead for your copy of our technical 
booklet. Contains valuable data on the use of the Amerchols in O/W and W/O 
emulsions. Formulas for all types of creams, lotions, hair preparations, etc. 


Our Research Laboratories are available to you for advice and information at all times. 
Have you tried AMERCHOL L-101 Liquid Cholesterol Penetrant for your hair preparations? 


AMERICAN CHOLESTEROL PRODUCTS 


ee ee a ee Se ee 
Th eT ements we 
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WHERE ALSOP FILTERS ARE AT WORK 


Chemicals, Liquid Soaps, Extracts, 
Perfumes, Cosmetic Preparations, 
Drugs, Oils, Fats, Aleohol, Water. 







TO REMOVE ALL UNDESIRABLE IMPURITIES 


Dependable, trouble-free Alsop ‘‘Sealed-Disc’’ Portable Filters 
will save you time, labor and money whether you filter in volume 
or variety. Thousands of users are sold on their convenience and 
speed of operation—their positive filtration results. There’s an 
Alsop Filter for every liquid product. 


Send for this Catalog 


This New “Sealed-Disc” principle of fil- 
tration has been tested and proven by 
hundreds of concerns and on thousands 
of different liquid products. Check their 
job-tested features—write for your copy 
of the New Alsop Liquid Processing 
Equipment Catalogue. Alsop Eng. Corp., 
411 Rose St., Milfdale, Conn. 


VRS aaah 












Filters, Filter Dises; Mixers 
Agitators, Pumps and Tanks 


STATEMENT OF THE OWNERSHIP, MANAGEMENT, and CIRCULA- 
TION, REQUIRED BY THE ACT OF CONGRESS OF AUGUST 24, 1912, as 
amended by the acts of March 3, 1933, and July 2, 1946 (Title 39, United 
States Code, Section 233) of THe AMERICAN PerFuMER & EssentIAL Ott Re- 
view, published monthly at Brattleboro, Vermont, for October 1, 1949. 


1. The names and addresses of the publisher, editor, managing editor, and 
business managers are: Publisher, J. H. Moore, 9 East 38th St., New York 16, 
N. Y. Editor, W. T. Lambert, 9 East 38th St., New York 16, N. Y. Managing 
editor, None, 9 East 38th St., New York 16, N. Y. Business manager, Allen 
Addicks, 9 East 38th St., New York 16, N. Y. 


2. The owner is: (If owned by a corporation, its name and address must be 
stated and also immediately thereunder the names and addresses of stockholders 
owning or holding one percent or more of total amount of stock. If not owned by 
a corporation, the names and addresses of the individual owners must be given. If 
owned by a firm, company, or other unincorporated concern, its name and ad- 
dress, as well as those of each individual member, must be given.) Moore Pub- 
lishing Co., Inc., 9 East 38th St., New York 16, N. Y.; J. H. Moore, 9 East 
38th St., New York 16, N. Y. (Majority and controlling stockholder); J. H. 
Moore, Jr., 9 East 38th St., New York 16, N. Y.; Gertrude A. Moore, Indian 
Head Point Road, Riverside, Conn.; F. C. Kendall, 9 East 38th St., New York 
16, N. Y.; Natalie C. Kendall, Hardwell Road, Short Hills, N. J.; H. O. Andrew, 
9 East 38th St., New York 16, N. Y.; Emily M. Andrew, 40 Washington Ave., 
Garden City, N. Y.; M. M. MacCollum, 9 East 38th St., New York 16, N. Y. 


3. That the known bondholders, mortgagees, and other security holders owning 
or holding 1 percent or more of total amount of bonds, mortgages, or other securi- 
ties are: (If there are none, so state.) None. 


4. Paragraphs 2 and 3 include, in cases where the stockholder or security holder 
appears upon the books of the company as trustee or in any other fiduciary rela 
tion, the name of the person or corporation for whom such trustee is acting; also 
the statements in the two paragraphs show the affiant’s full knowledge and belief 
as to the circumstances and conditions under which stockholders and security 
holders who do not appear upon the books of the company as trustees, hold stock 
and securities in a capacity other than that of a bona fide owner. 


5. That the average number of copies of each issue of this publication sold or 
distributed through the mails or otherwise, to paid subscribers during the twelve 
months preceding the date shown above is . . . (This information is required 
from daily, weekly, semiweekly, and triweekly newspapers only.) 

J. H. MOORE 
(Signature of publisher) 
Sworn to and subscribed before me this 21st day of September, 1949. 


[sEAL] ANNA L, HARTMANN. 


(My commission expires March 30, 1951) 
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TERPENELESS OILS 


OE. écvevseevnncewnes 10.00@ 
PEE. Seincencacvanes 45.00G 
SA! > cavicccncdeeusne 7.25@ 
SD (ann KcR KNORR oe 35.00@ 
SM avsiuceencieues 75.00@ 

ED hiccccvncadcves See 
Orange sweet .....sccccees 70.00@ 
PUREE -cccccccscvencs 10.00@ 
PE viveaceceabaxews 5.75@ 
DOUMNEENE. « kscacescsenenes 6.254 


13.00 
50.00 
10.00 
41.00 
85.00 
62.00 
95.00 
11.00 

7.00 

7.00 


DERIVATIVES AND CHEMICALS 


Acetaldehyde 50% ....... 
Acetaphenone ............ 
pO A errr re 

Cc 9 


eee eee ee eee eee eeee 


C 14 (Peach so-called) .. 


1.90@ 
1.50@ 
2.40@ 


17.504 


C 16 (Strawberry so-called) 5.90@ 


BE BOD 6 cacvececace 
Amy! Butyrate ........... 
Amy] Propionate ......... 
Amyleinnamie Aldehyde .. 
Amy] Formate ............ 
Amy] Phenyl Acetate ..... 
Amy] Salicylate .......... 
Amy] Valerinate .......... 
OS a re 
Anisic Aldehyde ......... 


Benzyl Acetate ........... 


Page 4 
of our new 
catalog, 
Write for 
yours! 


03@ 

85@ 
1.00@ 
2.10@ 
1 


1.804 
85a 
2.45@ 
-10@ 


2.75 
1.75 
3.00 
19.00 
3.00 


2.85 
11.00 
8.50 
22.00 
16.00 
7.40 
7.00 
-70 
1.10 
1.60 
2.50 
1.25 
4.10 
1.00 
2.25 
95 
2.75 
85 


Benzyl Alcohol .......... 11@ ~~ 85 
Benzyl Benzoate ......... 25@ 1.10 
Benzyl Butyrate .......... 1.70@ 2.15 
Benzyl Cinnamate ........ 3.30@ 3.60 
Benzyl Formate .......... 2.00@ 2.30 
Benzophenone ........... 150@ 1.85 
Benzyl-lso-eugenol ....... 9.35@ 10.00 
Benzyl Propionate ........ 1.60@ 2.20 
Benzylidene Acetone ..... 2.00@ 2.75 
IY  xccadéadecewe 5.75@ 6.35 
Butyl Acetate, normal ..... 144%4@ .154%4 
Cinnamic Alcohol ........ 3.00@ 3.75 
Cinnamic Aldehyde ....... 1.15@ 1.35 
Cinnamyl Acetate ........ 3.75@ 4.50 
SG Pe cduetccavcedas 4.25@ 6.50 
COIN Sk tivnidexvewiccas 3.20@ 3.75 
Citronellyl Acetate ....... 3.95@ 5.40 
CEE cin scdaescweswcn 2.75@ 3.00 
Cuminic Aldehyde ....... 7.75@ 10.00 
Diethylphthalate ......... 35@ «43 
Dimethyl Anthranilate .... 5.25@ 5.90 
Baieyh Acetate .0..6.cccccees 26@ ~~ «30 
Ethyl Benzouate ........... 15@ 90 
Ethyl Butyrate ........... 70@ 25 
Ethyl Capronate .......... 3.30@ 3.75 
Ethyl Cinnamate ......... 2.45@ 2.80 
Ethyl Formate ........... 65@ «75 
Ethyl Propionate ......... 75@ 1.00 
Ethyl Salicylate ........... 80@ 95 
Ethyl Vanillin ........... 6.75@ 6.80 
EE vhcenwradaunne 165@ 1.95 
NEED onavwdnenacnaews 180@ 2.35 
Geraniol, dom. ........... 3.25@ 3.50 
Geranyl Acetate .......... 2.80@ 3.40 
Geranyl Butyrate ......... 5.25@ 6.10 
Geranyl Formate ......... 5.45@ 6.10 
Guaiac Wood Acetate ..... 6.00@ 6.75 
Heliotropin, dom. ........ 3.00@ 3.85 
Hydrotropic Aldehyde .... 6.30@ 6.85 
Hydroxycitronellal ....... 6.75@ 8.00 


A Charbert 
package of beauty, 
using a famous stock 
bottle of Braun’s— 
the Oval Doric. 


A ee 18.25@ 
lonones 

MMucuawednectastdvaes 7.80@ 

ROME Sx vc ewuuaaneens 1.40@ 
Iso-borneol ........ Aeeaes 1.65@ 
Iso-butyl Acetate ......... 1.00@ 
Iso-butyl Benzoate ........ 1.10@ 
Iso-butyl Salicylate ....... 2.15@ 
DON, vivdcivteccaweux 3.35@ 
DUOMIEGE! Swacvucoxeceadus 2.00@ 
SS Serre tere 4.40@ 
Linalyl, Acetate 90% ...... 4.35@ 

WO kb daivsacdcscatadin 4.00@ 
Linalyl Formate .......... 10.75@ 
Linalyl Propionate ........ 9.50@ 
PE Fis cacecdendedeues 11.35@ 
Methyl Acetophenone ..... 1.50@ 
Methyl Anthranilate ...... 2.40@ 
Methyl Cinnamate ........ 1.75@ 
Methyl Benzoate ......... .60@ 
Methyl Heptenone ........ 6.25@ 


Methyl Heptine Carbonate 45.00@ 


Methyl Naphthyl Ketone .. 3.25@ 
Methyl Phenylacetate ..... 1.30@ 
Methy! Salicylate ......... 4A0@ 
Musk Ambrette .......... 5.40@ 

MD ti cu we ayed eae ds 5.00@ 

DN -Cheweiwndcaced as 1.75@ 
Neroline (ethyl ether) .... 2.00@ 
Paracresyl Acetate ........ 2.15@ 
Paracresyl Methy Ether ... 2.50@ 
Paracresyl Phenyl-acetate ..  4.75@ 
Phenylacetaldehyde 50% .. 2.75@ 

Oe Nbexcdvccavedsades 4.10@ 
Phenylacetic Acid ........ 1.75@ 
Phenylethyl Acetate ...... 1.85@ 
Phenylethy! Alcohol ...... 1.65@ 
Phenylethyl Butyrate ..... 3.55@ 
Phenylethyl Propionate ... 3.10@ 


(Continued on page 425) 
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GLASS CONTAINERS AND CLOSURES ty YU 7% a» 4 


304 NORTH CANAL STREET, CHICAGO 6 - 
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JOHN HORN 835-839 TENTH AVE, NEW v YORK 19, WY. 
DIE STAMPING ENGRAVING EMBOSSING 


Telephone: Cable Address 
COLUMBUS 5-5600 HORNLABELS NEW YORK 








Psi and HOW TO MAKE THEM 


By Robert Bushby . . . 3rd Edition, 1945 
$3.00 postpaid. 


Elko Perfume Bases 


for Perfumes, Toilet Water, Colognes, Lotions, 
Powders, Creams, Lip Sticks & Deodorants 


COLORODORS 


(Combined Color & Perfume Oil) 
for Bath Salts, Bubble Bath, Hair Oils & Deodorants 
(Any Odor & Color Combination) 




















ists, hairdressers and all others concerned with prepara- 
tion of face powders, vanishing creams, nail polishes, 


This simply written, practical guide for beauty special- | 
rouges, lipsticks and other cosmetics is a useful hand- 


MOORE PUBLISHING CO. 


Book Dep. 9 East 58th St., New York 16, N. ig 


for Sprays, Liquid Shampoos, Deodorants & Disinfectants 
$2.00 Per Pint $14.00 Per Gallon 


$5.00 & $2.50 Per Pint $36.00 & $18.00 Per Gallon chemistry, Con — a Ta - 

« ustrated. 

WATER SOLUBLE PERFUME OILS | Order todey from | 
| | 





SERIES 300 OILS 


for Low priced Toilet Waters, Hair Tonic, Hair Oils, 
Lotions & Liquid Soap 
$3.25 per Ib. In 5 Ib. quantity $3.00 per Ib. 


Exquisite PERFUMES IN BULK 


Samples cheerfully furnished @ A 100% pure, uniformly textured, white bees- 
“é wax that always retains its quality and consist- 


iS Write for our price list . ency. Will not settle, turn watery or give a curdled 
For 30 years we have served a satisfied clientele appearance—emulsions remain stabilized even 


Our Consulting Department is always ready to = oe = —— and 
assist in solving your problem acca Pp ; 


E. M. Laning Company Spermaceti Stearic Acid Ceresine Hydistear : 


433 Stuyvesant Ave. Irvington, N. J. Composition Waxes RedOil Yellow Beeswax 


WILL & BAUMER Candle Co., Inc., Syracuse, N. Y., Est. 1855 





OUTSTANDING EXCELLENCE 


. That accounts for the popularity of 
Interstate Colors. 


No matter what your color requirements 
are, consult us. Our expert advice will 
prove of great value to you. 


CHLOROPHYLL e@ SAPONINE 







INTERSTATE COLOR CO.» 


3 BEEKMAN STREET, NEW YORK 
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4.20@ 
5.60@ 
4.25@ 4.85 


Phenylethyl Salicylate ..... 
Phenylethyl Valerianate ... 
Phenylpropyl Acetate ..... 


Pc enpeteaeeawane wees: 1 724@ 478 
Seen Ge. Fe CO) civcccwss 3.25@ 4.00 
Styrolyl Acetate .......... 2.15@ 3.00 
Vanillin (clove oil) ...... 4.00@ 4.50 

CINE aixcaneivevoeds 3.00@ 3.05 

RED bk diitcerecetede 3.00@ 3.05 
Vetiver Acetate ........... 30.00@ 37.50 
Violet Ketone Alpha ..... 7.45@ 10.50 
Yara Yara (Methyl ether) . 2.25@ 2.80 

BEANS 

DOE ko kas seascnees 1.75@ 1.80 
DE 23. 55 sates Ce ae owee 2.75@ 3.00 


Tonka Beans Surinam .... .90@ 1.00 


Vanilla Beans 


Mexican, whole ......... $50@ 5.00 
Mexican, cut ........... 1.00@ 4.50 
EE: as itwnleadiccwae =a 2.25@ 2.85 
SUNDRIES AND DRUGS 
DOES. siicvecxacevicases 09@ «14 
Ambergris. ounce ........ 8.50@ 18.00 
Balsam, Copaiba ......... 60@ 85 
PUD. avuke is cusducasees 90@ 1.05 
Beeswax. bleached, pure 
teh can ed A 64@ 65 
Yellow, refined ......... 56@ 58 


2.30@ 
61.25@ 81.25 
. .129.00@133.50 


Bismuth, subnitrate ....... 
Borax, crystals, carlot ton . 
Boric Acid, U. S. P., ton 


Calcium. phosphate ...... O8@ 08%, 
Phosphate, tri-basic ..... 0660@ .0730 
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Camphor pwd., domestic ... .53@ _—_ 57 SOMGMUINGE Di cccwcscees 245@ 2.60 

Castoreum, nat., cans ..... 10.50@ 12.50 Silicate, 40°, drums, works, 

Cetyl, Aleohol ............ 150@ 1.55 . ercercrcere 100@ 1.35 

Chalk, precip. bags, clts .. .02%@ 03 Sodium Carb. 

Cherry Laurel Water, jug, 58% light, 100 pounds .. 1.25@_ 2.65 
Me Cees cpccumncwcemac 1.25@ 1.70 Hydroxide, 76% solid, 100 

oY Beer ee 2444@ 26% MONEE n caacedecaaaas 3.05@ 4.20 

CRs GND 55's cca Kec eKaae 4.50@ 15.00 SUMNENEEE cca ctetwccoens 35@ ~=«37 

Cocoa, butter, bulk ....... 344 35 Stearate Zine U.S.P. ...... 34@_ ~=s«36 

Cyclohexanol (Hexalin) .. .214%4,@ _ 22 SEE canscauacecdvanndae 150@ 1.85 

Fuller’s Earth, Mines ton .. 27.00@ 30.00 pi ee” eererrere 344@ 35 

Ghreeria, G. Pe cciccccccss 244%4.@ 25% Tragacanth, No. 1 ........ 2.85@ 3.40 

Gum Arabic, white ....... 33@ ~~ «35 Triethanolamine ......... 2144@ 22% 
pO  OPEEE 13@ 14% Violet Flowers ........... 180@ 1.85 

Gum Benzoin, Siam ...... 3.50@ 3.85 Zine Oxide, U.S.P. ctns. ... .144@ 144% 
NE, witccacavcoeuns 10@~ «5 

Gum Galbanum .......... 85@ 95 

CO BNO va cnkcxdceusees 38@ 42 OILS AND FATS 

PDE .05.cc1ccsecens 27@ ~=.29 

RIS oh aerate at et 05@ 07 Castor cold-pressed tanks .. 16@ .16%4 

NN diceeinctundapen 5.00@ 7.00 Cocoanut, crude, Atlantic 

Lanolin, hydrous ......... 29@ 30 Pek ONE: occ sec cais 1444G 
Anhydrous ............. 31@ ~=—«32 Corn, crude, Midwest, mill, 

Magnesium. carbonate ....  .11@ .124% NE aintcnnnwdadyccass 12@ 124% 
TL ovcinconreeduns 35@ = 37 Corn Oil, refined, tanks ... .15@ .15\% 

Musk. ounce ............. 25.00@ 48.00 Cottonseed, crude tanks .. .1014Nom’] 

Olibanum, tears .......... 204 30 Grease, white .....ccccccce .06@ 
PE in ceconnvacesaes 124 5 ee era 124@ 12% 

Orange Flower Water, gal. 1.75 2.25 Lard Oil, common, No. 1 

Orris Root, Italian ........ 20@ = 28 GUL ois co ce aka KeetKs 10%@ ~~ il 

PUM. - ccutecdessicedwces 05%a@ 07% Palm Congo drums ...... 1144,Nom’! 

Peroxide ‘hydrogen U. S. P.) Peanut, refined tanks ..... 164@ .16%4 
D> (ccstwaavnes dakawes 034%@ 05 Red Oil, single distilled 

Petrolatum. white ........ 0654@ 08% I iincckstexdaswaia 1234@ 13% 

Quince Seed .............. 1.00@ 1.50 Stearie Acid 

TENE Secccicunaaces AY@ Triple Pressed ......... 163544@ .17% 

Rose flowers. pale ........ A@ ~~ 50 Double Pressed ......... 14Y4@ 15% 

Rose Water, jug (gal.) .... 2.00@ 2.50 Tallow, acidless, drums .... .104@ _ .11 

Rosin, M. per ewt. ........ 7.55@ 7.75 RO GUMS che caecdwus 05%,@ 06% 

Denes FUME: exicsvcvcsas A0@ «42 Whale oil, refined ........ Nominal 


. the NEW talc 
. by VANDER 


BILT 


For further information, write to 


R. T. VANDERBILT COMPANY 


230 PARK AVE. 


SPECIALTIES DEPARTMENT 
NEW YORK 17, N. 


November, 1949 


Y. 
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14-15 Park Row, New York 7, 





| OE. 


CLASSIFIED ADVERTISEMENTS 


Rates, per line, per insertion: Business Opportunities, $1.00; 


Wanted and Help Wanted, 50c. Please send check with copy. 


Situations 


BUSINESS OPPORTUNITIES 


WANTED Chemicals, Colors, Pigments, Resins, Solvents, Oils, 
Aromatics, Other Raw Materials & Supplies, Machinery & Equip- 
ment: CHEMICAL SERVICE CORPORATION, 80-08 Beaver St., 
New York 5, N.Y., HAnover 2-6970. 


WANTED: 2—Dry Powder Mixers; 2—Pony Mixers; 2—Tablet 
Machines; 1—Filler; 3—Kettles; 2—Filling Machines. No deal- 
ers. Write Box 2353, The American Perfumer and Essential Oil 
Review, 9 E. 38th St., New York 16, N. Y. 


AGENT WANTED by importer of fine Oil Extracts ready for 
making fine perfume and cologne water. Also importer of fine floral 
perfume seeks agent with a following on a commission basis. Ex- 
cellent opportunity for anyone interested. Leo J. Spinella, 222 
Hanover St., Boston, Mass. 


SOMETHING REALLY NEW IN SOAP-MAKING. An opportu- 
nity for ambitious soap-makers with limited capital. Tallow to 100 
per cent soluble granular or powdered soap in 24 hours. No elab- 
orate equipment necessary. Cash in on the best soap for Laun- 
drettes or Commercial Laundries. Write Box 2840, American Per- 


fumer, 9 E. 38th St., New York 16, N.Y. 


CHIEF PERFUME CHEMIST, head of perfume department of 
world known company, desires to join solid, reliable cosmetic con- 
sultant company for consultant work in his spare time on a com- 
mission basis. Write Box 2832, The American Perfumer, 9 E. 38th 


Bt, N.Y. 16, N.Y. 





FOR SALE 





FOR SALE:—5—Colton 3DT single punch, Tablet Machines, 
5%”, ’ -belt drive, 4 HP ¢ Ge ared-head motor; 2—Stokes F, 4 
belt; Colton #414, 144”; 5—Stokes Rotary RD1 and RD4, 1” 
z he Rotary DD dbl. hopper, clutch pulley and 5 HP motor; 
8 Dry Powder Mixers, 50# to 20004; 3—Package Machinery Co. 
F9 Cellophane Wrapping Machines; 1—Standard Knapp #429 
Auto. Carton Gluer—Compression Unit; 9—World or Ermold 
Semi-automatic Labeling Machines; 2—World Rotary Automatic 
Labellers, motor driven, late serial number; 1—Stokes 79-80 Filler, 
Closer, Clipper, motor driven; 60—Stainless Steel, Aluminum, 
Copper, Glass lined, jacketed Kettles, some agitated; 1—Karl 
Kiefer Rotary 8-spout Vacuum Filler; 1—No. 2TH Micro-Pul- 
verizer; 1—No. 4TH; 66—Tanks; 26—Stainless Steel, 250, 350 
gal.; 40—Aluminum 800, 650 and 250 gal. SPECIAL: 51-200 gal. 
Aluminum Rectangular Tanks at 25% of new price. Send for latest 


| copy of Consolidated News listing complete stock. We buy your 


Surplus Equipment. 


CONSOLIDATED PRODUCTS CO., 
New York, Phone: 


INC.,, 
BArclay 7-0600. 


HELP WANTED 


SALES REPRESENTATIVE. Excellent opportunity for individual 
with Sales ability & experience in Sales or allied activity of essen- 
tial oil & aromatic chemical industry. Reply stating age, education, 
experience, & past earnings. Write box 2842, American Perfumer, 


38th St.. New York 16, N.Y. 


CHEMICAL ENGINEER:—Nationally known manufacturer of- 


| fers bright opportunity to person with broad experience in aro- 
| matic chemicals natural or synthetic. 
| ing processes 


Must be capable of develop- 

and manage production. All negotiations strictly 
Write Box 2841, American Perfumer, 9 E. 38th St., 
Nt. 


confidential. 


New York 16, 


| CHEMICAL ENGINEER. For research and Development of large 


progressive Canadian Soap and Toilet Articles Manufacturer. Ex- 


| perience in manufacturing or research on toilet articles and soap 


Write fully stating age, education, experience and salary 
American Perfumer, 9 E. 38th St., New 


desirable. 
acceptable to Box 2843, 
York 16, N.Y. 


The American Perfumer 





PROFESSIONAL SERVICE 


CENTRAL CONSULTING LABORATORIES 


Specialists in Foods, Drugs and Cosmetics 
Chemical, Microbiological and Biological Tests and Assays—F.D.A. Applica- 
tions—Toxicological and Allergenic Tests—Development of New Products, Per- 
fumes, Food Flavors—Package Design and Labelling—Clinical and Consumer 
Testing—Production Problems—Control Procedures—Industrial Applications. 


16 CLINTON STREET BROOKLYN 2, NEW YORK 





“L’ART de la PARFUMERIE par EXCELLENCE’’ 
by Jean Jacques MARTINAT 

Creations of Highly Distinctive Perfumes. 

Duplications of Most Difficult Fragrances. 

Unique Kind of Professional Services. 

Your Inquiry is Solicited. 

333 W. 52nd Street, New York 19, N.Y. @ Tel. Pl. 7-3708 





IMPROVE YOUR FORMULA OR LABEL 


Perhaps I can make your preparation taste better, smell better, 
look better or keep better. 
Labeling and Advertising of MEDICINALS and COSMETICS revised 
to conform with FEDERAL and STATE laws and regulations. 


GEORGE W. PEGG Ph. C. 


Consulting Chemist 
75 Lafayette Avenue, East Orange, N.J., Telephone ORange 5-0377 





ALBERT B. PACINI, Sc.D. 
Cosmetic Consultant 
Processes Products 
208 N. Maple Ave., East Orange, N. J. 
Tel.: ORANGE 2-7806 








FIFTH AVENUE 
PROTECTIVE ASSOCIATION 


142 Lexington Ave. Our Own Building 
New York 16, N. Y. 


44 Years of “RESULT PRODUCING” Service 
Proves Our Worth. The “TRADES” Recognized 
CREDIT and COLLECTION AGENCY. 


“TRAVELING ADJUSTORS == RESULTS" 


Aromatic Chemicals 
FOR PERFUMERY AND FLAVORS 





Isopropyl Quinoline ¢ Ethyl Anthranilate 
Isobutyl Quinoline © Skatol 


Buty! Anthranilate 
Tertiary Butyl Quinoline ¢* Butyl Betanaphthol 


FAIRMOUNT 


CHEMICAL CO., 
New York 6, N. Y. 








136 Liberty Street 
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* 
C ONSTANT research, skillful blending and e 
development of subtle aromatics by the e 
Perfume Chemists of N.B.W. assures the ¢ 
quality of its Essential Oils, Aromatics and © 


Floral Creations. 38 


To be sure of constant high quality and lasting z 
consumer acceptance of your products... @ 
Rely on NEUMANN-BUSLEE & WOLFE, Inc. @ 
where RESULTS have merited your repeat e 


business since 1920. > 


NEUMANN-BUSLEE « WOLFE 


Pye ee Chicago 10, Ill. 





LET OUR CHEMICAL CONSULTANTS HELP YOU 


In Packaging Problems . . . Perme- 
ability and Dermatological Studies 

. Organoleptic Panel Tests on 
Taste, Odor and Flavor Evaluation. 


FOSTER D. SNELL, wc. 
Write Today 


for Booklet No. 2A 
“The Chemical 


Consultant and 
Your Business” 


_ Chemists 
Engineers 


29 W. 15 St. New York 11, N.Y. WA 4-8800 





Founded 1854 


FEZANDIE & SPERRLE, Inc. 


205 Fulton Street, New York City 
HIGHEST STANDARD 
Colors and Dyes for Cosmetics, such as 


LIPSTICKS 
ROUGES 

FACE POWDERS 
MASCARA 
SOAPS 


PERFUMES 
LOTIONS 


e 


Your inquiries are invited 
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Write for Catalog 


RENE FORSTER CO. INC. 


Sole distributors for U. S. and Canada for 


USINES de L’ALLONDON 


LaPlaine, Geneva, Switzerland 
912-920 Broadway 


Aromatic Chemicals 
Essential Oils 
Specialties 

Perfume Compounds 





New York 10, N.Y. 
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PERSIAN MOSS—Ric- h and exotic! An exc eedingly lasting perfume base with 


a spicy moss note against a warm background of precious wood—perhaps the 
perfect complement to your Tobacco. Chypre or Fouge re note, giving it 
originality and warmth. 


CEDAMBRETTE is an interesting modifier for oriental type perfumes—warm 


w ithout being sultry. 


SYLVIOLA posse sses a precious wood ch:z aracter enh: anced by a strong suggestion 


of orris- violet. Unusually versatile, Sylviola serves a wide and Vi aried range 


of uses. It i 1s especially excellent le men *s toiletry iines. 


OR ANGE BLOSSOM—In our opinion the best available partial, or complete, 


replacement for absolute Fleurs d’oranger. 


NEROSOL i; is invaluable in the du slic: ation of such i important oils and absolutes 
I I 


as neroli and rose. This synthetic sesquiterpene alcohol exceeds Nerolidol 
in richness and intensity of odor (without deviating from the natural note). 


Nerosol gives an elegant natural lift to floral compositions. 


SYLVENOL—reminiscent of sandalwood, cedarwood, patchouli and vetiver, is a 


constant inspiration to the perfumer. An extremely powerful aromatic, Sylvenol 
is capable of countless interesting effects, both in modern and oriental type 


per fumes. 


Aromatics 


INDISPENSABLE TO THE CREATIVE PERFUMER 


THE DOW CHEMICAL COMPANY . MIDLAND, MICHIGAN 
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This remarkable specialty contains 
every one of the known components of 
natural Jasmine. It is a thoroughly 
sound material which can be used to 
great advantage to extend, or to replace, 
the absolute essence of Jasmine. 


{ 


FIRMENICH & CIE. 


SUCCESSEURS DE 


CHUIT, NAEF & CIE. 


GENEVE SUISSE 


FIRMENICH & CO. 


250 WEST 18th STREET, NEW YORK II. N.Y. 


CHICAGO OFFICE: 612 NORTH MICHIGAN AVENUE e IN CANADA: CARAMEED, LTD., 350 WALLACE AVENUE, TORONTO 
GENEVA, SWITZERLAND... PARIS, FRANCE 
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